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The B.Com program aims to deliver a progressive, skill-focused curriculum with flexible major-
minor speciaise pathways in Accounting & Taxation and Business Dynamics, empowering
students with industry readiness, ethical responsibility and holistic growth through the following
core objectives:

e Develop deep expertise in either Accounting & Taxation or Business Dynamics as a
major discipline, backed by complementary functional knowledge in the chosen minor
discipline.

e Apply modern financial practices, tax frameworks, strategic management principles and
digital business tools to real-world commercial scenarios.

e Foster ethical decision-making, environmental awareness, communication and critical
thinking to ensure professional employability at every progressive exit level.

e Through a flexible easy entry and exit framework leading to a Certificate, Diploma or
Degree, the B.Com program equips students with targeted major and minor
specializations in Accounting & Taxation and Business Dynamics, developing job-ready
skills, digital financial literacy, ethical grounding and holistic personal growth.

This program aims to offer a learner-centric, skill-focused education ensuring flexible and

seamless annual exam progression up to the third year and an extended seven-year completion
window.

Program Specific Outcomes (PSOs) tailored for both major tracks.

These outcomes focus specifically on the functional skills and domain specific knowledge. On
the successful completion of the selected Program, the students will be able to achieve the
following objectives for their respective majors.

Track 1: Accounting & Taxation

1. PSO1: Prepare, analyze, and audit financial statements in accordance with applicable
accounting standards (e.g., Ind AS/IFRS), regulatory requirements and internal control
frameworks.

2. PSO2: Compute direct and indirect tax liabilities (including Income Tax and GST), file
statutory returns and apply current tax laws to optimize tax planning for individuals and business
entities.

3. PSO3: Apply cost accounting techniques, budgetary control and financial analytics to evaluate
business performance, manage overheads and guide managerial decision-making.

4. PSO4: Utilize modern enterprise resource planning (ERP) systems, specialized accounting
software and digital audit tools to streamline financial reporting and ledger management.

Track 2: Business Dynamics

1. PSO1: Formulate and execute business strategies, market analysis frameworks and
operational workflows to adapt to dynamic commercial environments.

2. PSO2: Identify operational and financial risks while navigating corporate laws, contract
frameworks and business regulations to ensure organizational compliance and resilience.

3. PSO3: Leverage modern digital platforms, e-commerce models and data-driven marketing
strategies to drive customer engagement, growth, and brand positioning.

4. PSO4: Assess market opportunities, develop sustainable business models and manage cross-
functional teams to drive innovation in start-ups or established enterprises.



Sant Gadge Baba Amravati University, Amravati
Faculty: Commerce and Management

Teaching Learning & Examination Scheme for the Three Years (Six Semesters) or Four Years (Eight Semesters) (Honours/ Research) leading to the Degree of
Bachelor of Commerce NEP-2020B.Com.Part- (I) Semester-I

Mode of Vertical The Vertical Type of Course Course Name Credit Workload Vertical
Teaching No. Course Code Workload
Theoryl 400100 Financial Accounting 2 2
alb Major/ Minor Theory2 400101 Indian ContractAct-1 2 2 .
Theory3 400102 Dynamics Of Management-I 2 2
Theory4 400103 MicroEconomics-1 2 2
Generic/Open Elective Theoryl 400104 Introduction of Share Market
¢ Ot,ffr”t{]zﬁ‘}fcﬁfﬁ)gkeo Theory?2 400105 Introduction to Accounting 4
Classroom Teaching/ (2x2 Credits=4 Credits) Theory3 400106 English 4 4
Outdoor/ Field Theory4 400107 Marathi, Hindi, Sanskrit, Urdu, Pali
M,H,S,U,P
VSC Practical NA NA NA NA NA
d SEC Practical-I 400108 Computer Skills-1 2 4xNo.ofBatches | 4xNo.of Batches
AEC(ENG) Demonstrative 400109 English 1 2xNo.ofBatches | 2*No.ofBatches
AEC(MIL) Demonstrative 400110 | Marathi, Hindi, Sanskrit, Urdu, Pali, SE 1 2xNo.ofBatches | 2xNo.ofBatches
¢ M,H,S,U,P
IKS(Generic) Theory 400111 Indian Knowledge System 2 2
VEC(ENG) Theory 400112 English 1 1
VEC(MIL) Theory 400113 Marathi, Hindi, Sanskrit, Urdu, Pali 1 1 1
F CcC Outdoor -- - 2 2 2
Total 22 26* 26*

*In vertical ‘d’ SEC & vertical ‘e’ AEC workload will be counted according to number of batches admitted hence total workload will increase.




Sant Gadge Baba Amravati University Amravati
Faculty: Commerce and Management

Teaching Learning& Examination Scheme for the Three Years (Six Semesters) or Four Years (Eight Semesters) (Honours/ Research) leading to the Degree of
Bachelor of Commerce NEP-2020B.Com.Part- (I) Semester-I|

Mode of Vertical| The Vertical Type of Course Course Name Credit Workload Vertical
Teaching No. Course Code Workload
a/b Theory5 400200 Advance Accountancy 2 2
Major/ Theory6 400201 Indian Contract Act-II 2 2
Minor Theory7 400202 Dynamics of Management —II 2 2 8
Theory8 400203 Micro Economics—II 2 2
Generic/Open Theorvl 400204 Basics of Economics
Elective y
c  [Anytwo papers of 400205 Entrepreneurship Development 4 4
other than faculty) Theory2 P P P 4
basket i
Classroom (2x2 Cred?tssjé‘.) Credits) Theory3 400206 — Engllsh -
Teaching/ 400207 Marathi, Hindi, Sanskrit, Urdu, Pali
Theory4 M.H.S.U.P
Out_door/ VSC 400208 (Any one from the following two subjects) 2
Field Practical-1 Accounting with Tally-11/ Event Planning 4xNoofBatches
d and Management 8xNo.of Batches
SEC Practical- Il 400209 Computer Skills-11 2 4xNoof Batches
AEC(ENG) Demonstrative | 400210 English 1 2xNoof Batches 2xNoof Batches
AEC(MIL) Demonstrative 400211 Marathi, Hindi, Sanskrit, Urdu, Pali, 'SE 1 2xNoof Batches 2xNoof Batches
M,H,S,U,P
e VEC Theory 125303 Understanding India, Environmental 2 2 2
Science/ Education, Digital & Technical
Solutions
f CC Outdoor -- -- 2 4 4
Total -- -- - 22 30* 30*

*In vertical ‘d’VSC, SEC& vertical ‘e’ AEC workload will be counted according to number of batches admitted hence total workload will increase. *SE = Supplimentory English




Sant Gadge Baba Amravati University, Amravati
Faculty: Commerce and Management
Teaching Learning& Examination Scheme for the Three Years (Six Semesters) or Four Years (Eight Semesters) (Honours / Research)
leading to the Multidiscipline Degree Bachelor of Commerce (NEP-2020)B.Com.(Part-1l1)Semester.-lll

(Major in Accounting and Taxation and Minor in Business Dynamics)

1Mode of Teaching Verl'illcal The Vertical Type of Course Code Course Name Credits Work Io_ad of Vertical
0. Course Periods Workload
Theory9 401300 Company Accounting 2 2
Major Theory10 401301 Company Law 2 2 6
a Theory11 401302 Income Tax-I 2 2
(Maj!OKrSSpeCi fic) Theory 401303 History of Commerce & Accounting 2 2 2
b Minor Theoryl 401304 Direct Tf;lx . . 2 2 4
Theory2 401305 Accounting for Joint Stock Companies 2 2
Theory9 401306 Principles of Company Law
Generic/Open Theory10 401307 English 2 2 5
Elective Course Theory11 401308 Business Marathi, Business Hindi,
c (Any One) MH,SUP  Sanskrit, Urdu, Business Pali
d VSC Practical-1 401309 Database Management Skill 2 4xNo.of Batches |4xNo.of Batches
Teaching /8:3355332 eld AEC(English) Demonstrative 401310 English 1 2xNo.of Batches zé[a\ltgh?;
Marathi/Hindi/Sanskrit/Urdu/Pali/
€ ( An;(‘)ﬁ;(MIL) Demonstrative M,Iﬁ?sl,a%,SE Supplementary English 1 2xNo.of Batches [2xNo.of Batches
f FP/CES Practical-I 401312 Field Project/ Community Engagement | 4 4
& Services
CcC Outdoor 2 4 4
Total 22 30* 30*

*In vertical ‘d’ VSC & vertical ‘e’ AEC workload will be counted according to number of batches hence total workload will increase.

Note:1)Students who choose Accounting and Taxation as their major subject will have to select Business Dynamics as their minor subject.

2)Students who choose Business Dynamics as their major subject will have to select Accounting and Taxation as their minor subject.




Sant Gadge Baba Amravati University, Amravati
Faculty: Commerce and Management
Teaching Learning & Examination Scheme for the Three Years (Six Semesters) or Four Years (Eight Semesters) (Honours/ Research) leading to the Multidiscipline Degree
Bachelor of Commerce (NEP-2020) B. Com. Part-(ll) Semester. IV
(Major in Accounting and Taxation and Minor in Business Dynamics)

Mode of Teaching |Vertical No.| The Vertical Type of Course | Course Code Course Name Credits Workload vt//g:sﬁ)zll d
Theory12 401400 Advance Corporate Accounting 2 2
A Major Theory13 401401 Business Mathematics & Statistics 2 2 6
Theoryl4 401402 Income Tax-1l 2 2
Theory-15 401403 Forensic Accounting In India 2 2 2
B Minor Theory 3 401404 Fundamentals of Statistics 2 2 4
Theory 4 401405 Corporate Accounting 2 2
Theory12 401406 Consumer Protection Act-2019
Classroom Generic/Open Theory13 401407 English
Teaching/Outdoor C Elective Course Theory14 2 2 9
/Field (Any One) 401408 Business Marathi, Business Hindi,
MHSUP Sanskrit, Urdu, Business Pali
VSC Practical—ll 401409 Spreadsheet Skills 2 4xNo.of Batches
D SEC Practical-IlI NA NA NA 4xNo.of
ractical- NA Batches
. . . 2xNo.of Batches | 2xNo.of
AEC(English) Demonstrative 401410 English 1 Batches
E e . .
AEC(MIL) Demonstrative 401411 Marath|/H|nd|/Sanskr|t/Urd_u/PaI| 1 2xNo.of Batches | 2xNo.of
(Any One) M H.S.U.P.SE / Supplementary English Batches
F FP/CES Practical-I1 401412 Field Project/Community 2 4
Engagement and Service 8
CcC Outdoor 2 4
Total 22 30* 30*

*In vertical ‘d’ VSC & vertical ‘e’ AEC workload counted according to number of batches admitted due to that total workload will be increase.




Sant Gadge Baba Amravati University, Amravati
Faculty: Commerce and Management

Teaching Learning & Examination Scheme for the Three Years (Six Semesters) or Four Years (Eight Semesters) (Honours/ Research) leading to the Multidiscipline Degree

Bachelor of Commerce (NEP-2020) B. Com. — PART- (lll) Semester- V (2026-2027)

Major in Accounting and Taxation and Minor in Business Dynamics

Mode of Teaching Vertical The Vertical Type of Course Course Name Credits | Workload Vertical
No. Course Code Workload
Major Theory 16 401500 Basics of Cost Accounting 2 2
Theory 17 401501 Basics of Management Accounting 2 2
Theory 18 401502 Income Tax-lll 2 2
A Theory-19 | 401503 | Auditing 2 2 08
Class room Mai Theory 1 401504 1)Consumer Protection Act-2019 5 5
) ajor
Teaching/Outdoor J ) Group A: 401505 2) E-Commerce-|
. (Elective) - — 04
/Field Theory 2 401506 | 1) Business Statistics
Any one Group - - 2 2
Group B: 401507 2) Capital Budgeting
_ Theory 5 401508 Cost Accounting- 2 2 04
b Minor
Theory 6 401509 Management Accounting-I 2 2
C Gen/.O. Elective NA NA NA NA NA NA
g VsC Practical-IV 401510 Internet & World Wide Web- | 2 4x No of batches 08 x No. of
SEC Practical- IlI 401511 | Negotiable Instruments 2 4x No of batches batches
e AEC NA NA NA NA NA NA
f FP/CES Project 401512 F. P. /Community Engagement & Services 2 4 04
Total 22 28* 28*

*In vertical ‘d’ VSC, SECworkload will be counted according to number of batches hence total workload will increase.

Note: As per Notification no. 241/2025 dated 24-12-2025 Subject ‘Fundamental of Artificial Intelligence’ is added in Semester- V from the Academic Session 2026-2027 on wards addition to the above mentioned verticals. Question paper shall be set and

evaluated by the college/ Department.




Sant Gadge Baba Amravati University, Amravati
Faculty: Commerce and Management

Teaching Learning & Examination Scheme for the Three Years (Six Semesters) or Four Years (Eight Semesters) (Honours/ Research)leading to the Multidiscipline Degree
Bachelor of Commerce (NEP-2020)B. Com. —PART (lll) Semester- VI ( 2026-2027)

Major in Accounting and Taxation and Minor in Business Dynamics

Mode of Vertical . Type of Course . Work Vertical
Teaching No. The Vertical Course Code Course Name Credits load Workload
Theory 18 401600 | Advanced Cost Accounting 2 2 08
Advanced Management
Major Theory 19 401601 Accounting 2 2
Theory 20 | 401602 | Indirect Tax ( GST) 2 2
a
Theory 21 | 401603 | |ndian Competition Act 2000 2 2
A for Banki I
Theory 3 401604 Cgcn:>u:r’:.ic,e:r anking & Insurance , ,
Major (Elective) Group : A P 04
Any One Group 401605 | E-Commerce-I|
Classroom Theory 4 401606 | Accounting Standards
. 2 2
Teaching/Outdoo Group :B 401607 | Financial Crime and Cyber Law
r/Fie
b . Theory 7 401608 Cost Accounting-lI 2 2 04
Minor
Theory 8 401609 | Management Accounting-I| 2 2
c Generic/Open Elective NA NA NA NA NA NA
d VSC Practical-V 401610 | Internet & World Wide Web- II 2 4 x No.of batches | 4x No.of batches
SEC NA NA NA NA NA NA
e AEC NA NA NA NA NA NA
Internship/Apprenticeship oJT 401611 Internship/Apprenticeship 4 8 08
f FP/CES NA NA NA NA NA NA
Total 22 28* 28*

*In vertical ‘d’ VSC workload will be counted according to number of batches hence total workload will increase.
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Sant Gadge Baba Amravati University, Amravati
Faculty: Commerce and Management

Examination Scheme for the Three Years (Six Semesters) or Four Years (Eight Semesters) (Honours/ Research)leading to the Multidiscipline Degree

Bachelor of Commerce (NEP-2020) B. Com. —PART (I to VI) Semester- | to VI ( 2026-2027)

Major in Accounting and Taxation and Minor in Business Dynamics

Examination, Evaluation and Assessment Scheme

Mode of Exam. Theory Practical
N . Evaluation &
ame o Assessment. External Internal Internal Total Marks
Verticals the Marks Marks External Marks Marks
Vertical . . . . .
Max. Min. Max. Min. Max. Min. Max. Min. Max. Min.
A Major External& Internal 30 9 20 6 — — — — 50 20
B Minor External& Internal 30 9 20 6 — — — — 50 20
C GOEC External& Internal 30 9 20 6 — — — — 50 20
VSC External& Internal 30 9 20 6 50 20
D SEC External& Internal 30 9 20 6 50 20
AEC 15 5 10 3 25 10
(Eng.&MIL) External& Internal 15 5 10 3 o5 10
IKS External& Internal 30 9 20 6 _ _ _ — 50 20
E (Generic)
VEC External& Internal 30 9 20 6 — — — — 50 20
Internship/
Apprentices External& Internal Assessment of the Internship / Apprenticeship / Field project / Community engagement program shall be done through
hip SOP, appointing external examiner by HEI Principal from Industry / Organization /Academia. The mentor faculty shall be
EP/CEP External& Internal the internal examiner.ltshallbeevaluatedbygivingmaximum50marksper2 credits.
F ce Internal Assessment of the CC shall be performance based on different activities/ practices mentioned in the direction at the various
levels.




B. Com. | (NEP) (Semester-1)
Vertical A/B: Major/Minor
Subject Title: Financial Accounting

Level | Semester | Course Course Credits | Teaching Exam Max

code Name Hours Duration | Marks

4.5 I 400100 Financial 2 30 2 Hr. 50
Accounting

Course Outcomes: Upon completion of this course, the students will be able to:

Understand the historical development of accounting, differentiate between Bookkeeping
and  Accountancy.

Define Bookkeeping and Accountancy and apply their objectives and methods.

Examine the Double-Entry system including its features, benefits and drawbacks.

Apply the golden rules of debit and credit in journal entries, considering GST.

Learn to pass opening and closing entries in sole proprietorships.

Identify cash-related entries and determine closing cash in various scenarios.

Utilize subsidiary books in place of ledgers for large businesses.

Prepare balance sheets for businesses.

Prepare financial statements for sole proprietorships with various adjustments.

Unit Contents Teaching
Hours

Unit-1 1.1 History of Book-keeping and Accountancy, Meaning
and Definition of Book-keeping and Accountancy,
Distinguish between Bookkeeping and Accountancy,
Objectives of Accountancy, Methods of Book-keeping

1.2 Accounting Concepts and Conventions

1.3 Double Entry System: Meaning, Characteristics

Unit-11 2.1 Journal Entries: With and without GST related entries,

Compound entries, Discount related entries. 8
2.2 Ledger Posting and Balancing 8
2.3 Opening entries and Closing entries
2.4 Preparation of Trial Balance

Unit-111 3.1 Subsidiary books: Meaning, Advantages; Purchase Book
and Sales Book, Purchase Return Book, Sales Return
Book, Bills Receivable Book, Bills Payable Book.

3.2 Cash Book: Meaning, Importance, Characteristics,
Utility of Cash Book, maintaining a Cash Book, Sources 7
of Writing the Cash Book.

3.3 Types of Cash Book: Simple Cash Book, Double

Columnar Cash Book and Triple Columnar Cash Book.

Unit-1V 4.1 Final Accounts of Proprietary Concerns: Need of Final
Accounts, Preparation of Trading Account, Profit and
Loss Account and Balance Sheet, Problems on Final
Accounts.

4.2 Adjustments: Prepaid Expenses, Outstanding Expenses, 8
Accrued Income, Unearned Income, Depreciation, Interest
on Capital, Interest on Drawing, Provision for Bad and
Doubtful Debts, Provision for Discount, Closing Stock,
Problems on Final Accounts with Adjustments

Total 50 Marks Division:
External Theory Exam (University level): 30 Marks
Internal Assessment (College Level) Marks: 20

Multiple Choice Question Test marks 10 (1 mark each MCQ) and Assignment marks 10
(Note: Continuous Assessment Tests as per NEP scheme)




Books:

1. Dr. Sehgal Ashok & Dr. Sehgal Deepak: Fundamentals of Accounting, Taxmann Allied
Services P. Ltd., New-Delhi

2. Gupta, R. L.&Radhaswamy, M: Financial Accounting. Sultan chand and Sons, New Delhi.
3. Monga J. R. AhujaGirish&Sehgal Ashok : Financial Accounting: Mayur Paper Back, Noida
Shukla, M. C., Grewal T S. & Gupta, S. C.: Advanced Accounts ; S. Chand & Co. New Delhi.
4. Compendium of Statement and Standards of Accounting: The Institute of Chartered
Accountants of India, New Delhi.

5. Ashok Banerjee : Financial Accounting; Excel Books, New Delhi-110028.

6. N. Vinayakam, P.L. Mani, K.L. Nagarajan: Principles of Accountancy; Eurasia Publishing
House (Pvt.) Ltd., New Delhi-110 055

7. R.R. Gupta: Advanced Accountancy, Kalyani publishers, NewDelhi

8. Jain, Narang: Advanced Accountancy.

9. Maheshwari S. N. &Maheshwari S. K. An Introduction to Accountancy, Vikash Publishing
House Pvt. Ltd. New Delhi

10. William Pickles: Accountancy, Sir Isaac Pitman & Sons. Ltd., London

11. A. Mukherjee, M.Hanif: Modern Accountancy; Tata McGraw Hill Publishing Co. Ltd.

12. P.C. Tulsian: Accountancy; Tata McGraw Hill Publishing Co. Ltd.

13. Monga, Gandhi, Kadu: Advanced Accounts; National Publishing House.

14. Chakraborti&Chakraborti: Advanced Accounting, Moulik Library,Culcutta-9

15. R.L. Gupta & V.K. Gupta: Fundamentals of Accounting, Sultanchand& Sons New Delhi.
16. Dr. Gupta J. D, Dr. Chandak S. S. & Dr. LadheP. N.: Advanced Accounting,
ShriBalajiPrakashan, Nagpur.

17. T.P Ghosh, :Fundamentals of Accounting, SultanChand&SonsNew Delhi.

18. Mohota V.R.: Fundamentals of Accounting: ,Rashi publication, Arni, Distt. Yavatmal.

19. N.P.Agrawal, S.C.Jain, Sharma, Shah,Mangal, : Ramesh Book Depot, Jaipur (Hindi, English)
20. Agarwala A, N. &Agarwala K. N.: Higher Sciences of Accountancy; KitabMahal,
Allahabad. (Hindi and English)

Web Links & E-Contents:
1. https://web.ung.edu/media/university-press/Principles-of-

Financial Accounting.pdf?t=1542408454385
2. https://drnishikantjha.com/booksCollection/Financial%20Accounting%20-

%20BMS%20.pdf

3. https://www.ddegjust.ac.in/studymaterial/mba/cp-104.pdf 9

4. https://ebooks.Ipude.in/management/bba/term_2/DMGT104_FINANCIAL_ACC
OUNTIN G.pdf

5. https://icmai.in/upload/Students/Syllabus-2016/Foundation-Paper2-09042021pdf
6. https://www.ddegjust.ac.in/studymaterial/bba/bba-104.pdf
7. https://ddceutkl.ac.in/Syllabus/Financial-Accounting.pdf



https://web.ung.edu/media/university-press/Principles-of-FinancialAccounting.pdf?t=1542408454385
https://web.ung.edu/media/university-press/Principles-of-FinancialAccounting.pdf?t=1542408454385
https://ddceutkl.ac.in/Syllabus/Financial-Accounting.pdf

B. Com. | (NEP) (Semester-1I)

Vertical A/B: Major/Minor
Subject Code: 400101 Subject Title: Indian Contract Act-I

Level | Semester | Course | Course Name | Credit | Teaching Exam Max
code S Hours | Duration | Marks
4.5 I 400101 Indian 2 30 2 Hr. 50
Contract Act-I1

Course Outcomes: Upon completion of this course, the students will be able to:

1.

2.
3.
4.

Define, distinguish and apply the basic concepts and terminology of the Law of Contract.
Define and distinguish the various processes involved in formation of contract.

To gain the knowledge, consideration, capacity to contract and consent.

Identify performance of contract and appropriation of payment quasi contract, econtract
and modes of discharge of contract.

Unit Contents Teaching
Hours

Unit-1 Basic Introduction to law, Law of Contract: Introduction, 07
Essential elements of a Contract, Formation of a Valid Contract.

Unit-I1 Definition of Agreement & Contract, Kinds of Agreements, 08
kinds of Contract, Offer & Acceptance: Essentials,
Communication of proposal and acceptance, Revocation of
Communication and Acceptance

Unit-111 Legality of Object & Consideration, Capacity to Contract, 07
Consent & Free Consent, Voidable Contract, Void Agreements,
Contingent Contract

Unit-1V | Performance of Contract and Appropriation of Payments, Quasi | 08
Contract, E-Contract, Modes of Discharge of Contract, Breach
of Contract — Consequences & Remedies. :

Total 50 Marks Division:

External Theory Exam (University level): Marks: 30

Internal Assessment (College Level) Marks: 20

Multiple Choice Question Test marks 10 (1 mark each MCQ) and Assignment marks 10
(Note: Continuous Assessment Tests as per NEP scheme)

Reference Books:

1.
2.
3.

No ok

9.

10.

11.

Business Law for management Vol. I, K. R. Bulhandani, Himalaya Publishing House
Mercantile law: M C Shukla S.Chandand company limited, New Delhi

Business Regulatory and Framework- Sai Jyoti Publication, Nagpur- Dr. S. R. Raghuwanshi, Dr.
A. S. Khandekar, Dr. V. W. Jaswante, Dr. R. O. Oza.

Business law P. C. Tulsian Tata Mc-grawHill Publishing Company limited ,New Delhi H
Business Law: C. L. Bansal, Taxman's, New Delhi

GST Ready Reckoner V. S. Date,Taxman's New Delhi

Indian Contact Act. & Sales of Goods Act: P. Sarvenavel, S. Sumathi, Himalaya Publishing
House, New Delhi.

Mercantile Law: N.D.Kapoor, Sultan Chand & Sons Educational Publishing. New Delhi.
Business Regulatory Framework: Dr. Ashish P. Mohata Sai Jyoti Publication.
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B. Com. | (NEP) (Semester-1)
Vertical A/B: Major/Minor
Subject Code: 400102 Subject Title: Dynamics of Management-I

Level | Semester | Course | Course | Credits | Teaching| Exam Max

code Name Hours | Duration | Marks
4.5 I 400102 | Dynamics of 2 30 2 Hr. 50
Management-

Course Outcomes:
1. By the end of this course, students will be able to

2. Understand various theories of management
3. Develop the ability to analyze and apply management concepts in real-world.
4. Understanding the key functions and processes of business management.
5. Compare and differentiate the management philosophies
Unit Contents Teaching
Hours
Unit-1 Henry Fayol (1841-1925): Background of the theory, 7

Major contributions - 14 Principles of Management,
Applications of the theory & Criticisms.

Unit-I1 F. W. Taylor (1856-1915): Background of the theory, 8
Major contributions-Scientific Management, Applications
of the theory & Criticism.

Unit-111 George Elton Mayo (1880-1949): Background of the 7
theory, Major contributions Hawthorne Experiments,
Applications of the theory & Criticism.

Unit-1V | Peter Drucker (1909-2005): Background of the theory,
Major contributions Management by Objectives (MBO),
Applications of the theory & Criticism.

00

Total 50 Marks Division:

External Theory Exam (University level): Marks: 30

Internal Assessment (College Level) Marks: 20

Multiple Choice Question Test marks 10 (1 mark each MCQ) and Assignment marks 10
(Note: Continuous Assessment Tests as per NEP scheme)Refel’ence Books:

Reference Books:

1. Ramaswmy,T. (2010): Principles of Management, Himalaya Publishing House, Mumbai.
2. SRHG FHIHT) R003: (CHTHY SYTEUTIATH Hef cd WIS qfeetaneied AT

3. Priciples of Business Management. Dr. Anil Kumar Rathod, Dr. Pravin Deshmukh & Dr. Dinesh
Nichit, Anuradha Publication, Nagpur.

4. Prasad,L.M. (2019): Principles & Practice of Management, Sultan Chand & Sons, New Delhi.

5. North Maharashtra University e-book published on their website:
https://old.nmu.ac.in/Portals/46/SLM/SLM%20S.Y.%20B.Com.%20Business%20Management.pdf

6. Khushpat Jain, Apeksha Jain and Viplav Jain (2021), Business Organization and Management,
Himalaya Publishing House, New Delhi



https://old.nmu.ac.in/Portals/46/SLM/SLM%20S.Y.%20B.Com.%20Business%20Management.pdf

B. Com. | (NEP) (Semester-1)
Vertical A/B: Major/Minor
Subject Code: 400103 Subject Title: Micro Economics-I

Level | Semester | Course | Course | Credits | Teaching| Exam Max

code Name Hours | Duration | Marks
4.5 I 400103 Micro 2 30 2 Hr. 50
Economics-I

Course Outcomes: Upon completion of this course, the students will be able to:
1. Understand the core concepts of Micro-Economics and their application in business
decision making.
2. Analyze consumer and producer behavior.
Evaluate the role of markets in resource allocation and price determination.
4. Apply microeconomic principles to contemporary economic issues.

w

Unit Contents Teaching
Hours
Unit-1 Introduction to Micro-Economics: 1.1 Introduction to 7

economics: Scarcity, choice, and opportunity cost. 1.2
Basic economic problems: What, how, and for whom to
produce. 1.3 The market system: Demand, Supply, and
price determination. 1.4 Circular flow of income.

Unit-11 Theory of Demand and Consumer Behavior 2.1 Cardinal 8
vs. Ordinal Utility Theory 2.2 Law of Diminishing
Marginal Utility 2.3 Indifference Curve Analysis and its
Applications 2.4 Law of Demand and its determinants

Unit-111 Elasticity of Demand: 3.1 Concept of Elasticity of Demand 7
3.2 Types of Elasticity of Demand 3.3 Measurement of 1
Elasticity of Demand 3.4 Determinant of Elasticity of
Demand

Unit-1V | Theory of Production and Cost Analysis: 4.1 Production 8

Function: Short Run vs. Long Run 4.2 Types of Costs:
Fixed, Variable, Average, Marginal Cost 4.3 Economies of
Scale 4.4 Diseconomies of Scale

Total 50 Marks Division:

External Theory Exam (University level): Marks: 30

Internal Assessment (College Level) Marks: 20

Multiple Choice Question Test marks 10 (1 mark each MCQ) and Assignment marks 10
(Note: Continuous Assessment Tests as per NEP scheme)Reference Books:

Reference Books:

1. Pindyck, R.S. & Rubinfeld, D. Microeconomics. Pearson Education Publications.
Mankiw, N. G. Principles of Microeconomics, Cengage Learning Publications.
Tandon, P. A Textbook of Microeconomic Theory. Sage Publications.

Mehta, P.K. & Singh, M. Introductory Micro Economics. Taxmann Publications

. Dwivedi, D.N. Microeconomics: Theory and Applications. Vikas Publishing House.
Sachdeva, A. Micro Economics Theory and Applications, Kusum Lata Publications.
Salvatore, D. Microeconomic Theory, McGraw-Hill, Education.

Case, K.E., Fair, R.C. & Oster, S.E.: Principles of Micro-Economics, Pearson
Publications.

N GaRWD



9. Nicholson, W. & Snyder, C.: Micro-Economic Theory: Basic Principles and Extensions,
Cengage Publications.

10. Samuelson, P.A., Nordhaus, W.D. Microeconomics, McGraw-Hill Education.

11. Chaturvedi, D.D. & Mittal, A. Principles of Microeconomics. Kitab Mahal Publications,
New Delhi.

12. Principles of Microeconomics by N. Gregory Mankiw (latest edition)

13. Microeconomics by Robert S. Pindyck and Daniel L. Rubinfeld (latest edition)

14. Fundamentals of Microeconomics by Carl E. Walsh (latest edition) Page70f26

15. Dr. Tiwari G. S.: Principles of Economics, Dyanpath Publication. ONLINE
RESOURCES AND SIMULATIONS FROM KHAN ACADEMY ECONOMICS

16. https://www.khanacademy.org/economics-finance-domain/

Note: Learners are advised to use the latest edition of readings



https://www.khanacademy.org/economics-finance-domain/

B. Com. | (NEP) (Semester-1)
Vertical C: Generic Open Elective

Subject Code: 400104 Subject Title: Introduction to Share Market

Level | Semester | Course | Course | Credits | Teaching| Exam Max
code Name Hours | Duration | Marks
4.5 I 400104 | Introduction 2 30 2 Hr. 50
to Share
Market

Course Outcomes:
Upon completion of this course, the students will be able to:

1. Understand the basic terms of share market
2. Gain the knowledge of the basic functioning of share market.
3. Understand the regulation of share market
4. Understand the concepts of primary and secondary market.
Unit Contents Teaching
Hours
Unit-I Saving & Investment: Concept, meaning of liquidity, 08
returns & risk; Conceptual ratio of liquidity, returns & risk;
Investment strategies, Investment & portfolio management.
Unit-11 Capital Market: Concept, Features, Nature and Objectives 08
of Capital Market, Functions and Importance of capital
market, SEBI- organizational structure, Powers and
Responsibilities and Role of SEBI in Money and Capital
market, Primary market vs Secondary market.
Unit-111 Stock Exchange in India — Concept & Types of Shares & 08
Bonds, Initial Public Offering (IPO), Offer for sale (OFS).
Role & work of BSE, NSE, MCX, Indices in Indian market 1
(Sensex, Nifty50, Nifty Bank, Nifty midcap 100, Nifty
small cap).
Unit-1V | Demat & Depositary: Concept of demat account, Concept 06

of depositary, functioning of Depositaries, Meaning & role
of NSDL & CDSL, Difference between NSDL & CDSL.

Total 50 Marks Division:

External Theory Exam (College level): Marks: 30
Internal Assessment (College Level) Marks: 20
Multiple Choice Question Test marks 10 (1 mark each MCQ) and Assignment marks 10

(Note: Continuous Assessment Tests as per NEP scheme)

Reference Books:

1.
2.

Investing In Stock Markets - Shiv Das, Publication: Shiv Das & Sons
Indian Share Market For Beginners: Indian Stock Market Basics — Vipin Kats,
Publication: Cinnamonteal Publisher
How Can Make Money Trading With Charts —Ashwani Gujral, Publication: Vision

Books




B. Com. | (NEP) (Semester-1)
Vertical C: Generic Open Elective
Subject Code: 400105
Subject Title: Introduction to Accounting

Level | Semester | Course Course Credits | Teaching Exam Max
code Name Hours Duration | Marks
4.5 I 400105 | Introduction 2 30 2 Hr. 50

to Accounting

Course Outcomes:
Upon completion this course, the students will able to:

Grasp Accounting Fundamentals, understand the history and evolution of accounting, key
concepts, and conventions, define accounts, differentiate accounting users, compare
single and double entry systems and apply the Golden Rules of Accounting.

Master the Accounting Cycle, describe the accounting cycle, define and analyze journals
and ledgers, explain subsidiary books, construct and interpret Trial Balances and correct
common accounting errors theoretically.

Understand Accounting Elements, define and classify assets, explain asset valuation,
liabilities and equity, identify loan sources and differentiate between income and
expenditures.

Prepare Final Statements, explain the theory and format of Manufacturing, Trading,
Profit and Loss Accounts, calculate Gross Profit, Net Profit, Net Profit before tax and Net
profit after tax.

Unit Contents Teaching
Hours

Unit-1 1.1 Accounting History
1.2 Concepts and Conventions 1
1.3 Definition of Accounts, Accounting Users

1.4 Accounting system: Meaning of Single Entry System and
Double Entry System, Advantages of Double Entry system
1.5 Golden Rules of Accounting

Unit-11 2.1 Accounting Cycle: Definition of Journal, Types of Journal,
Ledger; Meaning and Proforma of Journal and Ledger

2.2 Subsidiary books: meaning and proforma

2.3 Trial balance: objectives, methods and proforma

2.4 Meaning of Error of Omission, Error of Commission, Errors
of Principles and Compensatory Errors.

Unit-111 3.1 Accounting Terms: Assets: Definition of Assets,
Characteristics, Objective of Assets Valuation

3.2 Type of Assets: Fixed Assets, Current Assets, Financial
Investments, Intangible Assets

3.3 Liabilities: Nature, Measurement of Liabilities 3.1
Classification of Liabilities: Current Liabilities, Long-term
Liabilities, Short-term Liabilities and Contingent Liabilities 8
3.4 Equity: Share Capital, Types of Share Capital

3.5 Loans: Sources of Secured Loan, Sources of Unsecured
Loans

3.6 Income: Direct Income, Indirect Income

3.7 Expenditures: Capital Expenditure, Revenue Expenditure
and Deferred Revenue Expenditure.

Unit-1V | Final Statement: Manufacturing Account, Trading Account,
Profit and Loss Account, Gross Profit, Net Profit, Net Profit 7
Before Tax, Net Profit After Tax (theory and proforma)




Total 50 Marks Division:

External Theory Exam (College level): Marks: 30

Internal Assessment (College Level) Marks: 20

Multiple Choice Question Test marks 10 (1 mark each MCQ) and Assignment marks 10

(Note: Continuous Assessment Tests as per NEP scheme)

BOOKS RECOMMENDED:
1. Chatterjee D.K.: Basic Accounts and Finance, Himalaya Publishing House, New Delhi
2. Mohota V.R.: Fundamentals of Accounting, Rashi Publications,Arni
3. Jawahar Lal: Accounting Theory Himalaya Publishing House, New Delhi
4. Gupta, R. L. and Radhaswamy, M: Financial Accounting. Sultan Chand and Sons, New Delhi.
5. Dr. Gupta J. D. Dr Chandak S. S. & Dr. Ladhe P. N.: Advanced Accounting, Shri Balaji
Prakashan Nagpur 6. Anthony, R. N. and Reece, J. S.: Accounting Principles, Richard Irwin Inc.
7. Gupta, R. L. and Radhaswamy, M: Financial Accounting. Sultan Chand and Sons, New Delhi.
8. Monga J. R., Ahuja Girish, and Sehgal Ashok : Financial Accounting: Mayur Paper Back,
Noida
9. Shukla, M. C., Grewal T S., and Gupta, S. C.: Advanced Accounts; Sultanchand& Sons, New
Delhi.
10. Ashok Banerjee: Financial Accounting; Excel Books, New Delhi-110028.
11. N. Vinayakam, P.L. Mani, K.L. Nagarajan: Principles of Accountancy; Eurasia Publishing
House (Pvt.) Ltd., New Delhi-110 055
Web Links & E-Contents:
1. https://www.anujjindal.in/wp-content/uploads/2022/08/Basics-of-Accounting.pdf
2. https://www.pearsoned.ca/highered/divisions/bande/purbhoo_8/BasicAccounting.PDF.
3. https://mrcet.com/downloads/MBA/Financial%20Accounting%20and%20Analysis.pdf
4. https://ncert.nic.in/textbook.php?keac1=0-8
5. https://rccmindore.com/wp-content/uploads/2015/06/BCOM-1-Financial-Accounting-1.pdf

6. https://egyankosh.ac.in/bitstream/123456789/52494/1/BLOCK%201.pdf



https://www.anujjindal.in/wp-content/uploads/2022/08/Basics-of-Accounting.pdf
https://www.pearsoned.ca/highered/divisions/bande/purbhoo_8/BasicAccounting.PDF
https://mrcet.com/downloads/MBA/Financial%20Accounting%20and%20Analysis.pdf
https://ncert.nic.in/textbook.php?keac1=0-8
https://rccmindore.com/wp-content/uploads/2015/06/BCOM-1-Financial-Accounting-1.pdf
https://egyankosh.ac.in/bitstream/123456789/52494/1/BLOCK%201.pdf

B. Com. | (NEP) (Semester-1)
Vertical C: Generic Open Elective

Subject Code: 400106

Subject Title: English (Theory-I)

Level | Semester | Course | Course | Credits | Teaching| Exam Max
code Name Hours | Duration | Marks
4.5 I 400106 | (Theory-I) 2 30 2 Hr. 50
English
Course Out Comes:
1. The students will study various ways of communication.
2. Students will win with good manners.
3. They will learn perfection of writing and speaking
4. With these skills they will be able to create space for them in the corporate World
5. Students will become able to handle all situations successfully
Unit Contents Teaching
Hours
Unit-1 Meeting people, Exchanging Greeting and Taking leave 08
Unit-11 Introducing yourself 07
Unit-111 Introducing people to others 08
Unit-IV | Giving personal Information 07

References: Spoken English -1 By- Kamlesh Sadanand / Susheela Punitha (OrientBlack Swan

publication)

Model Based on the above Four Units, 2 Long Answer Questions will be adked
for 07

Questions
Marks. ( 14)
Based on the above Four Units, 4 Short Answer Questions will be asked-
each for 04 Marks. ( 16)

External-30 | Internal Assessment -10 Marks.

Internal -20 | Unit Test related to above Two Units will be conducted

Total-50 where 10 Multiple Choice Questions will be asked. (20)




B. Com. | (NEP) (Semester-I)
Vertical C: Generic Open Elective

Subject Code: 400106

Subject Title: English (Theory-I1)

Level | Semester | Course | Course | Credit | Teaching| Exam Max

code Name S Hours | Duration | Marks

4.5 I 400106 | Theory-II 2 30 2 Hr. 50
English

Course Out Comes:
The students will study various ways of communication.
Students will win with good manners.
They will learn perfection of writing and speaking
With these skills they will be able to create space for them in the corporate world

Students will become able to handle all situations successfully.*to handle all situations

successfully

Unit Contents Teaching
Hours
Unit-1 Answering the Telephone and Asking for someone 08
Unit-I1 Dealing with a wrong number 07
Unit-111 Taking and Leaving Message 08
Unit-IV | Making Inquires on the Phone 07

References: References: Spoken English -1 By- Kamlesh Sadanand / Susheela Punitha
(Orient Black Swan publication)

1
Model Based on the above Four Units, 2 Long Answer Questions will be asked
for 07 Marks. ( 14)
Questions _ _ _
Based on the above Four Units, 4 Short Answer Questions will be asked-
each for 04 Marks. ( 16)
External-30 | Internal Assessment -10 Marks.
Internal -20 | Unit Test related to above Two Units will be conducted
Total-50 where 10 Multiple Choice Questions will be asked. (20)




B. Com. | (NEP) (Semester-1)
Vertical C: Generic Open Elective
Subject Code: 400107 H

Subject Title: Theory | sga@TRF gl
Level | Semester | Course | Course | Credit | Teaching| Exam Max
code Name S Hours | Duration | Marks
4.5 I 400107 H | Theory-I 2 30 2 Hr. 50
CUEEIDED
feear
Course Out Comes:
1. o & AffeT cgaaRs Sid T 37T9d HIAT ST
2. BT HINT 3R gaa@T & T JEE I S|
3. @il § 3cUles H I[OTadT 3T Fehell B
4. ST H AT ST o HAgcd I THS |
5. AT SARIFA IR I ST
Unit Contents Teaching
Hours
Unit-| JeMAsTeh UReINS Qregraeh 08
Unit-11 AT 9T o@d- AP, SIIAIAS I i@ 07
Unit-111 IFCE] Tq ﬁaa‘r 08
Unit-lV | gg I3afeT 07

References: @5 f&2rm (lve Ta ASHIR 3w1@ f&dY) AT $AR - Fureeh, Rgrdre

U AT HhIRTeT

Model 3RIFd IRT SHsAT 9 ITOIRA 02 &Y 3a3T 9 7-7 3k
Questions | 3 Tl 14 3l & I 49|

3P F URT gehrsdl WX MR 04 o 3T 9ReT 4-4

31T FeA16 et & IS S|

) GURYFd ST et 7 3ifaRe e ghr )
External-30 | 31ifdte #Hedishet (Internal Evaluation) :- SIS G&T -20 3ih
Internal -20 | sqqye ot sePeat & TERIT 3T THAT STEE 20 I & 10
Total-50 TE]fASE ag G YR IS e |




B. Com. | (NEP) (Semester-1)
Vertical C: Generic Open Elective

Subject Code: 400107 H

Subject Title: Theory |1 g% Fedr
Level | Semeste | Course Course | Credit | Teaching Exam Max
r code Name S Hours Duration | Marks
4.5 | 400107 H | Theory-II 2 30 2 Hr. 50
cgaaTis
feear
Course Out Comes:
1 ReafiTat & AIffieed caaaf@e Sira @ raerd AT S|
2. YT 3R gaarT & €T JEY I JHAS|
3. @iIel ¥ 3cUleat # I[OTadT 37T Fehell B
4. SPIUY H STAAGAT & HAgcd &l AT |
5. U SARIFA AR I ST
Unit Contents Teaching
Hours
Unit-| AR fRas fow 3k Fat 08
Unit-Il | SoreeR & A& e 07
Unit-Ill | Segam dr AR td yR 08
Unit-IV | fisar & et 3aWR 07

References: References: : @8 =i (el Ta U9 oof@ T8EN) Aar FAR -
e, fqEamel TR | Jehrere

Model

Questions

(GRIFT areT 92T H 3fate fAdeq gier )

3RFT IRT ShsAT W ITTRA 02 & 398 9 7-7 3
3T FHol 14 3l & G A

3R T ART SRS W MR 04 o IAAT TR 4-4
3T el 16 3hT o I S|

Total-50

External-30

Internal -20

TE]fASE ag G YR IS e |

3HifeRe HedATeeT )Internal Evaluation):- SIS Tl&T 20 37

IRIFT ART SHBAT T TEIT ShIs WIET STk 20 37T & 10




B. Com. | (NEP) (Semester-1)
Vertical C: Generic Open Elective
Subject Code: 400107 M

Subject Title: Theory | cIaHIRA® A
Level | Semester | Course Course | Credits | Teaching| Exam Max
code Name Hours | Duration | Marks
4.5 | 400107 M | Theory-l 2 30 2 Hr. 50
SIIATT I
IS

Course Out Comes:
1 facreaar Afdy caqarardiar Hiered 3aerd gidrd.

2. TacIrATaT AT § HIHTAS GaUTaT 39St glsl.
3. FRICATHD ScUTceAld VTl AHATOT g3 Aehel.
4. SITHAATAA SEVasT o Hged oIelld Asel.

5. (T HJSgTrdl AT gige.
Unit Contents Teaching
Hours

Unit-| AR ATST &, FS, HA? - Felter Ferholt 08
Unit-Il | grerflet 9 cgdeR - 1. Feamol Raet 07
Unit-Ill | waftRag 997 @ AT 31eT oG o 37 - 08

2
Unit-lV | et sfaga ot - o1 deraelr Rrdagerat 07

References: References: &= 99 d AIATS 316 @ TOT SHadeal 31 -
STigd o@e - 9T . dSTadl TqauTe

Model aRId IRe! PR TURIT 02 STeaR] U Tdd! ATd IUrS] THUT 14
Ul Rl AR STdid. aRId IRG! gehlar STURIA 04 TR U4 TAD!
IR UTS! THUT 16 MBIl [daRe ST,

@S alet uiT Siid yatg Iedta)

Questions

External - 30 | HETfATa TWRIaR.

Internal — 20 | 3{dTd JHTAH (Internal Marks) ¥ T - 20 TUERIE TRG! GeHIRIT
et gedmarauit SaTd 20 TN 10 GRS SgUATd Uy faard S,

Total — 50




B. Com. | (NEP) (Semester-1)
Vertical C: Generic Open Elective

Subject Code: 400107 M

Subject Title: Theory |1 sTaaTRA® FAIS
Level | Semester | Course | Course | Credits | Teaching| Exam Max
code Name Hours | Duration | Marks
4.5 I 400107 | Theory-1I 2 30 2 Hr. 50
M SIqaTeh
IS
Course Out Comes:
Unit Contents Teaching
Hours
Unit-| IgATST Gel - IT . ol RIaguret 08
Unit-Il | Reooft oret - 3. forder s 07
Unit-1ll | g ATeamardr ogel — Ty Qurg 08
Unit-IV. | sIeiel & 37e]are - 31, 3odaT SieTae 07

References: 39aTSic #RTE, AU — ST shelehl HIgeh , TAY QAUTS, FoTrdT AUTS, GeFHaTem
YRIRMT |, qOT TR 2012

2
Model qRId ARG geHIaR STYRIA 02 STUR] U4 Tdd! Ad g0l THUT 14
Questions | MBI faaRa SiTclid. il IRE! UehIaR SNYRIT 04 TR UH TADI
IR OIS THUT 16 TR faaRel S,
@ qlel YT 3idifa afg Wegdia)
External — 30 | HgTfaeTadg WRIaR.
Internal — 20 | 3{Td JGHTAH (Internal Marks) ¥ AU - 20 TUERIE ARG GCHIRIT
et gedmarauit SaTd 20 UM 10 TGS SgUATd Uy faaRd .
Total — 50




B. Com. | (NEP) (Semester-1)
Vertical C: Generic Open Elective
Subject Code: 400107 P

Subject Title: Theory | grelt 88T IR=T

Level | Semester | Course | Course | Credits | Teaching| Exam Max
code Name Hours | Duration | Marks
4.5 | 400107 | Theory-l 2 30 2 Hr. 50
P qTell $1TST
TR=T

Course Out Comes:

1. Tacaredi=r arel Arfgearar 9= giar.
2fqczmediar arelr s g careRor fRAfdwaar A4,
39Tl EEear a8 fAHATOT adr Ia.

A GTell 16T Ye-araul g chra] fer@nor &idr Id.
59Tl 19T fAIgoT, arerot, TRt g Sy fAfdwaar Aa.

Unit Contents Teaching
Hours
Unit-| qTell $TTST JUTATST, T 3TehaTell 08
Unit-Il | qre sl R @ AR 07
Unit-Nl | grelt erserelt Seat 08
Unit-IV | grelt smmd=m sar el deer 07

References: drell $1TST WIfgcd @ SATRIOT 51 .3MSdel , HodAdl AT FEAT, AT,

Model IRId IRe! FePHIar TURIT 02 GraaRt U Tdd! ATd IgUrS] THUT 14
U RAT faaRd STdld. aRid IRE! gThIaR YR 04 TLTRT T TADI

IR IS UHUT 16 ONHRAT faaRad Sidid.
@S alet uHiT 3iid yatg Iedta)

Questions

External — 30 | AgTdeTAd TRTAR.

Internal — 20 | 3IdTd HHTAH (Internal Marks) ¥ TTIU - 20 TUERIS IRG! GeHIRIT
et gedmarauit SaTd 20 UM 10 G¥gHS SgUATd Uy faard .

Total — 50




B. Com. | (NEP) (Semester-1)
Vertical C: Generic Open Elective
Subject Code: 400107 P

Subject Title: Theory 11 9Tell fAas® ET-95F

Level | Semester | Course | Course | Credits | Teaching| Exam Max
code Name Hours | Duration | Marks
4.5 I 400107 | Theory-II 2 30 2 Hr. 50
P qreil Aas®
Course Out Comes:
1. fcrediar arell wnfgearar = gidr.
2. Siide HAJA THASS Hoar @t Sofia gha.
3. 9ol @Ifgcar= 31mas f@&Aor sar A4,
4. b UTell 3G — Y& ardul g chray HIST Hidl Adl.
5. GTell NI 92T, T, RseaR 5 . Afgar Rifpaar aa.
Unit Contents Teaching
Hours
Unit-1 ST - FHedlivled Slch, SIa® e 08
Unit-Il | fyame - gfoverdly, frameitas 07
Unit-111 a‘gﬁw 08
Unit-1V EEEU 07

References: References

¢, ST HYT UTell — UATeAG FIWe, AFT YHIAA AT 08¢ .

R. GEEHUIS — FASHT o7 ., fagwwan Raua e, garaqdr ey
Model IR IRe! gehIaR HTYRIT 02 GrARIR] T Tdeh! Tid TUTel THUT 14
Questions Wﬁ‘cﬂ [qaRA SIdld. aRId IRG! gehlaR YR 04 TR UY U1
IR TS UHUT 16 ONHRaT fagRa Sirdid.
@S aIet uiT 3iid yatg Iedta)
External — 30 | HgTfdeTerdi+ TRIGR.
Internal — 20 | 3fcld HegHIUA (Internal Marks)WaﬁUﬁ zoqumﬂaamélmaﬁ

Total — 50

e Tedmaraull STd 20 oM 10 TGS Tguardt Uy foaRd S,




B. Com. | (NEP) (Semester-1)
Vertical C: Generic Open Elective
Subject Code: 400107 S

Subject Title: Theory | Sqa¥UTIeT FATOY
Level | Semester | Course | Course | Credits | Teaching| Exam Max
code Name Hours | Duration | Marks
4.5 400107 | Theory-l 2 30 2 Hr. 50
S SaEATIeT
o

Course Out Comes:

1 g B3HTeT T egaeydsT g9 a1 ey gigel.

2STGEATT MEAT SAgATdIl HAged TS gISel.
JTEIATAT Y FATT HEINGET 3FATH gigel.
ATTTEATT AT ofel HRAT HEHATAT 3T TR hcdr Agel

Unit Contents Teaching
Hours
Unit-1 gceh 1 07
1. SHIEIYeT {F FEATTET:

g -¢2) FRfaHssd )3RER gfRicaT |3) ,
JIRMATH |

Unit-1l | ges 2 08
T - ¥) G Tehararddl [3) €T Tehd e |
AR [b) TRATHRA |

Unit-1ll1 | ges 3 08
T - ¢) FAFROH G ) A0MHGe ¢o)
AUl g 22) FHATAT

Unit-1V | ges 4 07
22) THIH ¢3) IRFHWOMEY HEIHTTAT

References: SHGEATIAFATON ST Halele ollelel Ys UTER SLYHIG 31607

Gsiis




Model | RId IRG! GCHIaR HTURI 02 GHERRI UY U] IId WISl THUI
Questions |14 TUTieh Rl faaRe Sidid. oI IRg! gehlar YR 04
TR UY TAD! IR TGOS THUT 16 T[OTTh R faeRel SiTdie.

(@ Sl UM 3fdiid val Tgda)

External — | AgTAeT@U ¥RIav.

30 3T GeHTIA (Internal Marks) 9€d aTa01 - 20 TOTGRIA dRa]
Internal — | GC®TRN Taferd TedmaTeull Sa1d 20 UM 10 XIS dgTardt Uy

20 ECEINNASIGINE

Total — 50




B. Com. | (NEP) (Semester-1)
Vertical C: Generic Open Elective

Subject Code: 400107 S
Subject Title: Theory |1 ®&Fa sifawar (fearader: )

Level | Semester | Course | Course | Credits | Teaching| Exam Max
code Name Hours | Duration | Marks
4.5 | 400107 S | Theory-II 2 30 2 Hr. 50
GIEEHE
IGECIEE

Course Out Comes:
1. faeaares € Aol iy T o7 IRET WS,
2. femfduen Rfaerasa aftta R[fey Hfa v sofia g
3. faeaf¥are fAfaerdesrd aftld ey aredaan faart & 3w

JECH

4. e Afardsa aftfa Afaafeaar dgea srcaara & ar o

Unit Contents Teaching
Hours

Unit-l | gereamg -afsufds @ar 07
o) P}
2. HI-HAMS AT

Unit-Il | 3, sRear-fasTer @am 08
4. ANH-TRIATSTH HT

Unit-1ll | 5 Sfremac-faorergs -sar 08

i)

6.FgMT STFeeh AT

Unit-IV. | 7 qremqer - aftteraey svar 07

fe) o

8. feec cisamrer e

References fgaiaeer: — ai@Fer Yerelel  aRIoOTET

Model qRId ARG geHIaR SHTURIA 02 STUR] U Tdd! Ad g0l THUT 14
Questions Ui RAT faaRd STdid. i IRE! gThIaR YR 04 TR U TADI
IR TGUTS! THUT 16 MR f[daRe Srdid.
@ glel YT 3idifa g Jgdia)
External — 30 | HgTdeTerd TRTGR.
Internal — 20 | 3faid HeUHTYA (Internal Marks) g AUl - ZOWHRE’” g HIRAT

Total - 50

e Temaraull STd 20 oM 10 IRGHS Tguardt Uy foaRd S,




vertical -C Generic /Open Elect

B. Com. | (NEP) (Semester-1)
Vertical C: Generic Open Elective

B.Com.l [Semester -}

400107

Subject code-

Subject Title — Theory -1

Jurdu

g )t g i
L=zl | Semester | Eu-l.lr:c4 1 7Cuur:|= Credits Teaching Exam Ma= Marks
Code= 0014 Mame= Hours Cluration
4.5 1 Theary | o2 30 2 Hrs. 50
o g
4
Course Dutcomes-
e B AR a1 et S Gy R e ]
b e € B S syl ) el
I g lua et s gl o pay £ dea 3
o ) gt Tl S i g 4
et plao A sl e a5
Uimit Sypstem Canterts Teaching
Howrs
Wit —I - T LT OB
Winit —II e o7
Unit-ll et - gl g Dw S 0B
WUnit- IV e oF
Referances
ERTLYY. . S (P
Model s N P R F e e T O
Questions wet ke 14 B s e 07
2 = iE o Sl g i e e b gap Cuie gl S _l®
oS e 16 S e sl
Ext=rnal- 30
Imtmrmal - [Int=rnal Marks }-20 Marks
20

By Ol e e S e Ja 2D g g gt 5 gl
[Objective




B.Com.l |Semester -]

Wertical - Generic /Open Elective Course| OE JUrdu

Subject code-Subject

Title — Theory -

e )
L=l | Semester | Course Caurse Credits Teaching Exam Max Marks
Code= MHame= Hours Cluration
15 Theary 1l oz 30 2 Hrs. 50
i g g i
Course out comes
L Y P PRPRC) S R L |
L i A g i S gk sl
L YR PEURPY L U 4 N ERR T
L N PEVIFEIY L L LT
s plwod il g
Unit System | Contents Teaching
Howurs
Unit I e e | g hghls A | OB
Uit ~II | Al gl i pes— gl 7 | OF
Unit-Il1 Usal yilelinl =hsbi 3 | OB
Urit- IV s %0 o bighs g s cghs iS50 | 07
References

i gt TS € o)1) s il i - alg g gy i 2 Jallie oylpe— g =01

Mokl
Questions
External-30
Intermak 20

Tatal- 50

Bl Ja07 g8y Sl e g loann 07— gon fa e S gt Sy

T L Sl s T T T
16

B s DY i S S 20 e S s S sl (Objective}10

L e 14

B
(Internal Marks ]-20 Marks




Vertical D: Skill Enhancement Course

Subject Code: 400108 Subject Title: Computer Skills I

Level

Semester

Course Credits Exam

Name

Course
code

Teaching
Hours

Duration

Max
Marks

4.5

400108 | Computer 2 30 2 Hr.

Skills |

50

Course Outcomes: Upon completion of this course, the students will be able to:
]1. Get information about evolution and application of computer & its development.

2. Know about different elements of computer system.

3. Aware about different types of memory.

4. Get to know about different input devices and output devices.

5. Learn to prepare a text document with complete formatting and page setting

The detailed syllabus of the Course is given below in the table below

Unit

Contents

Teaching
Hours

Unit-1

Fundamentals of Computer: Input/ Output Devices: Input
Devices: Keyboard, Mouse, MICR, OMR, OCR,
Microphone, Touchpad, Touch screen, Scanner, Barcode
Reader, Joystick, Web camera, light pen. Central
Processing Unit Output Devices: Monitor; LCD, LED,
Printers and Types; Dot Matrix Printer, Laser Printer, and
Inkjet Printer. Speaker, Headphone, LCD Projector

15

Unit-11

Word Processing [MS-WORD2016]: Ribbon, Tabs and
Group, Templates. Working with Documents, editing text
document; Inserting, Deleting, Cut, Copy, Paste, Text and
Paragraph Format, Paragraph Alignment, Line Spacing.

15

Unit-111

Word Processing [MS-WORD2016]: Editing-Bullets and
Numbering, Border and Shading, Change Case, Subscript
and Superscript, Setting Tab Stops and Indent, Header &
Footer, Page setup; Page Margins, Page Size, Page break,
Section break, Columns. Proofing and printing: Spell and
Grammar Checks, Find& Replace, Saving and Printing

15

Unit-1vV

Advanced Table, Graphics and Mail Merge: (MS-WORD
2016) Working with Tables: Creating, inserting data,
Aligning Data in a Table, inserting, Moving, Resizing
Rows & Columns. Adding Border & Shading to Table,
Convert Text to Table. 09 13 Illustrations and Objects:
Insert Pictures, Smart Art, Shapes, Screenshot, Hyperlink,
Text Box, WordArt, Drop Cap and Symbol. Document
Designing: Themes, Watermark, Page Color, Page Border.
Mail Merge: Meaning and Advantages. Procedures of Mail
merge; Create Main Document, Edit Recipient’s list, Insert
Merge fields, Preview Results and Finish & Merge
documents.

15

List of Practical’s:
Creating a Blank or New existing Template and Inserting/editing Text

1.

2
3.
4

. Copying and Moving Text using with the Clipboard

Formatting Text, including Font Size & Font color of the content

Using Paragraph Alignment including setting Alignments and Line Spacing




5. Setting paragraph including adjusting Indents.

6. Using Bulleted and Numbered Lists and Converting Text to List.

7. Changing a Text to Subscript & Superscript.

8. Creating a content in multiple columns like Newspaper format.

9. Inserting Header & Footer in document.

10. Setting Page Margins and Setting the Page Orientation. 11. Proofing, saving and printing
a document.

Total 50 Marks Division:

External Theory Exam (College level): Marks: 30

Internal Assessment (College Level) Marks: 20

Multiple Choice Question Test marks 10 (1 mark each MCQ) and Assignment marks 10

(Note: Continuous Assessment Tests as per NEP scheme)

Division of Marks for Practical

Record Preparation 5Marks
Practical Performance 5Marks
Viva-Voce 5Marks
Description 5 Marks 5Marks
Practical Total 20Marks

Reference Books:

Computer Fundamentals, P. K. Sinha, V.K.Goyal

Computer Fundamentals-B.Ram (WE)

Fundamentals of Computers-V. Rajarman(PHI)

MS-OFFICE (PHI) 5. MS-OFFICE (BPB)

Computer Fundamentals and Operating System- Dr. S. R. Raghuwanshi & Dr. A. S. Khandekar,

Himalaya Publication, Nagpur.

MS-OFFICE (TMH)

Yeats: Systems Analysis & Design; Macmillan India, New Delhi.

8. Basics of Computer and Business Mathematics, By Dr. Rajiv Ashtikar, Dr. Santosh Sadar and
Prof. Vilas Chopade : Payal Prakashan, Nagpur.

9. Introduction to IBMPC & Applications-Taxali.

10. Principles of Computer, By Prof. S. M. Kolte, Pimpalapure & Co. publisher, Nagpur.

11. Computer Fundamental and Operating System. Dr. Sunil Kedar, Dr. Dinesh Nichit & Dr. Pravin
Deshmukh, Adhar Publication, Amravati

12. Computer Fundamentals & Operating System, Dr. C. M. Tembhurnekar, Dr. Sushant Jadhao

13. Computer Fundamentals & Operating System: Supriya Bhagade- Pimpalapure & Co. Pub. ,

Nagpur
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B. Com. | (NEP) (Semester-I)
Vertical —e (i) Ability Enhancement Courses (AEC)English
Subject Code: 400109 Subject Title : AEC English

Level | Semester | Course Course Credits | Teaching Exam Max
code Name Hours Duration | Marks
4.5 I 400109 English 2 30 21Hr. 25

Course Outcomes: Upon completion of this course, the students will be able to:
1. The Students Will Become Familiar to Communication Skills

2. The Students Will Acquire Effective Communication Skills in Entrepreneurship

3. The Students Will Understand the Benefit of Communication Skills in Entrepreneurship

4. It Will Help the Students to Interact with International Traders

Unit Contents Teaching Hours
Unit-I Resume Writing
Notice Writing
Unit-11 E-Mail Writing
Writing skills Formal Letter Writing

Note : AEC is English and MIL 25 marks each

REFFERENCES: Rays Of Letters, Board of Editors, Raghav Publishers & Distributers

MODEL
QUESTIONS

- Based On the Above 02 Units, 01 Long Answer Question Will Be Asked For

07 Marks (07)

- Based On the Above 02 Units, 02 Short Answer Questions Will Be Asked
Each For 04 Marks (08)

3

EXTERNAL -15
INTERNAL - 10
TOTAL -25

- Internal Assessment — 10 Marks
- Unit Test Related to Above 02 Units Will Be Conducted Where 10 Multiple
Choice Questions Will Be Asked (10)

Course Type: Demonstrative- Batch Size- 17

Note: AEC in English and Mil 25 Marks Each




B. Com. I (Semester-1)
Vertical E: Ability Enhancement Course Hindi
Subject Code : 400110 H

Subject Title: Communication Skill — | FaTg FiereT

Level | Semester | Course Courses Name Credits | Teaching | Exam Max
Code Hours | Duration
Marks
4.5 I 400110 H | Communication Skill — 01 30 1 Hrs. 25

| TdlE HiweT

Courses Outcomes:
1 forenfei st dare vt & gitfd s sre
2 foremmeft dare sieret sl ST Gl § THTe & 9 SUANT G § g 2
3 forameff awEit darg ierer 9 Sefdar § fa gar e

4 H7E I W I AR TG HAT] ;h&lll

5 forameff dare shisrerent SU=T T

Unit Contents Workload Allotted

System 3

Unit | Fraterft fE-wrfiar $f sTae W veR- < g 15

e

Unit Il | STiorsa sereTies e § S

15
&St arer*— €7 oar g
References:

FHEIIHTT—1 HuTesh -7 . fvr Suream <. diefust T |, <781 2o, Tee ufectohyrd |, AT,

werw et (2024)

Model
Questions

® YU M gehIEAT T 01 STE I W3 07 379 T &0
®  IUUH I FHIFAT T 02 T I T2 o [eTT 4-4 T F¥ 08 3 BT
o (ITIRE IHI WAl H i forshed gi)




External — 15
Internal — 10
Total - 25

® 7N FeAi(Internal Evaluation):-3%Ts W& - 10 3
SUUIH a1 3ohTgal | Heilerd 3ohTS THETT H 10 3fehi & 10 SEE sgfashediy

T I S|

B. Com. | (Semester-I)

Vertical E: Ability Enhancement Course Marathi
Subject Code:400110 M
Subject Title: Communication Skill - Ivams wtvrea

Level | Semester Course Course Name Credits | Teaching Exam Max
code Hours Duration Marks
4.5 4000110 M | Communication 01 30 1 Hrs 25
Skill -1 €aTE
HITTT
Course Outcomes
1. formeatar dame Siva= MieE gigd.
2. GaTE T THTe Ao foremeff 32T seeEd e Siehd .
3. TG FHIRTCATS I | 1€ B & foremeatr ansiat.
4. Toemeat=t ST HaEr oI A HeHdT ST,
5. HaTE FHITCAT=AT WA ITNT THETE TR Bsd.
3
Unit s Contents Teaching Hours
Unit | I ST e HINTedT AEed — . TTdT aTet 15
Unit |l TS e ShITAT U - €1, EaTd] aTHiet 15
References TSI ST — 1 e Wlocieh¥T=d, AT, ToH STt 2024
Model IR IRe! gehIaR HIYRIA 02 SrHR] U Tdeh! TId TUrel THUT 14
Questions TUliH T faaRe STdld. aRid IRE! Uchlar YR 04 TR UH TAD1
IR OIS THUT 16 N Rl faaRel ST,
(@3 Sl UM fiid Tai Wgdtd)
External - 30 | HETfATa SRR,
Internal — 20 | 3T d JeHTOH (Internal Marks) ¥cd dTUl - 20 TUTARIe IRE! gchIRIt

Total — 50

et gedmarauit SaTd 20 UM 10 G¥gHS SgUATd Uy faard S,




B.Com I (Semester- I)
Vertical-e Ability Enhancement Course Sanskrit
Course code: 400110 S

Subject Title- AEC ware swivrea -1

Level | Semeste | Course Course name credit Teaching Exam Max
r code hours Duration marks
45 | 1 |400110S | FEmEEmEE-1 | 30 1 hr. 25
Course Outcome 1. WWWW%&
2. GRS HaTaenRTeaT=AT TS g s qul,
3. TERd 375! 9 TAAE AT TG T T & S0,
4, SEFTITNAT J[WERT AUt SR STH & au.
Unit Content Teaching
Hours
Unit | Wﬁqﬁ?ﬁa ; GaTer= 99 35
1. A HATEETh — SCATI 0T SaTegehT= qiere SfRre
2. USRI HelTg — Adehd — ARVt HaTer=! forer= & kg
3. STcHIehT TRV TH -SRI Helra ora= o SfRrgd
4. HETVRATAIA — Jeryfafsteanafoe=H o JfRre
Unit I HEhd 3Tde TG 15
References 1. TE=: — FEHAIAT TehITH, SSTee
2. HEFTATERHTEH! — HERTHRAT JohTRM, SIS
3. areHishT THTET — T e TRER
4. HETHRA — Tiamie e
Q'L\J/tle(;'([jiglns o T S eehE e 1 e 5 SR 7 ik SR
o T I SEHIE AT 2 TR 931 Tkt 4 weurst wapor 08
TUTTERIAT foremet STTet. (SRt Slval ST faid e Tadier)
iﬁt:rr:;l'_ 1153 o IR HTHHTI ( I.ntern‘al‘ Evaluation) —Wﬂﬁ“ﬁ.logm
Total -25 o U TARET SR HIlRrd 10 SEHARM T4 10 [UTHTIS! SEh=ATAVIT
[EERSEII G




B. Com. | (Semester 1)

Vertical- e (i) (AEC) Ability Enhancement Courses Pali

Subject Code -400110 P
Subject Title — UTelt ST SATRIUT

Level | Semester Course Courses Name | Credits | Teaching | Exam Max
Code Hours | Duration
Marks
45 [ 400110 P | el Sw=nfora sameRtor 01 30 1 Hrs. 25
gzltj;e;es 1. feremeta redt v forean ST |, o S Aret ATETSt arerfies At
fRrervaTe firesq.
2,97l HelTashiRTed e foremea =T STaress FeuT M dT Ad,
3.375¢ G131 &[0T I AT ToHT S0 Hed ald.
4. ferameaia areft WS SATeRTT f3TehdT A9 .
5. forrmea = Hierd gTefia E{Tor ohaT 3 .
Unit System Contents Teaching Hours
Unit | e : , o 15
Unit Il . . . 15
Tt fety | axp-vaft [ w@-Fol =g At A et
qNq gl o frfeor 3
References 39 R N UTelt -2 . 9awd ST FINCITH | TRIe TR T8 feeett R093
Model o N .
) A qgl Teehtar 01 et T 07 TUTi=IT 379,
Questions >
ST SI-gTEgehiar02 STl S5 Seieh! I FEUTST UehUT 08{5011% AFdT.
External — 15
(SRt Sl ST SHrTa T TRdid )
Internal — 10
— | sta¥ia WU (Internal Marks) ©r€es SIT=Ivft =10 70T
Total - 25 & 2
SIS 3Ie TR HeiRrereshaTevi SATd 10 TOT= 10 SRS Sgaarii o=
o ST,




B.Com.l (Semester-1)

Vertical —e (i} (AEC) Ability Enhancement Course Urdu

Subject Code- 4100110

Subject Title : Communication Skill -1

Level Semester Course Course Credits Teaching Exam Max Marks
Code Name Hours Duration
45 I UG 400110 | LS 5 01 1 Hrs. 25
(s mmn)

Course Qutcome

LTI G EL PNV YD P PPN |

2L e S g Sl (S g pa el )

L g e K B ) S oLl 3

- B N SV e 3t S lad Sria -4

B e o g b S S gy i k-5

Unit System Contents Work load
Allotted
ot ati— 1 el S g s 2
Unit -l Lojs- gl - Ao )l EmE1 |15
Los— =) - STy 2
References

ilie sl KIS ISt s ) ey

Meodel Sl 7 o tslhe Ol pa Jemie Sl s e 5o Suigy 50 S l#
Questions L)nSJLaS Elujjhﬂhﬁﬁﬁjufcuu}njl_}ﬁﬁu;ﬁjaéydﬁ*
External -15

Internal — 10

(Internal Marks )-10 Marks
8 e Jalie S €5l 10 S us s S sl (Objective)

*CourceType : Demonstrative — Batch size -20




SUBJECT TITLE: AEC Supplimentory English

B.COM. | (SEM -1
VERTICAL E: ABILITY ENHANCEMENT COURSE
SUPPLIMENTORY ENGLISH
SUBJECT CODE: 400110 SE

Level | Semester | Course Course Name | Credits | Teaching | University | Max
Code Hours Exam Marks
Duration
Communication
4.5 400110 SE : 1 30 25
Skill
COURSE OUTCOMES:

The Students Will Become Familiar to Communication Skills

2. The Students Will Acquire Effective Communication Skills in Entrepreneurship

3. The Students Will Understand the Benefit of Communication Skills in Entrepreneurship

4. It Will Help the Students to Interact with International Traders

Unit Contents No. of
Periods
Unit | e Resume Writing 15 Hours
e Notice Writing
Unit I e E-Mail Writing 15 Haurs

e Formal Letter Writing

REFFERENCES: Rays Of Letters, Board of Editors, Raghav Publishers & Distributers

MODEL

QUESTIONS

Asked For 07 Marks (07)

- Based On the Above 02 Units, 01 Long Answer Question Will Be

- Based On the Above 02 Units, 02 Short Answer Questions Will Be
Asked Each For 04 Marks (08)

EXTERNAL - 15
INTERNAL - 10

TOTAL -25

Internal Assessment — 10 Marks

- Unit Test Related to Above 02 Units Will Be Conducted Where 10
Multiple Choice Questions Will Be Asked (10)

Course Type: Demonstrative- Batch Size- 20

Note: AEC in English and Mil 25 Marks Each




B. Com. | (NEP) (Semester-l)
Vertical E: Indian Knowledge System (Generic)

Subject Code: 400111

Level | Semester | Course | Course Name Credits | Teaching | University | Max
Code Hours Exam Marks
Duration
Communication
4.5 I 400111 Skill 1 30 1 25

Note:1 FortheProgrammesinthefacultyofScienceandTechnologyandthefacultyofCommerceand Management, all
04 units shall be studied in the Semester-1 resulting into 2 credits (50 Marks)

2. For the Programmes in the Faculty of Humanities and the faculty of Interdisciplinary studies, Unit 1 and Unit I
shall be studied in the First Semester resulting into 1 credit course (25 Marks). Later, Unit Il and Unit IV shall be

studied in the Second Semester resulting into 1 credit course (25 Marks).
Course Outcomes:

Aftercompletionof thiscoursesuccessfully,studentswouldbe ableto

1. Develop an appreciation about the role and importance of Veda, Vedangas,
Upanishadas, Ramayana, Mahabharata, 64 art forms, etc.

2. Explain the roleand importanceof Science and Technologyinindia

Gainknowledgeaboutthe roleandimportanceofYogaandAyurveda

4. Understandtheroleandimportanceofgovernance,publicadministrationthrough Kautilya's
Artha Shastra, Vidur Niti, etc.

5. Takeup a detailed studyof someofthese topics and exploretheirapplication potential

et

Unit Contents Teaching
System Hours
Unit | (Humanities) : Importance of ancient Indian knowledge, Ancient | 8 >

Indian Culture,

Introduction to the Four Vedas, vedangas, upanishadas, Vedic
schools of philosophy:

Samkhya and Yoga darashana, non-vedic philosophical systems:
Baudhha school of

philosophy andJain School of philosophy; Indian Religions:
Hindu, Jain and Bauddha,

Wisdom through: Puranas, Ramayana, Mahabharata, Shrimad
Bhagwad Geeta, Indian

approach to psychology, the triguna system, Prominent ancient
art forms and skills.(64 Kalas)

Science and Technology): Number system and units of

Unit 11 measurement, The concept of zero and its importance, decimal
system, measurement of time, distance and weight, Elements of
the panchanga- the Indian calendar system, Town planning and
architecture, irrigation and water management, dyes and painting
technology, Vastu Shastra-the science of architecture, amazing
stone architectures of temples in India, Metals and metal
working technology, iron and steel in India.

Unit 111 Inter-disciplinary): Impact of yoga way of life on emotional 7




intelligence,

Ayurveda: definition of health, tridoshas-relationship to health,
dinacharya- dailyregimen for wealth and wellness, surgical
techniques, disease management: diagnostic techniques, sleep
and food- importance to health, drugs and physical therapy.

Unit IV

(Commerce an Management): Governance and public 8
administration: Kautilya’s Arthashastra-governance and
administration, Vidura Niti: advice to head of the nation,
Trading in ancient India, ancient Indian agriculture, crops and
tools; ways of travelling and business, animal husbandry, ancient
Indian ports.

TextBooks:

1.

IntroductiontolndianKnowledgeSystem:ConceptsandApplicationshyB.Mahadevan,VinayakR. Bhatand
Nagendra P. R. N., PHI LearningPrivate Limited, 2022.

2. Kapur K and Singh A. K (Eds) 2005). Indian Knowledge Systems, Vol. 1. Indian Institute of Advanced
Study, Shimla. Tatvabodh of sankaracharya, Central chinmay mission trust, Bombay, 1995.
ReferenceBooks:
1. CollectionofFourVedas(RigvedaSamhita,YajurvedaSamhita,SamvedaSamhita,AtharvaVeda

Samhita), by Pandit ShriRam Sharma Acharya,Maotilal Banarasidass

2.

WM e W

10.
11.

12

13.

14.

15.
16.

17.

18.
19.
20.
21.

22
23.

24.
25.

26.

Collection ofVedas (Rigveda, Shukla Yajurveda, Krishna Yajurveda, Samveda, Atharva Veda ), by
BrahmarshifMahaMahopadhyayaPanditShreepadDamodarsatvalekar, Publisher:5wadhyayamandal,
Pardi (Balsad), Printer: Samvad Tradeprints, 1005, Sadashiv Peth, Pune
Mair,ShanthaM.EchoesofAncientindianWisdom MewDelhi:HindologyBooks,2008.

SKDas, TheeducationsystemofAncienthindus, Gyanpublicationhouse, India
BLGupta,Valueanddistributionsysteminindia,Gyanpublicationhouse, India
Reshmiramdhoni,AncientindianCultureandCivilisation Starpublication, 2018

supriya LakshmimMishra, CultureandHistoryofAncientindia(WithSpecialReferenceofSudras), 2020.
Gambirananda,Swami, Tr.UpanishadswiththeCommentanvafSankaorachrva. Kolkata:Advaita
Ashrama publication Department, 2002.
Ranganathananda,Swami.TheMessageofthelUpanishads Bombay:BharathyaVidyaBhaven, 1985.
OmPrakash,ReligionandSocietyinAncientindia, BhariyaVidhyaPrakashan, 1985
JAubovyer,DailyLifeinAncientindiafromApproximately200BCtoADT00, Munshiram

Manoharlal publication, 1994.

DKChakkrabarty, MakkhanLal HistoryofAncientindia(5etofsVolumes), Aryanbook

International publication, 2014

Dr.GirishMathJha, Dr.UmeshKumarsSinghandDiwakar Mishra,ScienceandTechnologyinAncient Indian
Texts, DK Print World limited,

SwamiBBVishnu, VedicscienceandHistory-Ancientindian'sContributiontotheModernWorld, gosai
publication, 2015

Chatterjee,5.C_.TheNyayaTheoryofknowledge Calcutta:UniversityofCalcuttaPress, 1950.
Dasgupta,Surendra AHistoryofindianPhilosophy_ Delhi:MotilalBanarsidass, 1991 Vols 1H1EIV.

Mercier JeanL FromtheUpanishadstoAurobindo Bangalore:AsianTradingCorporation, 2001.

M _Hiriyvanna.EssentialsofindionPhilosophy London:DianePublications, 1985.

Hume, RobertErnest, Tr. TheThirteenFPrincipalUpanishads Virginia:OxfordUniversityPress, 1931.
Radhakrishnan,5.PrincipalUpanishads MewYork:HarperCollins, 1963.

Satprakashananda. TheMethodsofknowledgeaccordingtoAdvaitaVedanta Calcutta:Advaita
Acshram, 2005.

Potter,K_H.EncyclopaediaofindianPhilosophies, Vol 1l Delhi:MotilalBanarasidass, 2000.

TS EL 0 Y e a7 7 P TR Al
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B.Com.I (Semester-1)
Vertical —e (iii) Value Education Course English
Subject code -400112

Subject Title — VEC English

Level | Semester | Course Course Credits | Teaching Exam. Max.
Code Name Hours Duration | Marks
4.5 1UG 400112 VEC 01 15 01 Hours 25
English
Course 1) The students will recognize the values.
Outcomes | 2) Value Education will develop the personality of students.
3) Value Education will assist to make a better citizen.
4) Value Education will instill credibility in Trade and Industry.
5) Value Education will establish transparency in Business
Unit Content Teaching Hours
System
Unit1 | Legal Alien(Self esteemed skills) —Rutangye Crystal 7
Butungi
Action will be taken (Empathy skills) — Heinrich Boll
Unit2 | The letter (Customer relation skills) — G.G.Joshi 8
Lemon —Yellow and Gig — Manohar Malgaonkar

References: English and Soft Skills -Vol.- 2 . By- S. P. Dhanavel ( Orient Black Swan

publication)
Model -Based on the above 02 Units, 1 Long Answer Questions will be asked- each
Questions for 07 Marks.
-Based on the above 02 Units, 02 Short Answer Questions will be asked-each
for 04 Marks. ( 08)
External-15 | - Internal Assessment -10 Marks.
Internal -10 | - Unit Test related to above 02 Units will be conducted where 10 Multiple
Total-25 Choice Questions will be asked. (10)




B.Com I (Semester — 1)
Vertical- e (iii) Value Education Courses Hindi
Subject Code -400113 H

Subject Title -wear freror fEei-1

Level Semester Course Courses Name Credits | Teaching Exam Max
Code Hours Duration
Marks
4.5 400113 H ngqﬁmw -1 01 15 01 Hrs. 25

Courses Outcomes

1 foremeff 9ot <l vg=m it

2. T e & fornfefa o safhea &1 faeem g
3. Tt e Uk siEe TRt AT s
4. v v & e sAmw | forame et g

5 e Rrear s H urafRiar A
Unit System Contents Workload Allotted
Weightage of Marks
Allotted
Unit | . . .
1. i STa S —<1. 8T "t
.
. . 4
2.0 o ToTT SfT- s =it
Unit Il 1 W WA ~STETieht TeTe
2 ATE- o g
: 8
3 1, T e Fedl 8-Sl AlSie Iq W
4TH STA TG FAN R €., - ST IFH AR Tl

References: ymeaym—1 sures - .y surea [ <r.deins

1. Y1 3leh Tod Ufociaherd, TR, o 37t (2024)




Model ® IYURE 02 IHTSAT I LT 01 < ST TN 7 3k

Questions

® 3IYUTH 02 3HIEAT oh HTLN T 02 T I T, W 4-4 e 37iq

%t 08 3k
(ST ST T3t | SATieh forshe i)
Extemal =151 sriafer g (Internal Evaluation): -zt wtear -10 siw
rtterln;'_;: (swirs it 02 et & s ettt - 10 w7913 10 g
ol -

Tgfoshed i & B )




B.Com I (Semester — 1)
Vertical- e (iii) Value Education Courses Marathi
Subject Code -400113 M
Subject Title -wea foreror wwgt — 1

Level | Semester Course Courses Name Credits | Teaching Exam Max
Code Hours | Duration
Marks
4.5 | 400113 M | g foreror weret =1 ol 15 1 Hrs. 25

Courses Outcomes:

1. Tormeatan qeari= sew gEa.

2. 7o fRreronHes formeat=a syferraran foshre gigat.
3. v Rrerumies FiTar Wt AT g
4, v Refomees JeRT SR forameredar o g,

5. 7o RIeTonTHes e qRERishar As.

Unit Contents Teaching
System Hours
Unit 11 SERIRIERCREANENEE K RICEER KA !

, AR gefersie - SHFHR SREaTa 4
It s & e e wertaror - e s 8

1

, HATEATA HIAT a1 — G oo

References oIty w1t — 1 Terer ufscterer=d, AT, Yeow et 2024

Model et 02T 3traria 01 dterradt w&r 0770

Questions
et 025reshTat e 02 et 5% Tt 04 Feurst wshor 087or

(et St i SRt vt el )

External =15 | siefa qemma (Internal Marks) =res =it -10mor

Internal — 10 e SRE TRt Heifer Tesharavft sarq 10 ot 10 sgie sgeate vy e
Total- 25 | <idia.




B.Com —I (Semester I)
Vertical-e Value Education Course Sanskrit
Subject code: 400113 S
Subject Title- Fifaeraerdier fafeem wmrl

Level | Semester | Course code Course name Credit | Teaching Exam Max
hours Duration marks
4.5 1 400113 H iferarashrdier fifaferem s 1 01 15 01 hr. 25
Course Qutcome 1. foremeataT deapavTdTer fdfrsRren e aier grsa.

2. Termeatar Fifererasera afvfa faferer Sifaferser= 3 2o

3. Teramenta HifoRrashrdic dehsle o sreqaeal formr=h
3N BI5el.

4. Tomeatr Hfcerfecare A ATeHET T 5.

Unit system Content Teaching Hours
Unit | gl 7
EECEG
Unit Il TR gt 8
IR TGt
References 1. fifcrereshe — @oTash SITef STATford, GEnT TohRH, HAEd!

2. faerasd- <. e IS A1 TohRH

QMOSE" IR 02 HEehTa AT 1 E 527 07
uestons
IRV 02 GCHTARSMYTR 02 TYTRIUHUUD! 4 TUSITSHUT 08 0T

(@S S T SfeR T Tt Xrgita)
If;(tt:rrr?;l—_llg AT AT ( Internal Evaluation) — 1&sh ST=oft 10 T[0T
Total -25 (aﬂamwrsﬁwﬁmoa%wﬁwmwmamﬁvﬁaﬁﬁr@




B.Com. | (Semester I)
Vertical- e (iii) Value Education Courses Pali
Subject Code -400113 P
Subject Title -7 fereror areft —1

Level | Semester | Course Courses Name | Credits | Teaching | Exam Max
Code Hours | Duration
Marks
45 400113 P | sq g arcfi -1 01 15 01 Hrs, 25

Courses 1 Fermeatar aeri=h e Bea.

Outcomes &
2 FeafreromTes feremeat=an suferwmar=n fohm gia.
3 HATRTETUIH S T WA AT T
4 FRATTETOTTES JenT ST feramemetar fator 2dar.
5 A TRTETUITHeS SASHTATd THERTshT J5aT.

Unit System Contents Teaching Hours

Unit | 1 | yvoershyadas 7

2 YIS — TG | ShIEET
. : 7}
unitll 1 AU -G HETHT 8
2 | 9 A U F A AT

References _ q9 A & o 30%¢
AU el ATeiel HETfeR ATeiar o’ 08¢

Model et 02 sz FreTa 01 deitertt w9 07 o1

Questions
A 02 FEHTATITIRIT 02 T T3 Fesht 04 FEUST THT 08 07

External - 15 sieta geammam (Internal Marks) sree smemft -10 ot

Internal — 10

Toml - 25 | (A = ekl Heiferd Teshereol SATqL0 U 10 SRS sguErd 5y
foramet STt )




B.Com.l (Semester -1}

Vertical —e (lll) Value Education Courses (VEC) Urdu

Subject Code-'400113 U

Subject Title :- (2,/)=LEA)

Level Semester Course Course Credits Teaching Exam Max Marks
Code Name Hours Duration
4.5 | 400113.U | Sbestal 01 30 1 Hrs. 25
Course Qutcomes
_/_SJiI\_iJl::lnC.éﬁLh ATV |
S e Cual) S FHAT _gal o)
N S IR EX QT AP TPE Pt i P i S
- B gl aiip ) e, (S 3 S elll g
25 B s el 5
Unit System Contents Teaching Hours
Unit —I RLENPEISTRNIN (P P<1) g R | 15
| ERPEN T ol aaa il 2
RSP PO L P |
[ETESY . SCPE FES br) L K- B+ A S TP By
Unit-l1 woald s1 palad (‘,l;.j) HTE, |
Crubin (Ba)ibs w583 S 052 15
Gsimal jals (aai)o ) ciy i 2 11
sl e (adad) ol S aygla

Reference s

o EPRY ] ‘ﬁSLS_ LT R [y EE

Maodel
Questions

External -15
Internal — 10

Total- 25

S € 3La 07 oSl U8 da Jl e demie 1 o e Jla 3 St ol S usl*
L e 07

2059 5 2UAds O¥lu paiie jla w ey Cuinossts S l*
S le 08

JE G e
(Internal Marks }-Unit Test = 10 Marks
S e Qe 10,8 58 )l 10 Sz 5t S sl (Objective)

*Cource Type : Demonstrative — Batch size -20




B.COM. | (SEM - 1)

VERTICAL E: VALUE EDUCATION COURSE

SUPPLIMENTORY ENGLISH
SUBJECT CODE: 400112

SUBJECT TITLE: VEC Su

plimentory English

Level | Semester | Course | Course Name Credits | Teaching | University | Max
Code Hours Exam Marks
Duration
Communication
4.5 400112 : 1 30 1 25
Skill
Course Out Comes:
The Students Will Recognize the Values
e Value Education Will Develop the Personality of Students
e Value Education Will Assist to Make a Better Citizen
e Value Education Will Instill Credibility in Trade and Industry
e Value Education Will Establish Transparency in Business
Unit Contents No. of
Periods
Unit | e Struggle For an Education Up from 15 Hours
Slavery: An Autobiography — Booker T. Washington
e Go! Kiss The World - Subroto Bagchi
Unit I e Where the Mind is Without Fear -Rabindranath Tagore 15 Hours
e Money Madness — D. H. Lawrencre

A
43

REFFERENCES: Impressions (An Anthology of Prose and Poetry), Board of Editors -
Raghav Publishers & Distributers.

MODEL

QUESTIONS

Asked For 07 Marks (07)

- Based On the Above 02 Units, 01 Long Answer Question Will Be

- Based On the Above 02 Units, 02 Short Answer Questions Will Be
Asked Each For 04 Marks (08)

EXTERNAL -15
INTERNAL - 10

TOTAL -25

Internal Assessment — 10 Marks

- Unit Test Related to Above 02 Units Will Be Conducted Where 10
Multiple Choice Questions Will Be Asked (10)

Course Type: Demonstrative- Batch Size- 20

Note: VEC in English and Mil 25 Marks Each




B. Com. | (NEP) (Semester-I1)
Vertical A/B: Major/Minor
Subject Code: 400200
Subject Title: Advanced Accountancy

Level | Semester | Course Course Credits | Teaching Exam Max

code Name Hours Duration Marks

4.5 I 400200 | Advanced 2 30 2 Hr. 50
Accountancy

Course Outcomes:
Upon completion of this course, the students will:
e  Acquire knowledge in depreciation methods, and the relevant journal entries. Compute
depreciation with the help of 2 important methods i.e. Straight Line and Reducing
Balance (Written Down) Method.
e Grasp the complexities of accounting for non-profit institutions especially Club, Hospital
& Education Institution.
e Implement accounting principles to co-operative societies and cooperative banks.
e Demonstrate a thorough understanding of specialized accounting practices in Agriculture,
Dairy and Poultry Farming.

Unit

Contents

Teaching
Hours

Unit-1

1.1 Depreciation: Meaning, Definition, Characteristics, Causes,
Points to be kept in mind while determining the amount of
Depreciation; Journal Entries on Depreciation, Methods of
Depreciation (meaning), Advantages & Disadvantages.

1.2 Problems on Straight Line Method, & Diminishing Balance
Method

7

Unit-11

Accounts of Non Profitable institutions (Club, Hospital &
Education Institution):

2.1 Meaning, Need of Accounts.
2.2 Books maintain by Non-profit Concerns.
2.3 Receipts & Payments Account.

2.4 Difference between Receipts & Payments Account & Cash
Book.

2.5 Problems on Receipts & Payments Account Income &
Expenditure Account.

2.6 Difference between Receipts & Payments Account and Income
& Expenditure Account.

2.7 Problems on Income & Expenditure Account

2.8 Final Accounts of Non-Profit Institutions

Unit-
1l

Accounts of Co-operative Societies and Co-operative Banks:




3.1 Accounting Books
3.2 Final Accounts of Co-operative Societies

Unit- | 4. Farm Accounts of Agriculture, Dairy & Poultry Farming: 4.1 8
vV Definition, Characteristics & Need of Farm Accounting 4.2
Necessary Books of Farm Accounting 4.3 Preparation of Cash
Book, Live Stock Inventory, Crop Account 4.4 Final Accounts of
Farm (Agriculture, Dairy & Poultry)

Total 50 Marks Division:

External Theory Exam (University level): Marks: 30

Total Internal Assessment Marks: 20

Multiple Choice Question Test marks 10 (1 mark each MCQ) and Assignment marks 10

(Note: Continuous Assessment Tests as per NEP scheme)

Books Recommended:

1. Jain, Khandelwal & Pareek: Fundamentals of Accounting, Ramesh Book Depot. Jaipur

2. Gupta, R. L. and Radhaswamy, M: Financial Accounting. Sultanchand and Sons, New Delhi
3. R.L. Gupta & V.K. Gupta: Fundamentals of Accounting, Sultanchand& Sons New Delhi.

4. Maheshwari S. N. & Maheshwari S. K. An Introduction to Accountancy, Vikash Publishing House Pvt.
Ltd. New-Delhi.

5. R.R. Gupta: Advanced Accountancy, Kalyani publishers, New Delhi
6. N.P.Agrawal, S.C.Jain, Shrma, Shah,Mangal, : Ramesh Book Depot, Jaipur (Hindi, English
Web Links & E-Contents:

1. https://rccmindore.com/wp-content/uploads/2015/06/BCOM-1-Financial Accounting-1.pdf

2. https://rccmindore.com/wp-content/uploads/2015/06/BCOM-H-I-Financial Accounting.pdf

3. https://www.ddegjust.ac.in/studymaterial/bba/bba-104.pdf

4, https://kb.icai.org/pdfs/PDFFile5b28bdcfe1c309.30940167.pdf

5. https://www. cooperation.tripura.gov.in/sites/default/files/CAS%20for%20PACS%20%2
6%20LAMPS_0.pdf

6. https://www.rd.usda.qov/sites/default/files/cir57.pdf

7. https://www.rfilc.org/wpcontent/uploads/2020/08/1163528274908 Farm accounting.pdf

8. https://core.ac.uk/download/pdf/288067258.pdf



https://rccmindore.com/wp-content/uploads/2015/06/BCOM-1-FinancialAccounting-1.pdf
https://rccmindore.com/wp-content/uploads/2015/06/BCOM-H-I-FinancialAccounting.pdf
https://www.ddegjust.ac.in/studymaterial/bba/bba-104.pdf
https://kb.icai.org/pdfs/PDFFile5b28bdcfe1c309.30940167.pdf
https://www.rd.usda.gov/sites/default/files/cir57.pdf
https://www.rfilc.org/wpcontent/uploads/2020/08/1163528274908_Farm_accounting.pdf
https://core.ac.uk/download/pdf/288067258.pdf

B. Com. | (NEP) (Semester-11)
Vertical A/B: Major/Minor
Subject Code: 400201
Subject Title: INDIAN CNTRACT ACT-II

Level | Semester | Course Course Credits | Teaching Exam Max
code Name Hours Duration Marks
4.5 400201 INDIAN 2 30 2 Hr. 50
CNTRACT
ACT-I11

Course Outcomes:
1. Set out a range of subject specific, cognitive and transferable skills within the

purview of Law of Indemnity & Guarantee, Bailment & Pledge and Law of Agency.

2. This course equips the students to better appreciate the legal services required in a

corporate office so that he can enhance his relevance as a employee.

Unit

Contents

Teaching
Hours

Unit-1

Law of Indemnity and Guarantee:

Introduction: Law of Indemnity and Guarantee - Contract of
Indemnity, Definition-Essentials, Rights of indemnity holder,
Rights of indemnifier.

7

Unit-11

Contract of Guarantee:

Definition, Consideration in a contract of guarantee, Essentials
of contract of Guarantee, Law as to bank guarantee, Distinction
between a contract of indemnity and a contract of guarantee.
Contract of Insurance

Guarantee and Indemnity. Distinguished — Continuing
guarantee, Revocation of Continuing guarantee, When surety is
not discharged? Exceptions- Invalid guarantees, Rights of
surety, Law as to co-sureties, Right of surety against the co-
surety.

Unit-111

. Contract of Bailment & Pledge:

Bailment, Definition, Essentials, Kindsof Bailments, Rights,
duties and liabilities of Bailor, Rights, duties and liabilities of a
Bailee, What is lien? General Lien, Particular or Specific lien,
Particular lien a& General lien. Finder of Goods,

Pledge: Definition, Essentials, Pledge and Lien distinguished,
Pledge and Bailment distinguished Rights of a Pawnee,
Liabilities of a Pawnee Rights of Pawnor, Pledge by persons
other than the true owner.




Unit-1V | Law of Agency: 8
Appointment of Agent , Who is an agent and a Principal, Who
can appointed an agent? Who can employ agent, Test of
Agency, How is agency constituted? Ratification, Rules

governing ratification. Classification of Agents, sub-agent,
Relationship between Principal and agent and subagent.

Agent’s authority, Implied authority, Effect of agents’
authority. Revocation and renunciation of agent’s authority,
Rights, duties and liabilities of Principal and agents.
Termination or determination of agency. Effect of termination.

Total 50 Marks Division:

External Theory Exam (University level): Marks: 30

Total Internal Assessment Marks: 20

Multiple Choice Question Test marks 10 (1 mark each MCQ) and Assignment marks 10

(Note: Continuous Assessment Tests as per NEP scheme)

Books Recommended:

1. Business Law for management Vol. |, K. R. Bulhandani, Himalaya Publishing House

2. Mercantile law: M C Shukla S. Chandand company limited, New Delhi

3. Business Regulatory and Framework- Sai Jyoti Publication, Nagpur- Dr . Dr. S.R.
Raghuwanshi,

4. Dr. A.S. Khandekar Dr. V.W .Jaswante, Dr. R.O. Oza.

5
5. Business law P.C. Tulsian Tata Mc-graw Hill Publishing Company limited, New Delhi

6. Business Law :P. Sarvanavel S. Senthil & S. Balakumar, Himalaya publishing house New

Delhi
7. Business Law: C. L .Bansal, Taxman's New Delhi
8. GST Ready Reckoner V. S. Date, Taxman's New Delhi
9. Indian Contact Act. &Sales of Goods

10. Act :P. Sarvenavel ,S. Sumathi, Himalaya Publishing House ,New Delhi.

11. Mercantile Law :N. D. Kapoor, Sultan Chand & Sons Educational Publishing .New Delhi.

12. Business Regulatory Framework: Dr. Ashish P. Mohata Sai Jyoti Publication.

13. TGO AIAA IuIH FIIYN AT, 7. TAIH O ey 9. JUIR UH. Shicsh

Sai Jyoti Publication =ITaTqY.

14. <IqaT AATHS T AST HIAST 31 3RdE 121, STed, @8 T AT, TITEN

HhIReT, AT

15. TG [AATHS H1AS AT 0N HYTI<AT HIer, T, T, WWFITER’

HhIReT, oATITT



B. Com. | (NEP) (Semester-11)

Subject Title: Dynamics of Management-II

Vertical A/B: Major/Minor

Subject Code: 400202

Level

Semester

Course
code

Course Name

Credits

Teaching
Hours

Exam
Duration

Max
Marks

4.5

400202

Dynamics of

30

2 Hr.

Management-1|

50

Course Outcomes:

By the end of this course, students will be able to-

1. Inclusive Understanding of Management Concepts
2. Application of Management Principles.

3. Enhanced Leadership and Motivation Skills.

4. Critical Thinking and Analysis.

Unit

Contents

Teaching
Hours

Unit-1

Planning: Meaning , Definitions and Features, Advantages and

Limitations of planning,

Forecasting: Meaning, Definitions and Features, difference between

planning and forecasting,

7

Unit-11

Decision Making: Meaning , Definitions and Features, Decision
Making

Process,
Organization: Meaning , Definitions, Functions of Organization,

Principles of Organization,

Unit-111

Staffing: Meaning and Definitions, Recruitment, Sources of
Recruitment, Concept of Selection,

Leadership: Meaning and Definitions, Types of Leader,
Characteristics

of Leadership.

Motivation: Meaning and Definitions, Importance of Motivation,
Types

of Motivation,

Unit-1V

Motivation: Meaning and Definitions, Importance of Motivation,
Types

of Motivation,

Theories of Motivation: Theory X and Theory Y, Theory Z,
Herzberg’s

Theory of Needs,




Total 50 Marks Division:

External Theory Exam (University level): Marks: 30

Total Internal Assessment Marks: 20

Multiple Choice Question Test marks 10 (1 mark each MCQ) and Assignment marks 10

(Note: Continuous Assessment Tests as per NEP scheme)

BOOKS RECOMMENDED:

* Ramaswmy,T. (2010): Principles of Management, Himalaya Publishing House, Mumbai.

- CRAW ,_HThT (003 )_TTHTI_IF0UTIATHIH A2 ISR [A4eThM)H AT

* Prasad,L..M. (2019): Principles & Practice of Management, Sultan Chand & Sons, New Delhi.
* North Maharashtra University e-book published on their website:
https://old.nmu.ac.in/Portals/46/SLM/SLM%20S.Y .%20B.Com.%20Business%20Management.pdf.

* Khushpat Jain, Apeksha Jain and Viplav Jain (2021), Business Organisation and Management,
Himalaya Publishing House, New Delhi



B.Com. | NEP (Semester I1)

Subject Code: 400203
Vertical A/B: Major/Minor Subject Title: MICRO ECONOMIC S-1I

Level | Semester | Course | Course Name | Credits | Teaching Exam Max
code Hours Duration Marks
4.5 I 400203 MICRO 2 30 2 Hr. 50
ECONOMIC S -
1

Course Outcomes:

The learning outcomes of this course are as follows:

1. Explain the basic economic problems and the role of the price mechanism.
2. Analyze demand and supply behavior and their interaction in determining equilibrium price
and quantity.
3. Apply the concepts of consumer theory and utility maximization.

4. Evaluate production theory, cost analysis, and profit maximization for firms.

Unit

Contents

Teaching
Hours

Unit-1

Market Structure:

1.1 Perfect Competition: Concept and Characteristics.
1.2 Price Determination under Perfect Competition.
1.3 Monopoly: Concept and Features.

1.4 Price Determination under Monopoly.

7

Unit-11

Market Structure:

1.1 Monopolistic Competition: Concept and Characteristics.
1.2 Price Determination under Monopolistic Competition.
1.3 Oligopoly: Concept and Features.

1.4 Price Determination under Oligopoly.

Unit-111

Factor Pricing :

1.1 Ricardian Theory of Rent.

1.2 Concept and Types of Wages.

1.3 Liquidity Preference Theory of Interest.

1.4 Innovation Theory of Profit.

Unit-1V

Welfare Economics:

1.1 Concept and Definitions of Welfare Economics.

1.2 Arthur Pigou - Thoughts on Economic Welfare.

1.3 Amartya Sen - Thoughts on Economic Welfare.

1.4 Concept and Role of Corporate Social Responsibility (CSR).




BOOKS RECOMMENDED:
Pindyck, R.S. &Rubinfeld, D. Microeconomics.Pearson Education Publications. Mankiw,

N. G. Principles of Microeconomics, Cengage Learning Publications

Tandon, P. A Textbook of Microeconomic Theory.Sage Publications.

Mehta, P.K. & Singh, M. Introductory Micro Economics.Taxmann Publications.
Dwivedi, D.N. Microeconomics: Theory and Applications.Vikas Publishing House.
Sachdeva, A. Micro Economics Theory and Applications, KusumLata Publications.
Salvatore, D. Microeconomic Theory, McGraw-Hill, Education. Case,

K.E., Fair, R.C., & Oster, S.E. Principles of Microeconomics, Pearson Publications.

© o N o gk~ wDdhPE

Nicholson, W. & Snyder, C. Microeconomic Theory: Basic Principles and Extensions,

Cengage Publications. Samuelson,

10. P.A., Nordhaus, W.D. Microeconomics, McGraw-Hill Education.

11. Chaturvedi, D.D. & Mittal, A. Principles of Microeconomics.Kitab Mahal Publications,
New Delhi. Principles of Microeconomics by N. Gregory Mankiw (latest edition)

12. Microeconomics by Robert S. Pindyck and Daniel L. Rubinfeld (latest edition)

13. Fundamentals of Microeconomics by Carl E. Walsh (latest edition)

14. Tiwari G. S., Business Economic, Dyanpath Publication.

Online resources and simulations: from Khan Academy Economics

https://www.khanacademy.org/economics-finance-domain/

Note: Learners are advised to use the latest edition of readings



B.Com. | NEP (Semester I1)

Subject Code: 400204
Vertical C-Generic Open Elective: Basic of Economics

Level | Semester | Course Course Credits | Teaching Exam Max
code Name Hours Duration Marks
4.5 I 400204 Basic of 2 30 2 Hr. 50
Economics

Course Outcomes:

Upon successful completion of this course, students will be able to:

1. Students of other streams will understand the basic concepts of economics.
Students will learn the fundamental concepts of micro and macroeconomics.
Students will acquire knowledge of the concept of utility along its features & types.
Students will know the demand and supply mechanism.

Students will recognize the significance of economics in their daily lives

ok 0N

Unit Teaching

Hours

Contents

Unit-1 Introduction of Economics: 7

1.1 Introduction to Economics

1.2 Kautilya's views on economics

1.3 Definition of economics: A. Adam Smith B. Alfred Marshal C.
Lionel Robbins

1.4 Branches of economics:

A. Microeconomics- concept and feature 5

B. Macroeconomics- concept and features

Unit-11 Utility Analysis: 8
2.1 Meaning and features of utility

2.2 Types of Utility

2,3 Concept of utility: total utility, marginal utility

2.4 Meaning of human want, characteristics of want

Unit-111 Consumer Behaviour: 7

3.1 Meaning of Demand
3,2 Types of demand
3.3 Determinants of demand

3.4 Law of demand with assumption and exception

Unit-1Vv Producer behavior: 8
4.1 Meaning and Definition of Supply

4.2 Determinants of Supply

4.3 Law of supply with assumption and exception
4.4 Factors of production: land, labour, capital, and

entrepreneur




Total 50 Marks Division:

External Theory Exam (University level): Marks: 30

Total Internal Assessment Marks: 20

Multiple Choice Question Test marks 10 (1 mark each MCQ) and Assignment marks 10

(Note: Continuous Assessment Tests as per NEP scheme)

Books Recommended:
1. Dixit K.R., Business Economics, Vishwa publishers and distributors.

Mithani D.M. Principles of Economics, Himalaya Publishing House.
Bhuptani Prem J., Principles of Economics, TaxMann Allied Services Pvt. Ltd.

Mankiw. N. G. Principles of Micro economics Cengage Learning Publications.

2
3
4
5. Chaturvedi, D. D. & Mittal, A. Principles of Micro Economics, Kitab Mahal Publication,
6. Ahuja H.L. Principles of Micro Economics. S.Chand and Company Ltd.

7. Ahuja H.L. Principles of Micro Economics. S.Chand and Company Ltd.

8. Tiwari G.S. Principles of Economics, DnyanPath Publicatio

Note : Learners are advised to use the latest edition of readings



Vertical C :- GOEC:- - Entrepreneurship Development

B. Com. | (Semester - I1)

Subject Code: 400205

Level | Semester | Course | Course Name | Credits | Teaching Exam Max
code Hours Duration Marks
4.5 I 400205 | Entrepreneur 2 30 2 Hr. 50
ship
Development
Course Outcomes:
Unit Contents Teaching
Hours
Unit-I Introduction: 7
Entrepreneur- Definition — Role of Entrepreneurship in
Economic Development, Factors motivating
Entrepreneurships, Advantages of becoming Entrepreneur.
Unit-I1 Creating and Starting the Venture: 7
Sources of new ldeas, Methods of generating ideas, problem
solving, product planning and development process
Unit-111 Financing & managing the new venture: 8
Sources of capital, Record keeping, recruitment, motivating and
leading teams, financial controls, Marketing and sales controls.
Unit-1vV Institutional Support: 5 8
Role of Directorate of Industries, District Industries Carters
(DIC), Industrial Development Corporation (IDC), State
Financial Corporation (SFCs), Commercial banks , Small Scale
Industries Development Corporations (SSICSs)

Total 50 Marks Division:

External Theory Exam (College level): Marks: 30

Total Internal Assessment Marks: 20

Multiple Choice Question Test marks 10 (1 mark each MCQ) and Assignment marks 10

(Note: Continuous Assessment Tests as per NEP scheme)

REFERENCE BOOKS:
1. Entrepreneurship: Rajeev Rai; Oxford University Press , New Delhi.

2. Entrepreneurial Development: Dr. S.S.Khanka ; S. Chand &Company Ltd. Delhi.
3. Entrepreneurship And Skill Development: Dr. R. D. Yadgire, Dr. S.R.Raghuwanshi;
Dhyanpath Publication, Amravati.

4. Entrepreneurship and Employment : S>B> Verma ; Deep and Deep Publications Pvt. Ltd. Delhi.



5. Entrepreneurship Development and Project Management: Neeta Baporikar; Himalaya
Publishing House, New Delhi.

6. Business Communication: S>G> Krishnamacharyulu & R. LAlitha ; Himalaya Publishing House,
New Delhi.

7. Developing Presentation Skills; Dr.R.L.Bhatia; Wheelar Publishing ;New Delhi/Allahabas

8. Managerial and SkillvDevelopment; Puneet Varshney and Anita Dutta Alfa Publication,New

Delhi.



B. Com. | (NEP) (Semester-11)

Subject Code: 400206 E
Vertical -C GOEC Subject Title: English Il

Level | Semester Course Course | Credits | Teaching Exam Max
code Name Hours Duration Marks
4.5 I 400206 E English 2 30 2 Hr. 50
Course Outcomes:
1. The students will study various ways of communication.
2. Students will win with good manners.
3. They will learn perfection of writing and speaking
4. With these skills they will be able to create space for them in the corporate
World
5. Students will become able to handle all situations successfully
Unit Contents Teaching
Hours
Unit-I Getting people’s attention and Interrupting 8
Unit-11 Giving Instructions and Seeking Clarifications 7
Unit-111 Making Requests and Responding to an Apology 8
Unit-1V | Asking for Directions and Giving Directions 7

References: Spoken English -1 By- KamleshSadanand / SusheelaPunitha (Orient
Black Swan publication) 6

Model -Based on the above Four Units, 2 Long Answer Questions will be asked for
Questions 07 Marks. ( 14)
-Based on the above Four Units, 4 Short Answer Questions will be asked-
each
for 04 Marks. ( 16)
External-30 - Internal Assessment -10 Marks.
Internal -20 - Unit Test related to above Two Units will be conducted
Total-50 where 10 Multiple Choice Questions will be asked. (20)




Vertical -C Generic/Open Elective Courses (OE) English

B.Com.| (Semester-Il)

Subject code -
Subject Title- Theory - IV English

Level | Semester Course Course | Credits | Teaching Exam Max
code Name Hours Duration Marks
4.5 1 400206 E English 2 30 2 Hr. 50
Theory —
v

Course Outcomes

1) The students will study various ways of communication.

2) Students will win with good manners.

3 ) They will learn perfection of writing and speaking

4) With these skills they will be able to create space for them in the corporate

world

5) Students will become able to handle all situations successfully.
Unit Contents Teaching

Hours
Unit-1 Inviting and Accepting and Refusing an Invitation 8
Unit-11 Apologising and Responding to Congratulations 7
Unit-111 Congratulating and Responding to Congratulations 8
6
Unit-1V | Paying Compliments, Showing Appreciation, Offering 7
Encouragement and Responding

References: Spoken English -1 By- KamleshSadanand / SusheelaPunitha (Orient

BlackSwan publication)

Model -Based on the above Four Units, 2 Long Answer Questions will be asked for
Questions 07 Marks. (14)
-Based on the above Four Units, 4 Short Answer Questions will be asked-
each
for 04 Marks. ( 16)
External-30 - Internal Assessment -10 Marks.
Internal -20 - Unit Test related to above Two Units will be conducted
Total-50 where 10 Multiple Choice Questions will be asked. (20)




B.Com (Semester-Il)
Vertical - C Generic / Open Elective Courses (OE) Hindi
Subject code - 400207 H

Subject Title — sqagTa f&at Theory llI

Level | Semester | Course Course Credits | Teaching Exam Max
code Name Hours | Duration | Marks
4.5 I 400207 mﬁ—eﬁ 2 30 2 Hr. 50
H &=
Course Outcome :-
1. TacaTeial # faffies caaanfs Siera & raerd 3 SeaT|
2. Tt s1rar 3R =T & i HeY HF THSTHN|
3. lRIeT & 3T H IOTAT 3T Hehell &
4. I H SEATASIT & Hgcd al T |
5. Il STATRIFd IR S Sree.
Unit Contents Teaching
Hours
Unit-l | greefr 3 ameiierar &1 sfasgfet swd $AR -Rar 8
ST UH TepTRrATEe T 3T Armeltetrar & wfdefcd s&d
AR -{SlT ST I FehreT
6
Unitll | stere Ifgery: Tt erer- Qifea Y. Ferarg /
Unit-111 Reors : 8
glfetehNeh 3TUTRISS  ohT TR Td YeereT - GoNI=w eaialel
Unit-IV | 4Rifareh et 1 geiiferai- =, #is] o1 ey /

References :-IATeTATT 1197 —1HYTEeh - 3. VAT 3UTEAT, 31.areRTsT T3, ?ﬁ.{[@l‘iﬁ 3 [ud
fOecreherea, AT, oA Mg (2024)

gj:;:ons ® IUH 02 Feh1SAT T ATETRA 01 el I 957 7 3feh
® IHITh 02 FohTEAT o HTUR T 02 T I T4, T 4-4 Fieh it
%t 08 3k
(STIH ST Wi W iaieh forshed )
Extemal =151 a1tk gears (Internal Evaluation): -s& wher -10 si=
A0 (vt e 02 et & e s vl - 3 10 w13 10 T
Total 25 . - )




B.Com (Semester-Il)
Vertical - C Generic / Open Elective Courses (OE) Hindi
Subject code - 400207 H

Subject Title — sqagT 74t Theory IV

Level | Semester | Course Course Credits | Teaching Exam Max
code Name Hours Duration Marks
4.5 I 400207 | Theory IV 2 30 2 Hr. 50
H
5G]
G

Course Outcome :-
1. gicreqe & a1 & faA9eT & Hged HT G|

2. gfcreqe & Ja1 H TaATI & Hecd l HH|

3. famuer & fafdeer Areas o« fFd S|

4, 39T ATIR A A9 & [Tt ATCTHTT= &1 Trew 3931er

5. TIATYT & ATEIH T 37 AT T HY JoraT ov 3R fafAes &1 faams &3 forar
S|

6.
Unit Contents Teaching

Hours

Unit-1 faramaer 33 77T - 3. Feftar e R 8
Unit-ll | fymaet s2ea dea vd Riguid- 501 AR ATerd /
Unit-Nl | Tt orget - . deftar qaerid Rehidr "
Unit-IV | serfeer aed &1 faamaeT 3R et !

References :- AT H1ET —1 HUTeeh:- 1. [T 39reary, 2.dreRisT I, st.gam
teh TEd [scTeheled, ARG, 9 3T (2024)

gj:;:ons ® ITURR 02 IHTIAN UL TG 01 1 ST IH 7 3k
® ITUTH 02 3HTFAT oh AR W 02 T I T, W 4-4 37 37fq
%t 08 3k
(STTRE ST Tt | SAiieh foshed i)
Extemal =151 a1tk gears (Internal Evaluation): -se wher -10 si=
AT (vt el 02 st & e s vl - 10 w35 10 i
Total - 25 0 i)




Vertical -

B.Com (Semester-Il)

C Generic / Open Elective Courses (OE) Marathi
Subject code — 400207 M

Subject Title — =T=aTiA+ T3t Theory Il

Level | Semester | Course Course Credits | Teaching Exam Max
code Name Hours Duration Marks
45 [ 400207M | sraariAs 2 30 2 Hr. 50
ST
Theory Il
Course Qutcomes
1. facareaie fafay  cgarmdiar ierey 3raerd gidrd.
2. feamedier HINT 9 STHRTAS H YT 39sT glgd.
hIMeATHD ScUTEATd IUTadT fAATIT 815 2ehel.
4. SYFHEATAT STVl o Hged oI&lid Isel.
5. AT HesTGRrET fAfael grser.
Unit Contents Teaching
Hours
Unit-| qadcd Ferm - 9T . fAfeE el 8
Unit-ll | g gareret - gk amsefies 7
N ) 6
Unit-Ill | R fyergm= or@eT — 31 adier 959 8
Unit-IV | SéR fdesT - 31eie ST !

References 3uaifaid #RIET - HUlGeh — 51, heleh! HISH, Haly AUTS, FolicT ATS,
TEHITET YehIIeT , qUT MY - 2012

Model IRId IRe! FePHIar TURIT 02 GraaR] U Tdd! ATd IgUrS] THUT 14
Questions UM faaRa ST, aRid IRa! gehlaR YR 04 TR U TAD!
IR OIS THUT 16 N Rl faaRel ST,
@S aIet uHiT 3iid yatg Iedta)
External — 30 | HgTfdeTerdi— TRIGR.
Internal — 20 | 3IdTd HHTAH (Internal Marks) ¥ TTIU - 20 TUERIS IRG! GeHIRIT
et gedmarauit SaTd 20 UM 10 G¥gHS SgUATd Uy faard .
Total —50




Vertical -

B.Com (Semester-Il)

C Generic / Open Elective Courses (OE) Marathi
Subject code — 400207 M

Subject Title — ST 7S Theory IV

Level | Semester | Course Course Credits | Teaching Exam Max
code Name Hours Duration Marks
45 [ 400207M | sraariAs 2 30 2 Hr. 50
ST
Theory IV
Course Qutcomes
1. facareaie fafay  cgarmdiar ierey 3raerd gidrd.
2. feamedier HINT 9 STHRTAS H YT 39sT glgd.
hIMeATHD ScUTEATd IUTadT fAATIT 815 2ehel.
4. SIIITATAS SN I Hged oI&Td s,
5. AT HesTGRrET fAfael grser.
Unit Contents Teaching
Hours
Unit-| HAorEd - Ao Feraa, g a7 8
Unit-Il | et slered — gcietr dTeraTe !
6
Unit-Nl | o1 9f¥err 9 SRieA 9T — 37, @7 GeWe 8
Unit-IV | gRier oigel — 1. ahadh Assh 7

References : ¢)WHTYOT T AW FIAeT — HUGHF — 31. JLARTST @l 31, e 13,
1. deaAT HgTsiel

3 Reeaered, TBIMT T et — 2022 Q) 3TANAT AWS - FAT 1. FeAhr
Asw, AW AT,

AT AVTS, TEHAMYT T F1eeT, IO, 3Tgelt — 2012

Model IR IRG! gCHIaR STURIA 02 SRl U Tdd! Ad T80Tl THUT 14
Questions Ui RAT faaRd STdid. i IRE! gThIaR YR 04 TR U TADI
IR OIS THUT 16 N Rl faaRel S,
@ glel YT 3idifa g Jgdia)
External —30 | HETIATCA WRIAR,
Internal — 20 | 3faild HUHTYA (Internal Marks) gcdh TTdu - ZOWWW
Total _50 | SSTAd GeHATAUT ST 20 UM 10 IS SgUATAT Uy faaRd S,




B.Com (Semester-Il)
Vertical - C Generic / Open Elective Courses (OE) Pali
Subject code - 400207 P
Subject Title — aTeit WTST Tf=T Theory |l

Level | Semester | Course Course Credits | Teaching Exam Max
code Name Hours | Duration | Marks
4.5 I 400207P | qreft ST 2 30 2 Hr. 50
TR=T
Theory lll
Course Outcomes :
1. facaredTsr grell drfgearar aiR=rar gia..
2. facareate arelt #reT cgreRvor fRAfdaar A4,
3. grelt wifgcardt smas aATor #ar a4,
4. ¥ qrell I — 9T IO d AET HIT FIT Ia.
5. qrelt $1TeT fAfROT, araor, vwor T deor fRAfeaar I
Unit Contents Teaching
Hours
Unit-| Pftes Tfecamr dercd R 8
Unitll | sfes anfeca 6 7
Unit-Ill | grefy anfgeamh 3cach  3nfor faerw 8
7

Unit-1IV | qrefy ca1emoTehRoT

References : urelt wifecamar Fagra-fAe] afiiRera, avas X Fra @ e,

¢%R0

Model IR IRe! PR TURIT 02 STeaR] U Tdd! ATd IUrS] THUT 14

Questions

IR TGUTS! THUT 16 MR fdaRe Sriid.
@S alet uHiT 3idid yatg Iedta)

Ul Rl AR STTdld. aRId IR gehlar STURIA 04 TR U4 TAD!

External - 30 | HETfATa TWRIaR.

Internal — 20 | 3T d JegHTOH (Internal Marks) gcd dTUl - 20 TUTaRIe IRE! gchIRIt

Total — 50

et gedmarault SaTd 20 UM 10 GRS SgUATd Uy faard .




B.Com (Semester-Il)

Vertical - C Generic / Open Elective Courses (OE) Pali

Subject code - 400207 P
Subject Title — aTT fA=e= =1 — =1 Theory IV

Level | Semester | Course Course Credits | Teaching Exam Max
code Name Hours Duration Marks
4.5 1 400207P QTK_'ﬁ' 2 30 2 Hr. 50
IGEEER )
-9
Theory Il
1 facareate arelt |rfgearar o= giar.
2.3Ta% FAqA wEfaF Hear it sofiT g
3.q1elt Fifgcar= 3mas AT Far A,
4.9 9Tl 3T — 9 AU T Fral ST HIAT Ad.
5.9Tell $M¥cter 94T, qyaRr, Rrearer 5. Arfedy Rifeaar I
Unit Contents Teaching
Hours
Unit-| STde — QYACT Sideh, Jeiidie Siide 8
Unit-Il | dzamrem — gaira2R, 3ierelaTerd 7
) ’ )
Unit-Nl | gafadrd - 3%erga |, a8erga 8
Unit-IV | o1&t arerar = grell 37eqdie /

References : SITa® HYUT FIE — UAR g FiadT, 318!l TH1AT, AR, w0t0
JENYT — 1. AR, FFaF g a8 o). 004

Model I ARG GCHIAR SHTYRIT 02 TATaRT UY Tdeb! Id TUTol THUT 14
Ouestions Ul Rl faaRe STdid. a-id IRe! gehlaR SMURIT 04 TYTR UY Tl
IR TUTS! THUT 16 MR f[daRe Srdid.
(@3 Sl UM fiid Tai Wgdtd)
External —30 | HRTA=TERI &RTaR.
Internal — 20 | 3{Td eGHTAH (Internal Marks) T AU - 20 ORI IR GeHIRIT
e Tedmaraull STd 20 oM 10 TGS Tguardt Uy foaRd S,
Total — 50




B.Com (Semester-Il)
Vertical - C Generic / Open Elective Courses (OE) Sanskrit

Subject code - 400207 S

Subject Title -$TRelIFad A& Tgud (gam=aggHare) Theory Il

Level | Semester | Course Course Credits | Teaching Exam Max
code Name Hours | Duration | Marks
4.5 I 400207 S TRITET 2 30 2 Hr. 50
LR
qa\uzil
CEIEREY
Hdre)
Course Outcomes:
HRAT qUoT FIfgeAT Fa6T TS gige.
2. YT AR A FaRT 3G9 gis.
3. yrEiieT SR fAsTvoe™ Fawq aerd g
4. g AR Tag Ao TqET T Aged AGId g5
Unit Contents Teaching
Hours
Unit-I oeh 1 8
6

?) AFAHETET o7 oDy, ey FhY Ty,

R) AHSUTEATE@R Serarerr S 3aed Ig Harerd
hYeT. JAYATHT 3Teie IHAEUT. HGRIST IGd e de,
3aYd IUTENRG, HERTST Tl HAR 3HeTel TcAod
HaEAT. A Tl

3) A1 3G 3T, Y IO GUT, J[OTITT
THATANRROIATARN AT, Tad RIGTOM=N RA
AT, ABTUMY ATiETash Favy, fAET0T IR faar
gRadara .

¥) JUH TESHT - FHGThgeT Yo Sholel &TATMTET
$eamar Ao,

9) GERT Y - ST FET H, FATfRAT

AUTHATA Eleted

€) TERT 7% AT - ATehed, ferd f3rersareca.




b) AT ITE STel - TIHTAIA Yeerdl , FaATRIO |, Joclt
cor.

¢) 9TeIaT 9% 33T - AfSIdT, TR TR,
SqeHEATAC, forofar

Unit-11

gceh 2
9) WETAT &g - JefaeTd gietdr, Mderdr Jeldad
fo) HIAT IS

£2) 3T&AT % U - Pda"gReddr
o)

£2) FAT I[% ISR - 9o &1 TATedd § | Serady ey
alrer Treara.
?3) SETaT % HHg - FAITGTRTeldT, FaEdih, JeEieTgeieTar

?Y) HATAA! SHddTdlel 99 Tdeal. 9 A &fga . 9
I[OT. AT TaeTFdl. AT ITHFAAT AT, IYIHNIcATeT
AT 3Maerdehdr.

?4) TERTET 7% YT - e TURoTa.

Unit-111

gch 3

?€) THET I - HcATAeTSh TAFR. HAG Eletd.

ARV . AT EaR.

?l) THET AYARN - HIERN FAEIL. SUHITRET HIG
faaITem RO,

?¢) ORTET 9% ToRTST - YT RO

?]) TdeTal %

R0) UERTAT A% fEROT - [qumdedrar o

R¢) THBIET & ATHA - IHAHF AT OROT.

RR) HeRTET % - el 9T - JeArHeFAT JTaraer

R3) 3HSAT & - FW Y&l - Iuelstraar fage.

Unit-1V

<o 4




RY) TRIONATAT I - STeleh - FHAAT , ARSI RGAAT
R9) fadmaT 9% - FART Sfid=Tcier Thidrd Agad.

R€) UfhadrEl % IRER - ThHIEIA T HEqd.

) STEETAT I[E - HHR - Tehld, JETHFA LA™ ATGTHY.
R¢) AAETET ITe- FUTATST - AT, 3ifered shrsr .
R) TidrATET % fHAT - Rdeefieraar fRRoma. 3mavra

30) FARINY [Rided. AihadTars gdTel. e
farraaTe Taad RIeT ggwrdr

Reference: | it gamT Igwarg st. FE&Meg T Y5

Model aﬁaaﬂﬁm&nﬂrﬂaozﬁﬁﬂﬂwmmmwm
Wﬁ‘cﬂ [ ST, dild IRa] UchIaR SYRId 04 AL U U1

J-EUI\ﬂ UPUT 16 {lUIIGdeI EEIRSESIGIN]

@ qlel Uy Sidifd wafg Jgdia)

Questions

External — 30 | HGTfA=TAdM WRTAR.

Internal — 20 | 3faid HUHTYA (Internal Marks) Tceh Tl - ZOWHﬂRél
e Tedmaraull STd 20 oM 10 IRGHS Sguardt U foaRd S,

Total —




Vertical - C Generic / Open Elective Courses (OE) Sanskrit
Subject code - 400207 S

B.Com (Semester-Il)

Subject Title - wifawar (FaTSTr:Feeste THIoEA) Theory IV

Level | Semester | Course Course Credits | Teaching Exam Max
code Name Hours | Duration | Marks
45 T 400207S | AT 2 30 2 Hr. 50
\IGIRCKE
Lt
T UTH )
Course Outcomes:
HeFasmdier Afafavas Jyrar aR=T g,
2. egreaien Afarasa favrd Rfey Afafera aer .
3. Taegreaten fAfaerasder @iy 7 aaaanR: faerrh
oE gSd.
3. facaredian AfaaRcarr Agea cATTT FaT A,
Unit Contents Teaching
Hours
Unit-| 2. HIlcaTieas HAT 8
7
R. dreperest war
Unit-Il | 3, ReermolfasTer s 7
Y. EUTCThUTHEEHT T
Unit-lll | ¢ FqoR@rerarfe sar 8
&, MANTIRGT FHAT
Unit-IV |y, srrehT-aredepgd -AY T 7
(. FACl-AATIHg-2AR HAT
References : fgaaaer: — alaer Y, aRIOTHET
Model | aRidi IRE! UeehIaR SURIT 02 GrHRI U4 Y| | FUIS TR 14
Questions | 111 faaRa wTdid. a¥id IRE! Gedblar SMURId 04 Ag U U
IR OIS THUT 16 N Rl faaRel ST,
@ glel YT 3idifa vy Jgdia)
External —30 | ARG &RTaR.
'”}%;2?1‘5020 3T HeTHTUA (Internal Marks) Te IT=IOR - 20 TUTGRIe IRE! gebTh
e gemaraull SaTd 20 oM 10 RIS Tguardt U foaRe ST,




B. Com. | (NEP) (Semester-11)
Vertical -D VSC (Practical-I)
Subject Title: ACCOUNTING WITH TALLY

Level | Semester | Course Course Credits | Teaching Exam Max
code Name Hours | Duration | Marks
4.5 I 400208 | Accounting 2 60 2 Hr. 50
with Tally

Course Outcomes:

Upon successfully completing this course, students will be able to:
* Demonstrate proficiency in application of tally in accounting.

* Evaluate the advantages and limitations of accounting by Tally software versus manual

methods.

* Navigate the Tally interface including the Gateway of Tally, button panel and calculator.
* Create, modify and delete company data in Tally.
» Manage account structures including primary and secondary groups and multiple ledgers.

* Establish and manage inventory including stock groups, items, units of measure and godowns.
* Process accounting transactions using various vouchers in Tally.
» Use inventory-specific vouchers for efficient management.

* Create and manage sales and purchase orders.

* Understand TDS, TCS and GST handling by Tally.

* Generate and interpret financial reports including trial balance, day book, account books, profit
and loss account, balance sheet, ratio analysis, inventory, cash/fund flow and exceptional reports.

Unit

Contents

Teaching
Hours

Unit-1

1.1 Introduction to Tally Software (Tally 9/ ERP9/ Prime)

1.2 Advantages and Limitations of Computerized
Accounting Software.

1.3 Opening Screen of Tally: Gateway of Tally, Button
Panel, Calculator.

1.4 Company Creation Procedure, Company Alteration
Procedure, Company Deletion Procedure.

1.5 Configuration Features.

7

16

Unit-11

Accounting Features:

2.1 Primary Groups/ Secondary Groups Procedure:
Creation, Alteration, Deletion Procedure.

2.2 Ledgers (Single/Multiple): Creation, Alteration,
Deletion Procedure.

Inventory Features:

2.3 Stock group, Stock Item Creation Procedure, Alter,
Delete

2.4 Units of measures: Simple Units of Measures,
Compound Units of Measures.

2.5 Godown — Create /Alter/ Delete Procedure.

14

Unit-111

3.1 Accounting Vouchers: Contra, Payment, Receipt,
Journal, Sales, Purchase.
3.2 Inventory Vouchers.

16




3.3 Sales Order.

3.4 Purchase Order.

Unit-1V

4.1 Indian tax system & Tally Tax features- TDS, TCS, GST
4.2 Display: Trial Balance, Day Book, Account Books,
Statement of Accounts, Profit and Loss account, Balance

Sheet, Ratio analysis Inventory Books, Statement of 14
Inventory, Cash/Fund Flow, List of Accounts, Exceptional
Reports
Total 50 Marks Division:
a). External Theory and Practical based Exam (College level): 30 Marks as fallow:
Sr. No. Activity Marks
1 Conceptual Theory Paper 10 Marks
2 Practical Demonstration 10 Marks
3 Oral Viva-Voce 10Marks
Total 30Marks

b). Internal Assessment Marks: 20Practical Records
Books Recommended:

ok wdpE

AgrawalGaurav, Learn Tally Prime with GST, Digital Muneemiji, Aligarh, UP
Chheda Rajesh, Learn Tally Prime, Book scape

Tally Essential, (Tally Prime), Prom Tally, Tally Solution Pvt. Ltd.
Tally Manual

Financial Accounting on Computer using Tally- NamrataAgrawal
Implementing Tally &2: A.K. Nadhani, K.K. Nadhani, BPB publications

Web Links & E-Contents:

1. Link for Tally Tutorials: https://tallysolutions.com/learning-hub/




B. Com. | (NEP) (Semester-11)
Vertical D: VSC Practical-1
Subject Code: 400208
Subject Title: Event Planning Management

Level

Semester

Course Course Credits | Teaching
code Name Hours

Exam
Duration

Max
Marks

4.5

400208 Event 2 30
Planning

Management

2 Hr.

50

Course Outcomes:

On successful completion of the course, the students will be able to—
Understand the role of event manager

Demonstrate the ability to organize the event.

Prepare the budget required for conducting an event. €) Plan and execute the events.

1.

2.
3.
4

Unit

Contents

Teaching
Hours

Unit-1

Introduction to Event Management —
¢ Meaning and Scope of Event Management
¢ Importance of Event Management in Business and Society

» Types of Events (Corporate, Academic, Cultural, Sports,
Social, Political, etc.)

¢ Role and Responsibilities of an Event Manager

e Career Opportunities in Event Management

16

Unit-11

Event Management Planning and Procedure

e Establishing of Policies & Procedures

* Principles of Event Management,

e Steps in Planning the event

¢ Understanding Client Requirements and Objectives

® Permissions and Licenses from Local Authorities.

14

Unit-111

Conduct of an Event.

¢ Preparing a Planning Schedule

e Steps in Organizing an event

¢ Assigning Responsibility

¢ Conducting the Event-Checklist (Pre, during and post event
check list)

¢ Event Safety and Security.

16

Unit-1V

Communication Finance and Technology of the
EventPreparation of Event Budget & Financial Planning

» Communication- channels of communications for different
types of events.

* Use of Technology in Event Management.

* Reporting of event- organizing the event report, steps in
preparing the event report.

14




Skill Development Activities:

1. Preparation of Event Plan for a Deeksharambh/ Induction.

2. Prepare a report of a Deeksharambh/ Induction conducted in your college
3. Preparing Budget for conduct of University level sports meet of a college.
4. Preparation of Event for College Annual Day Celebrations

5. Preparation of Budget for Conducting College Annual Day Celebrations.
6. Preparation of Event Plan for a Student Seminar.

7. Prepare a brief report of a student’s seminar conducted in your college.

Total 50 Marks Division:
a). External Theory and Practical based Exam (College level): 30 Marks as fallow:

Sr. No. Activity Marks
1 Conceptual Theory Paper 10 Marks
2 Practical Demonstration 10 Marks
3 Oral Viva-Voce 10 Marks
Total 30Marks

b).Total Internal Assessment Marks: 20
Multiple Choice Question Test marks 10 (1 mark each MCQ) and Assignment marks 10

(Note: Continuous Assessment Tests as per NEP scheme)

Books for Reference:

Event Management: Principles & Methods — Gaur, Sanjay Singh Event Management




B. Com. | (NEP) (Semester-11)
Vertical -D VSC (Practical-I)
Subject Title: Computer Skill-11

Level | Semester | Course Course Credits | Teaching Exam Max

code Name Hours | Duration | Marks

4.5 I 400209 Computer 2 60 2 Hr. 50
Skill

Course Outcomes:

After undergoing the course syllabus, the students will

* Get the information about evolution and application of computer & it’s development.

* Understand the meaning, characteristics and elements of different operating systems.

» Aware about Word processing and learn to prepare a text document with complete formatting
and page setting.

* Get knowledge about Power point presentation, Slide shows & slide views

Unit Contents Teaching
Hours

Unit-1 Operating System :

Operating System Basics: Introduction, Main Functions,
Structure, Types of Operating System. Concepts of Popular
Operating Systems: MS DOS,MS W INDOWS, MS Window
NT, UNIX,LINUX,MACINTOSH. Window7: Introduction, 15 Hrs.
Features, Types and Elements of Windows. Window
Screen: Desktop, Computer, Documents, Recycle Bin,
Internet Explorer, Task Bar, Properties, Management of
the Files & Folders.

Unit-11 Modern communications (Concepts only)
Communications: FAX, Voicemail, and information
services; e-Mail, Group Communication: Tele
conferencing, Video conferencing, File exchange; 15 Hrs.
Bandwidth; Modem; Network Topologies: Network types
LAN, MAN, WAN and their Architecture ,Dial up access.

Unit-111 Word Processing working with Table and Graphics: [MS-
WORD2007] Working with Tables; Create, Add Rows &
Columns, Convert Table to Text, Using Graphics & Objects;
Insert Clip Arts, Links, Shapes, Text Box, Word Art, Drop
Cap, Procedure and Application of Mail Merge

15 Hrs

Unit-IV  |Power  Point  Presentation:  Working  withMS-
PowerPoint2007:Concept of Presentation, MS-Power
Point  Screen, Creating, Opening and Saving
Presentations, Inserting Text, Clips & Word Art to 15 Hrs.
Slides, Working with Different Slide Views,
Background features, Gallery, Color Layout, Slide
Effects, Slide Show and Printing.




Total 50 Marks Division:
a). External Theory and Practical based Exam (College level): 30 Marks as fallow:

Sr. No. Activity Marks
1 Conceptual Theory Paper 10 Marks
2 Practical Demonstration 10 Marks
3 Oral Viva-Voce 10Marks
Total 30Marks

b). Total Internal Assessment Marks: 20
Multiple Choice Question Test marks 10 (1 mark each MCQ) and Assignment marks 10

(Note: Continuous Assessment Tests as per NEP scheme)




B.Com.I (Semester-11)
Vertical —e (i) Ability Enhancement Courses (AEC)English
Subject code -400210
Subject Title- AEC English

Level | Semester | Course Course Credits | Teaching Exam Max
code Name Hours Duration Marks
4.5 I 400210 English 2 60 2 Hr. 50
Course Outcomes:
1) The students will study successful personalities
2) Students will think of business and its ways
3) Value Education will assist to make a better citizen.
4) Writing skill will help them becoming precise.
5) Students will develop holistic approach towards life
Unit Contents Teaching
Hours
Unit-1 1) Indra Nooyi 2) SundarPichai 3) Ramchandra Rao
/ 15 Hrs.
and Laxman Kirloskar
Unit-11 E- mail writing 15 Hrs.
Model 1 -Based on the above Two Units, 1 Long Answer Questions will be asked for
Questions 07 Marks. (07)
2 -Based on the above Two Units, 2 Short Answer Questions will be asked-each
for 04 Marks. ( 08)
External-15 - Internal Assessment -10 Marks. - Unit Test related to above Two Units will be
Internal -10 conducted where 10 Multiple Choice Questions will be asked.
Total-25

*CourceType : Demonstrative

— Batch size -20 Note : AEC is English and MIL 25 marks each




B. Com. | (Semester-Il)
Vertical E: Ability Enhancement Course Marathi
Subject Code : 400211 M
Subject Title: Communication Skill - 1I

Level Semester Courses Courses Name | Credits | Teaching Exam Max
Code Hours Duration
Marks
4.5 I 400211 M | communication | 01 30 1 Hrs. 25
Skill — 1l sfra
giex]
Courses Outcomes :
1. Tl e Sfetrdte wew fohd 31T d gesi.
2. TTE=AT E STl Hew fohdl 3718 d Josia.
3. s fafare wremten afem gea.
4. JETT T ST =T {fer aresi= Yerey SR HT HIET E Husid.
5. SRR STEAHT SERT T ATeHTaT o Sfetd et foreTelt § T
Unit System Contents Teaching
Hours
Unit | FENT T S Haw — HifesT Jieeh 15
Unit 11 SRR AT - i e 15
References foremetrer AT — 1 - o dfocehRTd, T S - 2024
8

Model Questions it At FreshtaR 01 deiet e 07 Toriehfiar ferama séat.

(it St i ST vt edier)

It qleet e AR 02 TR 551 Fedshi =T Feursl Tk 08 Toriehfe feremeet Sirefiet.

External — 15 feria e (Internal Marks) sree =it - 10 1T

Internal — 10 e el et Wi SesaTt e 10 T 10 SqE sEwe va et e




B. Com. | (Semester-Il)
Vertical E: Ability Enhancement Course Hindi
Subject Code :400211 H

Subject Title: Communication Skill — Il

Level Semester Courses Courses Name | Credits | Teaching Exam Max
Code Hours Duration
Marks
4.5 I 400211 H g & 01 30 1Hrs. 25

Courses Outcomes

1. forenfiat o fafir sareratires shrere & STerTd s s
2. Teremeff wm st sz % st wser t gwE

3. Tt & Ieqre H OreT 3 Hehdt )

4, e H TTeISi o FEe i angi|

5. F=1eT SRR AT T ST,

Unit System Contents Teaching Hours
Unit | feoqor T 15
Unit 11 TR o o forr- gfer atfera 15

Referencessmdia wm—1 - (wress: - <f. 7 SuTeamr, <1, dfreis T, S1.8e1d 3ieh)

T gfocTehyT=4, T SoEmEt - 2024

[0}

Mode! o IYUk dMgehtgal e 07 sih 1 01 el swd s g SR
Questions o i i w A 02 @ 3w 5 4-4 37 ot 3t 08 o4 75
SRR (SRHE IS AR e TR )
External - 15 o e gearA(Internal Evaluation):-g# wiem 10 i
| Internal — 10 o I HigehTgAl & Haiferd ueh) :-gehté e fet 10 st 10 awqie sgfmeda vy @
Total - 25 e




B. Com. | (Semester-Il)
Vertical E: Ability Enhancement Course Sanskrit
Subject Code: 400211 S

Subject Title: Communication Skill — Il

Level Semester Courses Courses Name | Credits | Teaching Exam Max
Code Hours Duration

Marks

45 I 400211'S Sanskrit 01 30 1Hrs. 25

Course Outcome 2. HEpasNde HagaaEr 9= & 4oL
B nE EC R I E L e _ - - _
3. HEHOHMNO HAg@RedaT dRSgEr 9=
&oT

4. HEPA 39 g TGS AT oG PRI Al o GOl
5. HEHOANG YHHC TARUAR SiRed 9T wEeT

o,
Unit Content Teaching
Hours
Unit 1 HEgoemidieT HagaRear=ar dfiseamEr ai=g THr
1. THAECNAA TH EAAHAER fddd- g aRrsed
( TerTSehaetTeRiE HeT 29 3)
2. HifcoiEERIEde AaTadga fadg=
( AfEETOT 27 3T 31)
Unit 11 fehaTASa 8 Hr
References I THESA: — HEHARIRAT IR, §59Tel6
2 FEFOCHaEREGH — FERRING Joei, IS

3. TATECT- #AaE, TRER
4. ifecimarEnmeg — a9=aT 9.7 BateEnast 9. dlgl IR,

qoT
Model - - ol SEr Tedal e | Srefeadl wee gl 7 IonEiar
Questions
FHA.
« allel GIAET Tl MM 2 oTeccdl 99T Jcdehl 4 FgouTal Ul
08 FOTERRAT e Sircler.
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B.Com.l (Semester-Il )

Vertical —e (i} (AEC) Ability Enhancement Course Urdu
Subject Code- * 400211 U

Subject Title : Communication Skill -11 ( Urdu)

Level Semester Course Course Credits Teaching Exam Max Marks
Code Name Hours Duration
4.5 I 400211 U | B2 sl 01 30 1 Hrs. 25

Course Qutcomes
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S Cale S8 S gl naiia S jlal el 2
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Unit System Contents Teaching
Hours
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*CourceType : Demonstrative — Batch size -20




B.Com.| (Semester II)
Vertical- @ (i) Ability Enhancement Course Pali
Subject Code - 400211 P
Subject Title -qTef ITASIT =T@HLor

Level Semester Courses Courses Name Credits | Teaching Exam Max
Code Hours Duration | Marks
4.5 II 400211 P qTET 01 30 1 Hrs. 25
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B. Com. | (NEP) (Semester-Il)
Vertical —e (i) Ability Enhancement Courses (AEC)English

Subject Code: 400212
Subject Title: AEC English

Level | Semester | Course Course Credits | Teaching Exam Max
code Name Hours Duration | Marks
4.5 1 400212 English 2 30 21Hr. 25

Course Outcomes: Upon completion of this course, the students will be able to:

1) The students will study successful personalities

2) Students will think of business and its ways
3 ) Value Education will assist to make a better citizen.

4) Writing skill will help them becoming precise.

5) Students will develop holistic approach towards life

Unit Contents Teaching Hours
Unit-I .1) Ratan Tata 2) Rakhmabai Raut :The First Practicing
Woman Doctor 3)Importance of Commerce Education :Key
to Prosperity and Security - Manjushree Deshpande
Unit-11 Letter writing 1) Formal 2) Informal
Writing skills

Note : AEC is English and MIL 25 marks each
References: Board of Editors (Orient BlackSwan publication)




Sant Gadge Baba Amravti University Amravati
Syllabus for B.Sc. | as per NEP 2020 Semester |1
Course Title: Value Education Courses (VEC) Il
Understanding India, Environmental Science/ Education,
Digital & Technical Solution
Course Code: 125303

Level | Semester | Course Course Credits | Teaching Exam Max
code Name Hours Duration Marks

4.5 I 125303 VEC-II 2 30 2 Hr. 50

Course Objectives:

To Make student aware of the major contribution of India to world

civilization in the field of Science and Technology

2. To create sustainable lifestyle and awareness on various issues

3. To accomplish familiarity with digital technology

4. To sensitize about role & significance of digital technology

5. To explore, communicate and collaborate in cyberspace

6. To bring awareness about the e-governance and digital India initiatives

7. To build awareness on cybersafety and security

Course Outcomes:

By the end of this course, students will be able to: o

1. Inculcate a critical thinking on various dimensions of environment through knowledge, skill,
critical thinking and problem solving

2. Analyse the causes and effects of ‘environmental degradation’ and ‘resource depletion’
3. Analyse the nature of environmental challenges facing India

4. Relate environmental issues to the larger context of sustainable development.
5. Manage ICT and Digital Services in daily life

6. Develop skills to communicate and collaborate in cyberspace using social
platforms,teaching/learning tools

7. Realize of importance of digital technology, digital financial tools, e-commerce

8. Assess the significance of security and privacy in the digital world
9. Value e-governance and Digital India initiatives

Units Contents Teaching
Hours
Unit-| Environment and Sustainable Development 8

i. Biodiversity : concept, levels, hots spots and values

ii. Environmental issues: Local, regional and global

iii. Environmental treatise and legalisation

iv. Importance of Indian Traditional Rnowledge on environment




Unit-Il India and Evolution of Digital System 7

i. Role and Significance of Digital Technology

ii. Information & Communication Technology & Tools

iii. Electronic Communication: electronic mail, blogs, social media
iv. Internet: concept and application

Unit-11I Computer based information system 8

i. E-commerce and Digital Marketing

ii. Digital India and E-governance; initiative, infrastructure, services

and Bmpowerment @i. Digital Financial tools: Unified payment interface,
aadhar enabled payament system, Credit / debit card, e-wallets, internet
banking, online payament and pos &. Cyber Security: Threats, significance,
challenges, precautions, safety measures and tools.

Unit-1V Emerging Technology and their application 7
i. Overview of cloud computing,
ii. Virtual reality

iii. Artificial Intelligence

iv. Future of digital Technologies

References:

1. David Sutton. “Cyber security: A practitioner's guide”, BCS Learning & Development Limited, UK, 2017.
2. Down to Earth, published by Centre For Science And Environment.

3. Erach Bharucha. 2005. Text book of Environmental Studies for undergraduate courses, University
Grants Commission, New Delhi.

4. Gupta, P.K. 2004. Methods in Environmental analysis —water, soil and air. Published by Agrobios
(India), Jodhpur.

5. https://www.cybercrime.gov.in

6. https://www.cybersafeindia.in

7. https://www.digitalindia.gov.in 8

8. https://www.digilocker.gov.in

9. https://www.meity.gov.in/cyber-surakshit-bharat-programme

10. https://www.mha.gov.in/document/downloads/cyber-safety-handbook

Introduction”. Routledge Books, 2nd edition, 2021.

11. Kaul, S.N. and Ashutosh Gautam. 2002. Principles of Environmental Studies. Daya Publishing house,
New Delhi.

12. Manoharachary, C. and P. Jayaramareddy 2009. Principles of environmental studies (ecology,
economics, management and law), BS publications, Hyderabad.

13. Rodney Jones and Christoph Hafner.2021, “Understanding digital literacies: A practical, Routledge.
14. Sharma, P. D. 2017. Ecology and Environment. Rastogi, Publication, Meerut.

15. Sharma, R.C. and D. Gurbir Sangha 2006. Environmental studies. Kalyani publishers, New Delhi.

16. Sushmitha Baskar and R.Baskar . 2007. Environmental studies for under graduate courses. Published
by Unicon books, Delhi.

17. Swarajya Lakshmi, G., Prabhu Prasadini, P., Ramesh Thatikunta and VNLV Tayaru. 2010.
Environmental Science A Practical Manual, BS publications, Hyderabad

Internal Assessment: Total 20

The course should be conducted in an interactive mode through demonstration,
using appropriate tools.

1) Class Test 10




2) Mini Projects 10

Note for Internal Assessment;-

1. Internal assessment the subject teacher shall be the sole examiner.
2. At least 8 MCQs shall be for Internal Assessment

3. The Project shall be based on prescribed syllabus with minimum 8-10 pages or 3-5 minutes video
uploaded on YouTube Suggestive Projects: Students will take up team activities/ projects exploring
topics mentioned in the syllabus.

Sant Gadge Baba Amravti University Amravati
Syllabus for B.Sc. | as per NEP 2020 Semester Il

Course Title: Value Education Courses (VEC) Il
Course Code: 125303
Pattern of Question paper and Distribution of Marks

Maximum Marks: 30 Time: Two Hours

Que. 1 A : Students shall have to answer 4 out of 6 short answer questions based on
Unit | to Unit 1. 4X2 =8

Que. 1 B: Students shall have to answer 4 out of 6 short answer questions based on
Unit Ill to Unit IV 4X2 =8

Que.2 Students shall have to answer 4out of 6 long answer questions based on

Unit | to Unit IV. 3.5X4 =14 8



B. Com. II (NEP) Semester-111
Vertical-A Major (Business Dynamics)

Level

Semester

Course Course Name Credits Exam

code

Teaching
Hours.

Duration

Max.
Marks

5.0

111 402300 | Macro Economics — [ 2 30 2 Hrs.

50

Course Outcomes:

1. Foundational Knowledge of Macro Economics.
2. Proficiency in National Income Accounting.

3. Understanding of Economic Theories.

4. Analysis of Consumption and Investment.

5. Application of Macro Economics Concepts.

Unit

Contents

Teaching
Hours

Unit-1

Introduction to Macro Economics:

1.1 Meaning, scope, and importance of Macro Economics.

1.2 Difference between Micro Economics and Macro Economics .

1.3 Basic Macroeconomic concepts: GDP, GNP, NNP, National Income, Per Capita
Income.

1.4 Difference between GDP, GNP and NNP

7

Unit- 11

National Income:

2.1 Methods of Measuring National Income: product, Income, and Expenditure Methods.
2.2 Real vs. Nominal GDP

2.3 GDP deflator and its significance

2.4 Limitations of GDP as a measure of economic welfare

Unit-111

Classical and Keynesian Economics:

3.1 Classical Theory of Employment: Say’s Law, Assumptions, and Criticisms

3.2 Keynesian Theory of Employment: Effective Demand, Consumption Function, and
Multiplier

3.3 Aggregate Demand and Aggregate Supply

3.4 Keynesian vs. Classical Views on Unemployment and Inflation

Unit-IV

Consumption and Investment:

4.1 Consumption function: APC, MPC, and their relationship

4.2 Theories of Consumption: Absolute Income Hypothesis, Relative Income Hypothesis,
Permanent Income Hypothesis, and Life Cycle Hypothesis

4.3 Investment Function: Types of Investment, Determinants of Investment and Marginal
Efficiency of Capital

4.4 Concept of the Multiplier and its working

Total 50 Marks Division:

External Theory Exam (University level): Marks: 30

Internal Assessment (College Level) Marks: 20

Multiple Choice Question Test marks 10 (1 mark each MCQ) and Assignment marks 10

(Note: Continuous Assessment Tests as per NEP scheme)

BOOKS RECOMMENDED:

1. Macroeconomics by N. Gregory Mankiw Publisher: Worth Publishers Latest Edition: 10™ Edition (2020)

2. Macroeconomics: Theory and Policy by H.L. Ahuja Publisher: S. Chand Publishing Latest Edition: 2022
Edition

3. Principles of Macroeconomics by Karl E. Case, Ray C. Fair, and Sharon M. Oster Publisher: Pearson Latest
Edition: 12th Edition (2017)

4. Indian Economy by Ramesh Singh Publisher: McGraw Hill Education Latest Edition: 12th Edition (2023)

5. Macro Economics by Paul Krugman and Robin Wells Publisher: Worth Publishers Latest Edition: 5th
Edition (2018)

6. AP e (Samasti Arthashastra) by H.L. Ahuja Publisher: S. Chand Publishing Latest Edition: 2022
Edition




10.

11.

12.

13.

14.

15.

HRART et (Bhartiya Arthvyavastha) by Ramesh Singh Publisher: McGraw Hill Education (Hindi
Edition)
Latest Edition: 12th Edition (2023)

YR P AT (Arthashas traki Rooprekha) by S.K. Mishra Publisher: Sahitya Bhawan Publications
Latest Edition: 2021 Edition

qafy e Rygid 3R Hifa (Samasti Arthashastra: Siddhantaur Niti) by J.P. Gupta Publisher: V.K.
Global Publications Latest Edition: 2020 Edition

Hepl W\fﬂm (Macro Economics) by Prof. S.B. Kulkarni Publisher: Nirali Prakashan Latest Edition:
2021 Edition

SR (Arthashastra) by Dr. V.M. Dandekar Publisher: Continental Prakashan Latest Edition: 2019
Edition

YRR SrferaeyT (Bhartiya Arthvyavastha) by Dr. S.G. Kolhe Publisher: Maharashtra State Bureau of
Textbook Production and Curriculum Research (Balbharati)Latest Edition: 2020 Edition

qqfy SR (Samasti Arthashastra) by Dr. R.K. Lekhi Publisher: Nirali Prakashan Latest Edition: 2022
Edition

e yomst (Monetary System) by Dr. Vijay Wakode, Mahadeo Rithe, Prashant Publication
Jalgaon,2023 Edition

NCERT Economics Textbooks (Class 11 and 12)Publisher: NCERT (National Council of Educational Research and
Training)Latest Edition: 2023 Edition

Economic Survey of India Publisher: Government of India (Ministry of Finance)Latest Edition: 2022-2023

RBI Bulletins and Reports Publisher: Reserve Bank of India Latest Edition: Monthly and Annual Publications

(2023)

These books and resources are updated to their latest editions, ensuring students have access to the most current and
relevant information for their studies.

Online resources and simulations from Khan Academy Economics
https://www.khanacademy.org/economics-finance-domain/



https://www.khanacademy.org/economics-finance-domain/

B.Com.- IT (NEP) Semester-111

VERTICAL- A: Major (Business Dynamics)

Level | Semester Course Course Name Credit Teaching Exar:n Max.
Code hours Duration | Marks
5.0 1l 402301 Marketing Management 2 30 2 Hrs. 50
Course Outcome:
1. Understand fundamentals of Marketing Management .
2. Develop new products and identify sources of new product ideas.
3. Apply Product life cycle Strategies and manage products.
4. Understand pricing decision apply various pricing strategies with scheming and pricing for new
product .
5. Acquire distribution channels with their conflicts.
Unit Contents Teaching
Hours
1.1 Introduction to Marketing and Marketing Management
1.2 Marketing Concepts - Marketing mix - Marketing environment 8
Unit | 1.3 Consumer Markets and buying behaviour.
1.4 Market segmentation and targeting and positioning
2.1 Product Decisions - Concept of a Product - Product mix decisions
2.2 Brand Decision — New Product Development — Sources of New Product
Unit Il idea 7
2.3 Steps in Product Development - Product Life Cycle strategies
2.4 Stages in Product Life Cycle.
3.1 Pricing Decisions -Importance & Objectives
3.2 Cost-Plus Pricing & Break-Even Pricing, Value Based Pricing, Dynamic
Unit 11l Pricing & Competitive Pricing 8
3.3 Skimming & Penetration Pricing
3.4 New product pricing, Product Mix pricing strategies
4.1 Place/Channel Decision - Nature of Marketing Channels
4.2 Types of Channel flows - Channel functions - Functions of Distribution
Unit IV Channe 7
4.3 Structure and Design of Marketing Channels
4.4 Conflict and Competition — Retailers and Wholesalers.

Total 50 Marks Division:

External Theory Exam (University level): Marks: 30
Internal Assessment (College Level) Marks: 20
Multiple Choice Question Test marks 10 (1 mark each MCQ) and Assignment marks 10

(Note: Continuous Assessment Tests as per NEP scheme)

Books Recommended:
1. Marketing Management Text and Cases, K.S. Chandrasekar, Tata McGraw-Hill Publication, New
Delhi.2010

2. Marketing Management Concepts Cases, challenges, and trends, Govindarajan, Prentice Hall

of India, New Delhi. 2009

3. Marketing Management- Analysis Planning and Control, Philip Kotler, Prentice Hall of India,
New Delhi,

4. Marketing Management-Planning Implementation and Control, Ramaswamy. V S &

Namakumari. S, Macmillan Business Books, New Delhi, 2002.




B.Com.- IT (NEP) Semester-111
VERTICAL- A: Major (Business Dynamics)

Course . Teaching Exam Max.
Level | Semester Code Course Name Credit hours Duration Marks
5.0 i 402302 | Production & Operation |, 30 2 Hrs. 50
Management
Course Outcome:
After successful completion of this course the learners will be able to:
1. Understand Basic concept importance and functions of Production and Operation Management.
2. Apply production planning and control techniques.
3. implement production scheduling and designs.
4. Understand the input process output from work in operations.
5. Develop new product services and design process for mass services.
6. Implement operation management techniques.
7. Major and improve productivity in production and operation systems.
Unit Contents Teaching
Hours.
Basics of Production & Operation Management —
1.1 Introduction to Production & Operation Management
Unit I 1.2 Production Management (PM) Concepts — Importance &Functions 8
1.3 Operation Management (OM) Concepts - Importance & Functions
1.4 POM — Product Management Vs. Operations Management
Production Management -
2.1 Production Planning& Controlling — Meaning and Objectives
Unit II 2.2 Production Planning & Controlling - Methods 7
2.3 Production Scheduling & its Implementation
2.4 Production Design& its Implementation
Operations Management - 8
3.1 Input, Process and output in Operations
Unit IIT 3.2 Classifications of Operations and Responsibilities of Operation Manager
3.3 New product Development ,Selection and Design of Product/Service
3.4 Process of Mass Services , Plant Location and Layout Planning
Operations Management Techniques -
4.1 Quality Management — Introduction, Characteristics
Unit IV 4.2 Tools & Techniques for Improvement -

4.3 Total Quality Management Model & Its Implication
4.4 Productivity Improvement Techniques — Total Productive Maintenance &
its Implications

Total 50 Marks Division:

External Theory Exam (University level): Marks: 30

Internal Assessment (College Level) Marks 20:

Multiple Choice Question Test marks 10 (1 mark each MCQ) and Assignment marks 10

(Note: Continuous Assessment Tests as per NEP scheme)

Books Recommended:
1. Adam Jr Everetl E. R J, PRODUCTION AND OPERATIONS MANAGEMENT, Prentice-Hall, 1992,

2000 5th ed.

2. Chary, PRODUCTION AND OPERATIONS MANAGEMENT, Tata McGraw-Hill, 1997 9 " edition.
3.Hill T.: OPERATIONS MANAGEMENT, Palgrave, 2000

4. PRODUCTION AND OPERATIONS MANAGEMENT, Galgotia Publication, 2004
5.Shanker Ravi, Industrial Engineering, Galgotia Publication




B. Com. II (NEP) Semester-III
Vertical-A IKS (Major Specifies): (Business Dynamics)

Level | Semester | Course | Course Name | Credits | Teaching Exam Max.
code Hours Duration | Marks
5.0 M1 402303 Indian 2 30 2 Hrs. 50
Economists -
Thoughts and
Philosophy
Course Qutcomes:
By the end of the course, students will:
1. Understand the evolution of Indian economic thought.
2. Analyze the impact of Indian economists on policy-making.
3. Compare Western and Indian economic philosophies.
4. Develop critical perspectives on India’s economic challenges.
Unit Contents No. of
periods
Unit-I | Foundations of Indian Economic Thought: 7
1.1 Introduction to Indian Knowledge System (IKS) and its economic
dimensions.
1.2 Economic ideas in ancient Indian texts: Arthashastra (Kautilya), Shukraniti,
and Thirukkural.
1.3 Concept of Dharma, Arthaa, Kaama, Moksha in economic life.
1.4 Village economy, guilds (Shrenis), and taxation in ancient India.
Unit- IT | Pre-Independence Indian Economic Thinkers: 8
2.1 Dadabhai Naoroji: Drain Theory and Poverty and Un-British Rule in India
2.2 Mahadev Govind Ranade: Industrialization and Social Reform
2.3 Gopal Krishna Gokhale: Fiscal Policy and Public Finance
2.4 R.C. Dutt: Economic History of India
Unit- Post-Independence Indian Economic Thought: 7
1l 3.1 P.C. Mahalanobis: Planning Model and Statistical Contributions
3.2 Amartya Sen: Capability Approach, Welfare Economics, and Development
as Freedom
3.3 Jagdish Bhagwati: Trade Liberalization and Growth Theories
3.4 C.N. Vakil & Brahmananda: Wage Goods Model
Unit- Contemporary Debates & Indian Economic Philosophy: 8
v 4.1 B.R. Shenoy vs. Nehruvian Socialism: Debate on Planning vs. Markets
4.2 Verghese Kurien: White Revolution & Cooperative Movement
4.3 Arvind Panagariya & Bibek Debroy: Liberalization and Reforms
4.4 Sustainable Economics: Gandhian Perspective (J.C. Kumarappa)
Total 50 Marks Division:

External Theory Exam (University level): Marks: 30
Internal Assessment (College Level) Marks: 20
Multiple Choice Question Test marks 10 (1 mark each MCQ) and Assignment marks 10

(Note: Continuous Assessment Tests as per NEP scheme)

~N N 0N B W DN

BOOKS RECOMMENDED:

Kautilya’s Arthashastra

T.N. Ramaswamy, Essentials of Indian Statecraft
Dadabhai Naoroji, Poverty and Un-British Rule in India
M.G. Ranade, Essays on Indian Economics

Amartya Sen, Development as Freedom




10
11
12
13

P.C. Mahalanobis, Approach of Operational Research to Planning
J.C. Kumarappa, Economy of Permanence

Arvind Panagariya, India: The Emerging Giant

D.R. Gadgil, Planning and Economic Policy in India

Meghnad Desai, The Rediscovery of India

IKS Sources: Vedas, Smritis, and Epics (Economic References)



B. Com. II (NEP) Semester-111

Vertical-B: Minor (Business Dynamics)

Level

Semester

Course
code

Course Name

Credits

Teaching
Hours

Exam
Duration

Max.
Marks

5.0

111

402304

Introduction To

2

30

2 Hrs.

Macro Economics

50

Course OQutcomes:
The course outcomes of this course are as follows:

1. Foundational Knowledge of Macro Economics.
2. Proficiency in National Income Accounting.

3. Understanding of Economic Theories.

4. Analysis of Consumption and Investment.

5. Application of Macro Economics Concepts.

Unit

Contents

Teaching
Hours.

Unit-I

Introduction to Macro Economics:

1.1 Meaning, scope, and importance of Macro Economics.

1.2 Difference between Microeconomics and Macroeconomics.

1.3 Basic macroeconomic concepts: GDP, GNP, NNP, National Income, Per
Capita Income.

1.4 Difference between GDP, GNP and NNP

7

Unit- 11

National Income:

2.1 Methods of Measuring National Income: product, Income, and
Expenditure Methods.

2.2 Real vs. Nominal GDP

2.3 GDP deflator and its significance

2.4 limitations of GDP as a measure of economic welfare

Unit-I11

Classical and Keynesian Economics:

3.1 Classical Theory of Employment: Say’s Law, Assumptions, and
Criticisms

3.2 Keynesian Theory of Employment: Effective Demand, Consumption
Function, and Multiplier

3.3 Aggregate Demand and Aggregate Supply

3.4 Keynesian vs. Classical Views on Unemployment and Inflation

Unit-IV

Consumption and Investment:

4.1 Consumption function: APC, MPC, and their relationship

4.2 Theories of Consumption: Absolute Income Hypothesis, Relative Income
Hypothesis, Permanent Income Hypothesis, and Life Cycle Hypothesis

4.3 Investment Function: Types Of Investment, Determinants of Investment
and Marginal Efficiency of Capital

4.4 Concept of the Multiplier and its working

Total 50 Marks Division:

External Theory Exam (University level): Marks: 30

Internal Assessment (College Level) Marks: 20

Multiple Choice Question Test marks 10 (1 mark each MCQ) and Assignment marks 10

(Note: Continuous Assessment Tests as per NEP scheme)

BOOKS RECOMMENDED:

1. Macroeconomics by N. Gregory Mankiw Publisher: Worth Publishers Latest Edition: 10" Edition (2020)

2.  Macroeconomics: Theory and Policy by H.L. Ahuja Publisher: S. Chand Publishing Latest Edition: 2022
Edition

3. Principles of Macroeconomics by Karl E. Case, Ray C. Fair, and Sharon M. Oster Publisher: Pearson Latest
Edition: 12th Edition (2017)




4. Indian Economy by Ramesh Singh Publisher: McGraw Hill Education Latest Edition: 12th Edition (2023)

5. Macro Economics by Paul Krugman and Robin Wells Publisher: Worth Publishers Latest Edition: 5th
Edition (2018)

6. AN fuma (Samasti Arthashastra) by H.L. Ahuja Publisher: S. Chand Publishing Latest Edition: 2022
Edition

7. YR srfegawa (Bhartiya Arthvyavastha) by Ramesh Singh Publisher: McGraw Hill Education (Hindi
Edition)
8. Latest Edition: 12th Edition (2023)

9. 3R B TUAT (Arthashas traki Rooprekha) by S.K. Mishra Publisher: Sahitya Bhawan Publications
Latest Edition: 2021 Edition

10. TP SRR Rigid 3R fa (Samasti Arthashastra: Siddhantaur Niti) by J.P. Gupta Publisher: V.K.
Global Publications Latest Edition: 2020 Edition

11. Hepl sﬁﬂﬁ?ﬂ (Macro Economics) by Prof. S.B. Kulkarni Publisher: Nirali Prakashan Latest Edition:
2021 Edition

12. 3fRA (Arthashastra) by Dr. V.M. Dandekar Publisher: Continental Prakashan Latest Edition: 2019
Edition

13. HRA ffegaw (Bhartiya Arthvyavastha) by Dr. S.G. Kolhe Publisher: Maharashtra State Bureau of
Textbook Production and Curriculum Research (Balbharati)Latest Edition: 2020 Edition

14. iy SfRA (Samasti Arthashastra) by Dr. R.K. Lekhi Publisher: Nirali Prakashan Latest Edition: 2022
Edition

15. Mg qome! (Monetary System) by Dr. Vijay Wakode, Mahadeo Rithe, Prashant Publication
Jalgaon,2023 Edition

NCERT Economics Textbooks (Class 11 and 12)Publisher: NCERT (National Council of Educational Research and
Training)Latest Edition: 2023 Edition

Economic Survey of India Publisher: Government of India (Ministry of Finance)Latest Edition: 2022-2023

RBI Bulletins and Reports Publisher: Reserve Bank of India Latest Edition: Monthly and Annual Publications
(2023)

These books and resources are updated to their latest editions, ensuring students have access to the most current and
relevant information for their studies.

Online resources and simulations from Khan Academy Economics
https://www.khanacademy.org/economics-finance-domain/



https://www.khanacademy.org/economics-finance-domain/

B. Com. II (NEP) Semester-111

Vertical-B: Minor (Business Dynamics)

Level | Semester | Course Course Name Credits | Teaching Exam Max.
code Hours Duration | Marks
5.0 11 402305 Dynamics of 2 30 2 Hrs. 50
Marketing

Course Outcomes:

bl o

Understand fundamentals of Marketing Management.

Develop new products and identify sources of new product ideas.
Apply Product life cycle Strategies and manage products.
Understand pricing decision apply various pricing strategies with scheming and pricing for new

product.
5. Acquire distribution channels with their conflicts.

Unit

Contents

Teaching
Hours

Unit I

1.1 Introduction to Marketing and Marketing Management

1.2 Marketing Concepts - Marketing mix - Marketing environment
1.3 Consumer Markets and buying behaviour.

1.4 Market segmentation and targeting and positioning

Unit I1

2.1 Product Decisions - concept of a Product - Product mix decisions

2.2 Brand Decision — New Product Development — Sources of New
Product idea

2.3 Steps in Product Development - Product Life Cycle strategies

2.4 Stages in Product Life Cycle.

Unit III

3.1 Pricing Decisions -Importance & Objectives

3.2 Cost-Plus Pricing & Break-Even Pricing, Value Based Pricing,
Dynamic Pricing & Competitive Pricing

3.3 Skimming & Penetration Pricing

3.4 New product pricing, Product Mix pricing strategies

Unit IV

4.1 Place/Channel Decision - Nature of Marketing Channels

4.2 Types of Channel flows - Channel functions - Functions of
Distribution Channel

4.3 Structure and Design of Marketing Channels

4.4 Conflict and competition — Retailers and wholesalers.

Total 50 Marks Division:

External Theory Exam (University level): Marks: 30
Internal Assessment (College Level) Marks: 20
Multiple Choice Question Test marks 10 (1 mark each MCQ) and Assignment marks 10

(Note: Continuous Assessment Tests as per NEP scheme)

Books Recommended:

1. Marketing Management Text and Cases, K.S. Chandrasekar, Tata McGraw-Hill Publication, New Delhi.2010

2. Marketing Management Concepts Cases, challenges, and trends, Govindarajan, Prentice Hall of India, New Delhi.

2009

Marketing Management- Analysis Planning and Control, Philip Kotler, Prentice Hall of India, New Delhi,

4. Marketing Management-Planning Implementation and Control, Ramaswamy. V S & Namakumari. S, Macmillan

Business Books, New Delhi, 2002.




Vertical- C : Generic/Open Elective Course (Business Dynamics)

B. Com. II (NEP) (Semester-III)

Level | Semester | Course | Course Name | Credits | Teaching Exam Max.
code Hours Duration | Marks
5.0 111 402306 | Fundamentals 2 30 2 Hrs. 50
of Indian
Budget

Course Qutcomes:

The learning outcomes of this course are as follows:
1) To learn about the concepts of Indian budgetary system and the process of  preparing budget.
2) To learn about component of receipt and expenditure of Indian budgetary system.

3) To learn about the role and function of parliament and finance commission in preparing
Budget.

4) To learn about types of budgets.

Unit

Contents

Teaching
Hours

Unit-I

Introduction to Indian Budget:

1.1 Definition and Importance of Budget

1.2 Budgetary Process: Budget Preparation
1.3 Enactment and Execution Process in India
1.4.Key Budget Documents

7

Unit- IT

Components of Indian Budget:

2.1 Revenue Receipts (Different Sources of Revenue, Including Taxes,
Duties, and Non-Tax Revenue)

2.2 Capital Receipts: Capital Receipts, Including Borrowings, Recoveries,
and other Receipts

2.3 Revenue Expenditure: Components of Revenue Expenditure, Including
Salaries, Pensions, and Subsidies

2.4 Capital Expenditure: Capital Expenditure, Including Investment in
Assets, Loans, and Advances

Unit-I

Budget Process:

3.1 Budgetary Institutions and Processes

3.2 Role of Parliament in Budgetary Process

3.3 Role and Functions of the Finance Commission

3.4 Role of Budget Division and Department of Economic Affairs in
Budget Preparation

Unit-IV

Different Types of Indian Budget :

4.1 Balanced Budget its Advantages and Limitations

4.2 Surplus Budget its Advantages and Limitations

4.3 Deficit Budget its Advantages and Limitations

4.4 Outcome-Based Budget its Advantages and Limitations

Total 50 Marks Division:

External Theory Exam (University level): Marks: 30
Internal Assessment (College Level) Marks: 20
Multiple Choice Question Test marks 10 (1 mark each MCQ) and Assignment marks 10

(Note: Continuous Assessment Tests as per NEP scheme)

BOOKS RECOMMENDED:

1. Robert D. Lee Jr., Ronald W. : Public Budgeting Systems, Johnson, Philip G. Joyce Publisher: Jones &
Bartlett Learning Year: 2022

2. Fernando Fleury (Coursera Course): Budgeting Essentials and Development, Coursera (Online) Year: 2025

3. Charles E. Menifield: The Basics of Public Budgeting and Financial Management , University Press of
America Year: 2020

4. S

TSI HHR: Fore AT Td Ueier fae TSI, Year: 2023

5. Ul Hldd (Eklavya Snatak): fo<ita e SR aole oI, Publisher: Eklavya Snatak (Online
Blog)Year: 2023

6. WUl Rig: HRd A Al URIH: Solc I GYRUM, JASThHA UbTE, Year: 2021
7. 3. foora urdla: sididey; Hadwsiil agR, HIS UHTRM, Year: 2022




8. ST Torg IIH: Jrdoifep fa for srftden, IS UHIRM, Year: 2020
9. SFRIYT TRaa: Afaddsrfbdmed FaeH, THargd g, Year: 2024

Additional Resources:
Government Budgeting: UTS course on outcomes-based budgeting , Graduate School USA’s federal budgeting
program

Corporate Budgeting: Coursera’s Budgeting Essentials and Development , PRMIA’s budgeting course library

Regional Content: Eklavya Snatak’s Hindi lessons on financial literacy and Indian public administration notes
Online resources and simulations from Khan Academy Economics

https://www.khanacademy.org/economics-finance-domain/
Note: Learners are advised to use the latest edition of readings



https://www.khanacademy.org/economics-finance-domain/

B.Com. II (NEP) Semester-I11
VERTICAL C: -Generic/Open Elective Courses (G/OEC) English

Level | Semester | Course Course Credits | Teaching | Exam Max.
Code Name Hours | Duration | Marks
5.0 111 401307 English 2 30 2 Hrs. 50

Course Outcomes:
Students will become able to handle all situations successfully

1. The students will study various ways of communication.

2. Students will win with good manners.

3. They will learn perfection of writing and speaking

4. With these skills they will be able to create space for them in the corporate world

Unit Contents Teaching Hours.
Unit-1 Asking for and Giving Opinions 07
Unit-11 Agreeing and Disagreeing with Opinions 08

Unit-I11 Seeking and Giving Advice and Suggestions 07
Unit-IV Persuading and Dissuading People 08

References: Spoken English Part —II, By- Kamlesh Sadanand / Susheela Punitha (Orient Black
Swan Publication)

Model Based on the above Four Units, 2 Long Answer Questions will
Questions be asked for 07 Marks. (14)
Based on the above Four Units, 4 Short Answer Questions
will be asked-each for 04 Marks. (16)
Division of 50 Marks:
External-30 College level Exam
Internal -20 Internal Assessment :
Unit Test related to above Two Units 10 Marks.
Multiple Choice Questions 10 Marks.

(Note: Continuous Assessment Tests as per NEP scheme)




B.Com. II (NEP) Semester-I1I
Vertical-C: Generic / Open Elective Courses (G/OEC) Marathi

Level Semester | Course Course Name Credits | Teaching | Exam Max.
Code Hours | Duration | Marks
5.0 1T 401308 Business Marathi 02 30 2 Hrs. 50
M G DER TG |

Course Outcomes :

1. faemafar fafay aamTdie PRI 3ETd Bldlo.
2. Tagmatar utwr g FaarEde T SATSI 8IS S,

3. DR I IET FH0 813, D 6.

4. IS SIdUald Hewd GaTd Usa.

5. PO AT FiHd k0.

Unit Contents Teaching Hours
Unit I . ST FRIST ST SATIOT o8
=TT TAT {21 - ST 54! Ureure?
Unit 11 I ST ! M "7
Unit 111 3.STTeRTd o] - T1T /R 8
Unit IV ¥ Alfgcu=b- U, 3G BICTd 07
H"c."l-ffm:

— IUATd HRISY, U1 7. bt Aiee, JdI¥ QUIS, JolrdT QU1 TarieT

YD, GUI 3Tl -2012

Model RIS IRG! GehIaR YR 02 THUR U3 T T 1gUrS] THUT 14 TUNBRGT
Questions | figRY S, aEA IRET TeHIAR SR 04 TLAL UY TAD! IR U THY 16
OISR faRel wiTciter.
(@9 36 Uy Siavfd yatg gda)
External — 30 | AT TRTGR,

Internal — 20
Total -- 50

3 egHTI (Internal Marks) ¥€d AU - 20 TOTARIT dRa! UCHIRN HaTerd
HeH AU SaTd 20 TUNd 10 TS IgUardt Uy fdaRd Srdia.

(Note: Continuous Assessment Tests as per NEP scheme)
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Vertical-C : Generic / Open Elective Courses (G/OEC) Hindi

B. Com. II (NEP) Semester-II11

Level Semester | Course Course Name Credits | Teaching | Exam Max.
Code Hours | Duration | Marks
5.0 I 401308 Theory 111 02 30 2 Hrs. 50
H CCRIINCARE

Course Qutcomes :

1. faenff dare were § uRkfea sil

2. faemf yreT 9 g & Gdy B gHS b |
3. PIRA Y IATGH H I[0ra A1 81 Fapiit|

4. SIGITT & SXddell &l Hged S H ST |

5. BRI IS & HI0T R

Unit Contents Teaching Hours

Unit1 1. STRHTT Bl TehUl 08

Unit II 2. YRTAIgeh bl Yehl 07

Unitill | 3 iaTq o 3 AT E

UnilV | 4, aTq ot 3 i 07
ey

el 3R TdTg o, ST, RIS 31, 31, fayd $UR, ot T UHhRm,
feeett

SIRIgd IRI SH1STT IR MYUTRT 02 SR Uy Udd! 7 3! BT

BT (7x2=14)
SWRIG IR| IH13AT UR 04 TR UY T o 1Y Y ST, S
PRI

4 3{h] BT BT (4x4=16)
QR aIHi U8l B 3faid gara g7 1)

Model
Questions

External — 30
Internal — 20
Total -- 50

EHICEINPIEESE

a\’fﬁfﬁ% W (Internal Marks) & ﬁ‘l’Q 3$I_SC WRIT- 20 3ih] B
|

SWRIGT IRI SHTSAT TR TR T UY & U T ShTs URIEf

ot SITEEt |

(Note: Continuous Assessment Tests as per NEP scheme)
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Vertical-C :Generic / Open Elective Courses (G/OEC) Sanskrit

B. Com. II (NEP) Semester-I11

Level Semester | Course Course Name Credits | Teaching | Exam Max.
Code Hours | Duration | Marks
5.0 11 401308 Theory 111 02 30 2 Hrs. 50
S Txpd ifd BT A

Course OQutcomes :

1) TP d Hifd el fawges T uR=a: Hid=id|
2) T¥hd Hifd HURY [aHHMET Aifafasari I yidsfd|
3) §¥hd AIfd HUrY fagaEHi Aifd o= ukey: yfasfdl

1) foenfia: deepd Hifd Tt He@ sIa=g;: |
Unit Contents Teaching Hours
Unit I e BT BT, TR U HUT 08
Unit II HiSrehT BT, i RTHT STRI0T BT 07
Unit ITE g 99 qU T, Uyt BT 08
Unit IV TRAER g BT, BT STRI0 BT 07

H"c{‘l-fiiﬂ:

1) U - 3fgdTgdh JAHTH dalaPbR, JASTUTd YHIRM

(https://1a802902.us.archive.org/35/items/panchatantra_202003/panchatantra.pdf)

2) U= - HUTGa WY, SRR, RGP JRURT YT, TRIO
3) WW Complete Panchatantra (Marathi) , HI¥[-dX ©. 3. :eré', dial

Y1, oI

Model
Questions

IR IRG! UCHIAR SMYRIT 02 GrARR] T TAh! FTd UIS] TR
14 T[UTieR T fodRe SiTdlel. a8id IRe! gedhlar YR 04

TR UY U] IR U THUT 16 TUNb Rl fdaRA S,
@1 TIe! Ui Sidifd alg edia)

External — 30

Internal — 20

Total -- 50

EHICCINRIEENNE
3{d7Td TeIHIUA (Internal Marks) ¥Cd AN - 20 TOTARIA ARG
gephIRi Tafd geharault STd 20 UM 10 TS SgUAT 0y

FERGESIGINE

(Note: Continuous Assessment Tests as per NEP scheme)
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B.Com. Il (Semester -lll )(NEP)

Vertical —C : G / OEC( Urdu 1l1)

Level Semester Course Course Credits Teaching Exam Max Marks
Code Name Hours Duration
5.0 " 401308 U | Urdu-lll 02 30 2 50
Course outcomes
VZ}?J/@;&/VJU}?:JQ;&‘:L
LESF Lustman 2
gﬁl&/?u:/'!l/g:c‘-gﬁd/u;/b;h3
JLTU:X.:‘:‘:'JM’/”;&:J:U}?@A
_d%m%a}&uwfﬂ-S
Unit Contents Teaching
System Hours
Unit - s §S it eat$ooad -1 | 08
Unit I essS 2 | 07
Unit-1ll L.///:Mj,j 08
Unit- IV 22l 4 | 07
References
Sl Pl -l
Model JK/L14 JJ//L074VQ9U/J’d!/J‘j'OZLuﬁ/géquuUlgﬁ{,ﬁ}
Questions - ’ ’
JCL16 JJ/L4{,\-‘Q/¢'CL-V/(J’&U’Yﬁ/lgé‘-—uﬁag{:«_‘(‘;{u’/%é{,}’*
External- 30
Internal - 20
---------------------- (Internal Marks )-20 Marks
Total 50

Z_LL/(//LJ}{,Vg/:Z—‘LA;«W}’J}[?' 1 Of%zééquJ/LZO{.%/‘gu;/lgé{,ﬂ

(Objective

(Lf%d/lgﬁ/’.’;é(ﬁ)&a’/’awLﬂcﬂédkj:’_:db;)
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B.Com. II (NEP) Semester-I1I
Vertical-C: Generic / Open Elective Courses (G/OEC) Pali

Level Semester | Course Course Name Credits | Teaching Exam Max.
Code Hours Duration | Marks
5.0 1 (UG) | 401308 Theory 111 02 30 2 Hrs. 50
P TS UTo!
1. foemaiar fafay soaamardie SR 3avd glals.
Outeomes | 2- TaEIT =T TSI o ST Heeren IATST BILo.
3. YA GXauavid Agtd B&ld Us®.
4. fa=maie Sig Wi A1t 3/aTd 85 .
5. G HJga™! i g5,
Unit Contents Teaching Hours
Uniel | T, Sl T, WRATY 08
UnitIl | PR, ST, ISR 07
Unit Tl | T, i, SifieT - ToRT 08
UnitlV. | §ZTTY, HIUG AR, TR Sl 07
- HRA & T dig e, T ¥ Rig, A1egd sty Hezney,
%ﬁﬁﬁ%ﬁw
g‘ggsilions R TR IR errr?ﬂﬂﬁ 02 SN U U] ITd ISl
TR 14110Tr65ﬁ—cn EERGESIGINE
IRl IRG! UeHIAR HTURIT 04 TR U D! IR WUl
THUT 16 UNhH Rl [daRe STdld.
External — 30 IIEﬂ%%ﬂFRﬂ?W
Anternal — 20 | 3feidl YEGHTU (Internal Marks) T AU - 20 T[0T
RN IR Bl geh R Yafdd gceh arault Sa1d 20 oM 10 TGS
Jgardt oy faemd sidia.

(Note: Continuous Assessment Tests as per NEP scheme)
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B. Com. II (NEP) Semester-111

Vertical: D Vocational Skill Course (Practical) (Business Dynamics)

Level

Course Course Name Credits

code

Semester

Teaching
Hours

Exam
Duration

Max.
Marks

5.0

I 402309 Marketing 2

Communication

60

2 Hrs.

50

Course Qutcomes:

On successful completion of the course, the students will be able to:

Sl o

Use different types of advertising.

Apply knowledge of sales promotion tools.

Plan, organize, and prepare basic promotional campaigns.
Demonstrate the use of direct and digital marketing.

Unit

Contents

Teaching
Hours.

Unit I

Introduction to Marketing Communication:

1.1 Definition and Scope of Marketing Communication

1.2 Role of Marketing Communication in the Marketing Mix
1.3 Concept of Integrated Marketing Communication (IMC)

1.4 Communication Process and Models (Shannon-Weaver, AIDA)

1.5 Factors Influencing Effective Communication

16

Unit II

Advertising:

2.1 Advertising Objectives and Strategies

2.2 Types of Advertising (Print, Broadcast, Digital, Outdoor)
2.3 Creative Strategy and Message Design

2.4 Media Planning and Media Selection

14

Unit II1

Promotion:
3.1 Meaning of Sales Promotion

3.2 Tools and Techniques (Discounts, Contests, Coupons)
3.3 Public Relations (PR) and Publicity
3.4 Measurement and Evaluation of Advertising Effectiveness

16

Unit IV

Digital Marketing Communication:

4.1 Fundamentals of Digital Marketing

4.2 Email and SMS Marketing

4.3 Social Media and Influencer Marketing
4.4 Content Marketing and Video Marketing
4.5 Mobile Marketing Trends

14

Skill Development Activities:

1. Make a chart showing how a brand uses MarCom to support each element of the 4Ps.

2. Prepare a simple IMC plan for a college fest or local business using online / offline

tools.

3. Enact a short role-play showing the Shannon-Weaver / AIDA model.

4. Collect various attractive of ads from social media.

5. Write a press release for a college event (annual day/seminar).

6. Write a short blog or create a video about a trending product or service.




Total 50 Marks Division:

External Theory Exam (College level): Marks: 30

Internal Assessment Marks: 20

Multiple Choice Question Test marks 10 (1 mark each MCQ) and Assignment marks 10

(Note: Continuous Assessment Tests as per NEP scheme)

Reference Books:

Advertising and Integrated Marketing Communications, Kruti Shah, McGraw Hill Education
Digital Marketing, Dr. Madan Mohan Varshney, Rudra Publishers & Distributors

Integrated Advertising, Promotion, and Marketing Communications, Kenneth E. Clow & Donald
Baack, Pearson Education

Marketing Communications: Discovery, Creation and Conversations, Chris Fill: Pearson
Education



B.Com II (NEP) -Semester - 111
Vertical -E: AEC : Ability Enhancement Courses-English (Demonstrative)

Level | Semester | Course Course Name Credits | Teaching | Exam. Max.
Code Hours | Duration | Marks
5.0 111 401310 English 01 30 2 Hrs. 25

Course Outcomes:

1) The students will study successful personalities.

2) Students will think of business and its ways.

3 ) Value Education will assist to make a better citizen.
4)Writing skill will help them becoming precise.

5) Students will develop holistic approach towards life.

Unit Contents Teaching
Hours.
Unit-I 1. How to be a Healthy User of Social Media-Peggy 15
Kern
2. Stephen Hawking
3. Akio Morita
Unit-II | 1) The Harp of India  — Henry Derozio 15
2) The Little Black Boy — William Blake
3) Money Madness - D.H.Lawrence

References: Board of Editors (Orient Black Swan Publication)

Model Based On the Above 02 Units, 01 Long Answer Question Will Be Asked For 07 Marks
Questions 07)
Based On the Above 02 Units, 02 Short Answer Questions Will Be Asked Each For 04
Marks (08)
External-15 | College level

Internal -10
Total-25

Internal assessment -10 marks.
Unit test related to above two units will be conducted
Where 10 multiple choice questions will be asked.

(Note: Continuous Assessment Tests as per NEP scheme)




B. Com. II (NEP) Semester-111
Vertical E: Ability Enhancement Course (AEC) (Demonstrative)

Level Semester | Course Course Credits | Teaching Exam Max.
code Name Hours Duration Marks
5.0 I 401311 Marathi 01 30 1 Hr. 25
" . H
-3

Course Outcomes:
1. forameatar dame S 3eE B,

2. GaTe e gorelt st fermedf SamT SaEmEnd e sreRdie.
3. HaTE RIS SR SEHETT a6 Bd & et aneia.
4. fermeatt STt SAaET FHUAT AHHHT Teaid.

5. aTE T HIHIT ST AT HIE BIEe.

Unit Contents Teaching Hours

Unitl |, fefoTed ot -1d dad 15
R fefored grmdia JHT9or Sivreg
3T AR UK ARG

Unit IT x.ﬂﬁ'c{% \—,ﬁqﬁq 15
w foret Rt 7 sifrer Renferct
& feforea A icT : Sfevra fayra widl

H"c{‘l-fﬁﬂ:

fSfSTed ImTa areaRai, . UH Yardrd oiRard, ad Ufedd e AR 3Mawit

oY

Model Questions

e et R 01 St war 07 ot srea.
e e Freehiar 02 TR T Seeh! = Fevrst Tehor 08 T[ori=t Sfeiet.
(i St et sfnta vt Tt

External — 15

Internal — 10

Total - 25

HeTfaeTad R

aria ger (Internal Marks) =es =m=oft - 10 o0
e et Skl Heiferd sresharent sarq 10 o= 10 e sgoardt s fomme
STTefted.

(Note: Continuous Assessment Tests as per NEP scheme)
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B. Com. II (NEP) Semester-111

Vertical E: Ability Enhancement Course-Hindi (Demonstrative)

Level | Semester | Course Course Name Credits | Teaching Exam Max.
code Hours Duration | Marks
5.0 1 401311 BEIFEARIY 01 30 1 Hr. 25
H (Communication Skill)

Course Outcomes:

1. faenff dare wwre 9 uRkfea si

2. GdTe P BT GHT TanT fyenlf Iemr-caaamg & forg #3701

3. FaTe HITd W IeT-aay § SHitghe gl 8, I8 femdf gwsi

4. FdTE DI P HRUN ILNT AT & &7 A f3enfiat &) Aamiedr e
5. TATG HIA P HRUT T SHTd H doit I TIfe g

Unit Contents Teaching Hours
Unitl || TI{STT G- QIeRdT Dt iU ioRi- S, 15
a1 g arefd
2. YRT H Wi Sa1 FE-T FreRdr gHIfaai-
3ifdbd T, Tifgd Gl

3. YR U Hif ST Y1 &Rl Bt SHaxgdhdl-
S1. Ja1 Rig arean, sorg Rig

Unit II 1. Hifsar gierar & SR ¥ Orfefdd werd 15
P HGd- 1. UdT Rig srordl

2. HifSar a1 WeRdl § T IGRdl 6T Hgd-
Sl Iz Rig, <7 va1 Rig areman

3. feforeq Hifsar TeRar & A8« &I GHSHT-
ST 3% IRg oih

o

YR H fsiored Aifsar grerdl- Ui, Tar Rig Srordl, e UHTRH, fec!

SWRIG GHI 3HITT TR 01 SraR] UY 7 3! B | (T

Model Questions % ﬂ'[‘l{)
SIRIG G 3P13AT TR 02 TR UY T o 1Y Y SITad, S

Jeh 4 3ihl TG (4x2=8)

External — 15 qaﬁ’gna'{ﬂ:[ ererd

Internal — 10 H\FQ'ITII'T"[ (Internal) %Wqﬁ&ﬂ - 15 3fhl ﬁ@‘ﬂl
(TR Yedid (Internal Marks) & foTU SepTg TRIEM - 10
il o1 g |

SWRIad Gl 3PSl TR ATUTRT AT U & U H 3PT5
Total - 25 qﬁ&”?ﬁﬂT@ﬂ|

(Note: Continuous Assessment Tests as per NEP scheme)
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B. Com. II (NEP) Semester-I11
Vertical E: Ability Enhancement Course (AEC) (Demonstrative)

Level | Semester | Course | Course name Credit | Teaching Exam Max Marks
code . hours Duration
. III 01 . 25
5.0 401§11 qIpd y 30 1 Hr
Course Outcome 1. fagmaiT SepdHde siuaTRadreid
CIEb |38 PE | TRy B

AR 2. faemaf Sepaumdie S g g
JRIYB R URTT B 8IS,

5. Tt ooR, Ryt andiE @ g5,
faemafr IRpaUmde TAN g YTganed

N C

3T Yid AgW 3MATd 8Is 0.

Unit Content Workload Weightage of
Allotted Marks
Allotted
Unitl | Iqqe URITIT Adgaedd ( fafdy geRd | 7 7 Marks
Bl uﬁatr )

&l GIIGII{-IIGGI 31IJ-GISOT>QI

W@Hﬁﬁfﬁfﬂ‘ram)

UnitIl | If{epetTierdl ddl ( THEURT:) 8 8 Marks

ARAY ( RIGYIHTSTR)

References | YIPAYWHTGT — ANTYR [ALTUIS YDHTRM, ARTGR

ortodel gfmﬁrm&wﬁiﬁ 1 SO} U= U1 7 ol Rar

RIS Ge! UTHIaR TR 2 TYTRI U= YD 4 TgUNS THUT
08 MU Rl faaR SIdie.

External- 15| FgTideTeri— ®R

Internal -10 | 37 HeGHTTA ( Internal Evaluation) — G¢d IO 10 0T
ol os | O URE! HeHRI et 10 UG U=z 10 IS

gehaauid foaRS Sdia.

(Note: Continuous Assessment Tests as per NEP scheme)
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B.Com .Il (NEP) Semester -l

Vertical —-E Ability Enhancement Course (AEC) (Demonstrative)

Level Semester | Course | Course Name Credits Teaching | Exam Max.
Code Hours Duration | Marks
5.0 1] 401311 Urdu 1 30 1Hr. 25
U Communication
Skill - 11

Course Outcome:

S alaie w0l (S K el

S S e 5SS 8555 3 Jlesin 1S e S KA oLl 2

=

= s ) Gae 8 D) e mas (Sl (S KIS & s g sl 3

S e Sellh gl (sdy Sl Jixia 4

S5 8 S Uty ST Sria a ) SO S SIKS

Unit Contents Teaching

Hours

Unit - ohbias 5 S e S
Gl S B (e 50 JiniS 2 15
e ISl Gl US54 .3

Unit Il sl Al .1 15
Cida 0398 o) s (5 5laa -2Virtual reality and augmented reality
Ol alle el Las) 1 SIS e Jin 3.3
References :
alia aifu )ﬁs‘i JLS t_\:ﬁ)g -;G;JXL'&_)E RERCN
Model oS L7 d%}bﬁé\ﬁw&iﬂ‘:ﬂuﬁjﬁﬁ@ﬁjﬁéﬁj\*
Questions oSk 8 = esthe Gl sa paida 90 e e gy Cuisr 93 S sl®

External -15 (College Level)

Internal — 10 | (Internal Marks )-10 Marks (Objective)

..................... S 2o Vs S s e (e e B ) Sl S 1S S )l 10 Ly S 0l =S sl
Total- 25

(LS, s Easd S (i) Gt Gillae S ol 3 o) 0l S15)
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B. Com. Il (NEP) Semester-lll

Vertical E: Ability Enhancement Course-Pali (Demonstrative)

Level | Semester Course Courses Name | Credits | Teaching | Exam Max
Code Hours Duration | Marks
5.0 11 401311 [ — 01 30 1 Hrs. 25
P
geghiasr 111
courses 1.97ell ACHIS gee 3HCRN THofA 8o,
utcomes
2,976l AEHIATe geg IUS M FEeT ITEROT FHIOL.
3.9Tel NCHIAS Jeg IUCRATEIR FHATS FHedToT T,
4,91l ANTACHIATST TATGIR HATS sifcdeh Hod T8 ST,
5. YT e ded a1l [aaRERT, 3ucer GHs[T ’ol.
Unit Contents Teaching Hours
Unitl | AR gzgl, diengd, s &, s
Unitll | faqrer =, 3rfrdY T=t, @ ==b
) 1 15
Hau: fiase Gegaiahd, Hed HcguTd, HRAT Sy FAlTehN RIS FeT
J:IDOHCII, JdddHled.
gATCeh, 1. 3720 IMIRATS, HIAeT T, HRITeTE.
godet! o TS ST TTHIAN 01 STEfasy SReT 07 [T 3.
uestions
el &gl TeehIaT 02 STETRT YT TedehT TR FgUTS UHUT 08 0T
External — 15 TS, (Il eIl TRaTie] T g TgTe)
TR WRIER.
Internal — 10 .
AN HeAATI (Internal Marks) e IT=oft -10 01

Total - 25

el cleel TeshrRll Heferd Teeh Traol Sa1d 10 [0 10 TEI @S
TR gReT farael Sirefrer.

(Note: Continuous Assessment Tests as per NEP scheme)
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B.Com.. Il (NEP) Semester— II1

VERTICAL- E: Ability Enhancement Course (AEC) Supplementary English

(Demonstrative)
Level| Semester | Course | Course Name | Credits| Teaching Exam Max.
Code Hours Duration Marks
50 il 401311 |SUPPLIMENTARY 01 30 1 Hr. 25
SE ENGLISH
COURSE OUTCOMES:

* To instill moral values among the students

* To make them able to communicate skillfully with ICT

* To enrich them with fluency and soft skills based in English
* To make them skillful in drafting and professional skills

Unit Contents Teaching
Hours
UNIT I e The Magic Beard — R.K. Narayan 15
O Captain! My Captain! — Walt Whitman
UNIT 1T e Communication and Soft Skills: 15
Use of English
Non-Verbal Communication

REFFERENCES:BOOKS PRESCRIBED:
Publisher: Orient Black Swan
1. Glimpses of Infinity (Excluding Grammar)
2. Communication Skills in English

Model
Questions

Based On the Above 02 Units, 01 Long Answer Question Will Be Asked For 07 Marks
(07)

Based On the Above 02 Units, 02 Short Answer Questions Will Be Asked Each For 04
Marks (08)

External-15
Internal -10
Total-25

College level

Internal assessment -10 marks.

Unit test related to above two units will be conducted
Where 10 multiple choice questions will be asked.

Batch Size-20

(Note: Continuous Assessment Tests as per NEP scheme)
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B.Com.- II (NEP) Semester-III

VERTICAL- F: Field Project / Community Engagement and Project
(FP/CEP) (Practical) (Corresponding to Major)

(Business Dynamics)

Level | Semester | Course | Course Credits | Teaching | Exam Max.
Code Name Hours Duration | Marks

Field
Project/
5.0 I 402312 | Community 2 60 - 50
Engagement

Project

Course Outcomes:

1. The field based learning/ project should attempt to provide opportunities for students
to understand the different socio-economic context.

2. It should aim at giving students exposure to development-related issue in rural and
urban settings.

3. Students have opportunity to select real problem from field and understand actual
field situations regarding issue related to socio-economic development.

4. Students able to understand socio-economic problems and develop their solution,
policies or regulations.

Field work based on:
Assessment of this vertical shall be based on various socio-economic activities / practices.

Evaluation of Field Projects:

Module Unit Distribution of credit

1 Selection of Topic, Preparation of synopsis 2

Evaluation of above activities done by the concern teacher internally at college level.



B. Com. II (NEP) Semester-1V
Vertical-A Major (Business Dynamics)

Level

Semester

Course Course Credits | Teaching
code Name Hours

Exam
Duration

Max.
Marks

5.0

v 402400 Macro 2 30

Economics-II

2 Hrs.

50

Course Outcomes:

The learning outcomes of this course are as follows:
1. Understanding of Monetary and Fiscal Policies.

Nk

Analysis of Inflation and Unemployment.

Knowledge of Money and Banking Systems.

Insight into International Trade and Balance of Payments.
Application of Macro Economic Theories to Global Issues.

Unit

Contents

Teaching
Hours.

Unit-I

Money and Banking:
1.1 Functions of Money and its Evolution.

1.2 Demand for Money: Quantity Theory of Money (Fisher and Cambridge
Versions).

1.3 Keynesian Theory of Demand for Money: Transaction, Precautionary, and
Speculative Motives.

1.4. Money Supply: Measures of Money Supply (M1, M2, M3, M4).

7

Unit- 11

Inflation and Unemployment:

2.1 Meaning, Types, and Causes Of Inflation.

2.2 Phillips Curve: Relationship between Inflation and Unemployment.

2.3 Measures to control Inflation.

2.4 Types of Unemployment: Frictional, Structural, Cyclical, and Seasonal.

Unit-111

Fiscal and Monetary Policy:

3.1 Objectives and Tools of Fiscal Policy: Taxation, Public Expenditure, and
Public Debt.

3.2 Objectives and Tools of Monetary Policy: Open Market Operations, CRR,
SLR, Repo Rate, and Reverse Repo Rate.

3.3 Role of Fiscal and Monetary Policies in stabilizing the economy.

3.4 Limitations of Fiscal and Monetary Policies.

Unit-IV

International Trade and Balance of Payments:
4.1 Theories of International Trade: Absolute and Comparative Advantage.

4.2 Balance of Payments: Current Account, Capital Account, and Financial
Account.

4.3 Exchange Rate Systems: Fixed and Floating exchange rates.

4.4 Role of IMF and World Bank in Global Economic Stability.

Total 50 Marks Division:
External Theory Exam (University level): 30 Marks
Internal Assessment (College Level) Marks: 20

Multiple Choice Question Test marks 10 (1 mark each MCQ) and Assignment marks 10

(Note: Continuous Assessment Tests as per NEP scheme)




BOOKS RECOMMENDED:

1.
2.

3.

10.

11.

12.

13.

Macroeconomics by N. Gregory Mankiw Publisher: Worth Publishers Latest Edition: 10th Edition (2020)
Macroeconomics: Theory and Policy by H.L. Ahuja Publisher: S. Chand Publishing Latest Edition: 2022
Edition

Principles of Macroeconomics by Karl E. Case, Ray C. Fair, and Sharon M. Oster Publisher: Pearson Latest
Edition: 12th Edition (2017)

Indian Economy by Ramesh Singh Publisher: McGraw Hill Education Latest Edition: 12th Edition (2023)
Macroeconomics by Paul Krugman and Robin Wells Publisher: Worth Publishers Latest Edition: 5th
Edition (2018)

Ay srfema (Samasti Arthashastra) by H.L. Ahuja Publisher: S. Chand Publishing Latest Edition: 2022
Edition

HRART SrieaeT (Bhartiya Arthvyavastha) by Ramesh Singh Publisher: McGraw Hill Education (Hindi
Edition)Latest Edition: 12th Edition (2023)

YR P AT (Arthashastraki Rooprekha) by S.K. Mishra Publisher: Sahitya Bhawan Publications

Latest Edition: 2021 Edition
qafy e Rygid 3R Hifd (Samasti Arthashastra: Siddhantaur Niti) by J.P.  Gupta Publisher: V.K.
Global Publications Latest Edition: 2020 Edition

Hep! sﬁﬂﬁ?ﬂ (Macro Economics) by Prof. S.B. Kulkarni Publisher: Nirali Prakashan Latest Edition:
2021 Edition

SRR (Arthashastra) by Dr. V.M. Dandekar Publisher: Continental Prakashan Latest Edition: 2019
Edition

YRATT Srfeqawr (Bhartiya Arthvyavastha) by Dr. S.G. Kolhe Publisher: Maharashtra State Bureau of
Textbook Production and Curriculum Research (Balbharati)Latest Edition: 2020 Edition

W IR (Samasti Arthashastra) by Dr. R.K. Lekhi Publisher: Nirali Prakashan Latest Edition: 2022
Edition

g yomst (Monetary System) by Dr. Vijay Wakode, Mahadeo Rithe, Prashant Publication
Jalgaon,2023 Edition

Additional Resource :-

NCERT Economics Textbooks (Class 11 and 12)Publisher: NCERT (National Council of Educational
Research and Training)Latest Edition: 2023 Edition

Economic Survey of India Publisher: Government of India (Ministry of Finance)Latest Edition: 2022-2023

RBI Bulletins and Reports Publisher: Reserve Bank of India Latest Edition: Monthly and Annual

Publications (2023)

These books and resources are updated to their latest editions, ensuring students have access to the most

current and relevant information for their studies.

Online resources and simulations from Khan Academy Economics
https://www.khanacademy.org/economics-finance-domain/



https://www.khanacademy.org/economics-finance-domain/

B.Com. -II (NEP) Semester-1V

Vertical- A: Major (Business Dynamics)

Level Semester- | Course Course Credits | Teaching | University | Max.
code name Hours Exam Marks
Duration
5.0 v 402401 Modern 2 30 2Hrs. 50
Banking
Course outcomes:
After completing this course, students will be able to:
1. Understand the structure, role, and functioning of the Indian banking system.
2. Analyze the evolution of Indian banking from traditional systems to modern digital
Formats and identify the types and features of modern banks.
3. Explain the concept, types, and features of digital banking.
4. Understand digital banking products and services.
5. Differentiate between various payments systems.
Unit Contents Teaching
Hours
Unit-I Indian Banking System: 7
1.1 Indian banking system: Meaning, Structure. & Role
1.2 Banks: Meaning & Definition of Bank, Types of banks, Functions
of Commercial and Cooperative Banks,
1.3 Reserve Bank of India: History, Objects & Functions
1.4 Monetary Policy: Meaning, Features & Tools
Unit-II Indian Modern Banking: 8
2.1 Developmental stages of Indian banking (traditional to modern
( based on time or technology or events)
2.2 Modern Banks: Meaning, Features, Types of modern banks with
their Meaning & Features (small finance bank-microfinance bank-
payments bank-Neo Bank)
2.3 Digital Banking: Meaning And Features, Types of Digital Banking
with their meaning and features( Electronic Banking-Internet Banking-
Mobile Banking)
2.4 Current Trends: introduction to what's app banking, AI & Chat Bots
Banking & other retirement savings, and other long-term savings goals
Unit-IIl | Digital Banking Product: 7
3.1 Digital accounts: meaning & types of accounts, meaning-types &
process of KYC, meaning types and rules of nominee, meaning and
types of beneficiaries
3.2 Digital deposits: types of digital deposits
3.3 Digital loans: types of digital loans
3.4 CIBIL: introduction to CIBIL
Unit-IV | Modern Payments System: 8

4.1 Cheque: Meaning & Types of Cheque, Cheque Truncation System
(CTS)

4.2 Cards Based: Features & Types of Debit Card & Credit Card

4.3 Electronic Fund Transfer: Meaning, Features & Benefits of NEFT-
RTGS-IMPS-ECS

4.4 Mobile Based: Features of UPI & Wallets




Total 50 Marks Division:
External Theory Exam (University level): 30 Marks
Internal Assessment Marks: 20

Multiple Choice Question Test marks 10 (1 mark each MCQ) and Assignment marks 10

(Note: Continuous Assessment Tests as per NEP scheme)

Books recommended:

. Agrawal O. P. Modern banking of India, Himalaya Publication House

. Agarwal O.P. (2017) banking & insurance, Himalaya Publication House

. IIBF (2019) digital banking. Taxman publisher

. Uppal R.K. (2020) banking with technology, new century publication, New Delhi.

. Khan M. Y. (2009) Indian financial system, Tata Mc-Graw hill publishing company Itd, New
Delhi.

6. Principles and practices of banking, published by Indian institute of banking and finance
(IIBF)

Websites: Search the authorized websites of the Indian public banks
https://www.khanacademy.org/economics-finance-domain/

N A W N~



B. Com.-1II (NEP) SEMESTER-I1V

Vertical: A- Major( Business Dynamics)

Teachi E Max.
Level | Semester | Course Code | Course Name Credit caching xal.n ax
hours Duration | Marks
Human
5.0 v 402402 Resource 2 30 2 Hrs. 50
Development
Course Outcomes:
e Students will be well acquainted with basic activities to be done by HR Manager.
e Students will get an outlook about the recruitment and selection practices.
e Students will be able know methods of training and its relevance, usefulness in HR.
e Students will become desires to know the actual process of compensation management in
industry.
Unit Contents Teaching
Hours.

Unit I

Introduction to Human Resource Management:

1.1 HRM - Concept, Nature, Scope, Objectives and Functions.
1.2 Importance of HRM, Role and Status of HR Manager
1.3 Human Resource Planning — Concept & Factors affecting HRP

Unit IT

Process

Recruitment and Selection:

2.2 Sources of Recruitment, Methods of Recruitment

2.1 Recruitment — Concept, Importance, Factors affecting Recruitment

2.3 Selection — Concept and Importance, Types of Selection Test

Unit II1

Training and Development:

3.1 Training and Development — Concept and Importance.
3.2 Induction — Concept, Characteristics and Importance

3.3 Methods of Training — On the Job Training and Off the Job Training

Unit IV

and Implications

Compensation Management:

4.1 Concept of Wages & Compensation and Types of Fringe Benefits
4.2 Payroll and Compensation, Compensation and Talent Management

4.3 Performance Evaluation, Transfer & Promotion Policies-Importance

Total 50 Marks Division:
External Theory Exam (University level): Marks: 30
Internal Assessment (College Level) Marks: 20

Multiple Choice Question Test marks 10 (1 mark each MCQ) and Assignment marks 10

(Note: Continuous Assessment Tests as per NEP scheme)




Books Recommended:

1. Subba Rao, P. (2014). Essentials of HRM and Industrial Relation (5th ed.). Himalaya
Publishing House, Mumbai. 2. Khanka, S. S. (2007). Human Resource Management (2nd
ed.). S. Chand Publishing, New Delhi.

2. Bhattacharya, D. K. (2014). Compensation Management (2nd ed.). Oxford University Press,
New Delhi. (Link: https://tb.gy/52rej)

3. Chhabra, T.N.(2000). Human Resource Management: Concepts and issues, Dhanpat Rai &
Co, Pvt. Ltd. New Delhi.

4. Tripathi, P.C.(1999). Human Resource Development, Sultan Chand & Sons, New Delhi
,1999.



B. Com (NEP - Sem. IV - BD)

Vertical A - Major
Subject Title: Project Management

Level Semester Course Course Name Credits VCEEIIG Exam_ ALEE
code Hours Duration | Marks
5.0 Y, 402403 Project 2 30 2 Hrs 50
Management

Course Outcomes (COs)

CO1: Explain the fundamental concepts, characteristics, life cycle and modern approaches of
project management.

CO2: Identify business projects and understand project formulation, planning, feasibility
analysis and preparation of business plans.

CO3: Understand project scheduling, financing and project cost evaluation techniques used in
project management.

CO4: Analyze project execution, monitoring, control and evaluation processes along with
preparation of project reports.

CO5: Understand emerging trends in project management including sustainability and
Automation & Al.

Unit

Contents

Teaching
Hours

Introduction to Project Management

1.1 Meaning, Definition and Characteristics of a Project

1.2 Project vs Process (Operation)

1.3 Project Management — Meaning and Importance

1.4 Project Life Cycle

1.5 Role of Project Manager

1.6 Types of Projects

1.7 Modern Approaches to Project Management — Traditional vs

Agile Approach, Concept of Flexible Planning.

Project Identification and Planning

2.1 Project Identification and Project Objectives

2.2 Project Formulation and Preparation of Business Plan
2.3 Feasibility Study

2.4 Project Planning

2.5 Government Role in Project Management.




Project Costing and Evaluation

3.1 Project Costing — Meaning, Elements and Estimation

3.2 Project Scheduling — Gantt chart, PERT and CPM

3.3 Project Financing — Sources (Equity, Debt, Bank Finance)
and Methods

3.4 Project Evaluation Techniques — Capital Budgeting Methods
(Payback Period, NPV, IRR, Profitability Index)

3.5 Effect of Inflation on Project Costing and Evaluation.

Project Execution and Emerging Trends

4.1 Project Execution and Monitoring

4.2 Project Control — Meaning, Techniques and Tools
4 4.3 Project Closure and Project Report Writing 7
4.4 Rehabilitation of Sick Units

4.5 Emerging Trends in Project Management — Automation and
Acrtificial Intelligence (Al)

Total 50 Marks Division:

External Theory Exam (University level): 30 Marks

Internal Assessment (College Level) Marks: 20

Multiple Choice Question Test marks 10 (1 mark each MCQ) and Assignment marks 10

(Note: Continuous Assessment Tests as per NEP scheme)

Reference Books:

1. Nagarajan, K., Project Management, New Age International Publishers, New Delhi, Seventh
Edition.

2. Chitkara, K. K., Project Management: Strategic Design and Implementation Tata McGraw Hill
Publishing Company Ltd., New Delhi.

3. Meredith, Jack R. and Mantel, Samuel J., Project Management: A Managerial Approach
John Wiley & Sons, New York.

4. Gray, Clifford F. and Larson, Erik W., Project Management: The Managerial Process
McGraw Hill Education, New York.



B.Com. Il (NEP) Semester-1V

Vertical- B: Minor (Business Dynamics)

Course .. | Teaching Exam Max.
Level | Semester Code Course Name Credit Hours Duration | Marks
5.0 IV 402404 Human Resource 2 30 2 Hrs. 50
Planning

Course Outcome:

Students will be well acquainted with basic activities to be done by HR Manager.

e They will get an outlook about the recruitment and selection practices.

o They will be able know methods of training and its relevance, usefulness in HR.

e Students will become desires to know the actual process of compensation management in

industry.

Unit

Contents

Teaching
Hours

Unit |

Introduction to Human Resource Management:

1.1 HRM - Concept, Nature, Scope, Objectives and Functions.

1.2 Importance of HRM, Role and Status of HR Manager

1.3 Human Resource Planning — Concept & Factors affecting HRP

Unit 11

Recruitment and Selection:

2.1 Recruitment — Concept, Importance, Factors affecting
Recruitment Process

2.2 Sources of Recruitment, Methods of Recruitment

2.3 Selection — Concept and Importance, Types of Selection Test

Unit 111

Training and Development:

3.1 Training and Development — Concept and Importance.

3.2 Induction — Concept, Characteristics and Importance

3.3 Methods of Training — On the Job Training and Off the Job

Training

Unit IV

Compensation Management:

4.1 Concept of Wages & Compensation and Types of Fringe Benefits

4.2 Payroll and Compensation, Compensation and Talent
Management

4.3 Performance Evaluation, Transfer & Promotion Policies-

Importance and Implications




Total 50 Marks Division:

External Theory Exam (University level): Marks: 30

Internal Assessment (College Level) Marks: 20

Multiple Choice Question Test marks 10 (1 mark each MCQ) and Assignment marks 10\

(Note: Continuous Assessment Tests as per NEP scheme)

Books Recommended:

1.

4.

Subba Rao, P. (2014). Essentials of HRM and Industrial Relation (5th ed.). Himalaya
Publishing House, Mumbai. 2. Khanka, S. S. (2007). Human Resource Management (2nd
ed.). S. Chand Publishing, New Delhi.

Bhattacharya, D. K. (2014). Compensation Management (2nd ed.). Oxford University
Press, New Delhi. (Link: https://rb.gy/52rej)

Chhabra, T.N.(2000). Human Resource Management: Concepts and issues, Dhanpat Rai
& Co, Pvt. Ltd. New Delhi.

Tripathi, P.C.(1999). Human Resource Development, Sultan Chand & Sons , New Delhi
,1999.



B. Com. Il (NEP) Semester-1V
Vertical: B- Minor (Business Dynamics)

Level

Semester

Course
code

Course Name

Credits

Teaching
Hours

Exam
Duration

Max.
Marks

5.0

v

402405

Recent Trends

2

30

2 Hrs.

50

In Banking

Course outcomes:
After completing this course, students will be able to:

1. Understand the structure, role, and functioning of the Indian banking system.

2. Analyze the evolution of Indian banking from traditional systems to modern digital

Formats and identify the types and features of modern banks.

3. Explain the concept, types, and features of digital banking.

4. Understand digital banking products and services.

5. Differentiate between various payments systems.

Unit

Contents

Teaching
Hours

Unit-1

Indian Banking System:

1.1 Indian banking system: Meaning, Structure. & Role

1.2 Banks: Meaning & Definition of Bank, Types of banks, Functions
of Commercial and Cooperative Banks,

1.3 Reserve Bank of India: History, Objects & Functions

1.4 Monetary Policy: Meaning, Features & Tools

7

Unit-11

Indian Modern Banking:
2.1 Developmental stages of Indian banking (traditional to modern
('based on time or technology or events)

2.2 Modern Banks: Meaning, Features, Types of modern banks with
their Meaning & Features (small finance bank-microfinance bank-
payments bank, neo-bank)

2.3 Digital Banking: Meaning and Features, Types of Digital Banking
with their meaning and features( Electronic Banking-Internet
Banking-Mobile Banking)

2.4 Current Trends: introduction to what's app banking, Al & Chat Bots

Banking & other retirement savings, and other long-term savings
goals

Unit-111

Digital Banking Product:

3.1 Digital accounts: meaning & types of accounts, meaning-types &
process of KYC, meaning types and rules of nominee, meaning and
types of beneficiaries

3.2 Digital deposits: types of digital deposits

3.3 Digital loans: types of digital loans

3.4 CIBIL: introduction to CIBIL

Unit-1V

Modern Payments System:

4.1 Cheque: Meaning & Types of Cheque, Cheque Truncation System
(CTS)

4.2 Cards Based: Features & Types of Debit Card & Credit Card

4.3 Electronic Fund Transfer: Meaning, Features & Benefits of NEFT-
RTGS-IMPS-ECS

4.4 Mobile Based: Features of UPI & Wallets




Total 50 Marks Division:

External Theory Exam (University level): 30 Marks

Internal Assessment (College Level) Marks: 20

Multiple Choice Question Test marks 10 (1 mark each MCQ) and Assignment marks 10

(Note: Continuous Assessment Tests as per NEP scheme)

Books Recommended:

1. Agrawal O. P. Modern Banking of India, Himalaya Publication House

2. Agrawal O.P. (2017) Banking & Insurance, Himalaya Publication House

3. 1IBF (2019) Digital Banking. Taxman publisher

4. Uppal R.K. (2020) Banking with Technology, new century publication, New Delhi.

5. Khan M. Y. (2009) Indian Financial System, Tata McGraw Hill Publishing Company Ltd.,
New Delhi.

6. Principles and Practices of Banking, Published by Indian Institute of Banking and Finance
(11BF)
Websites: Search the authorized websites of the Indian Public Banks.

https://www.khanacademy.org/economics-finance-domain/



B.Com.-1I (NEP) Semester IV

Vertical —C: Generic Open Elective Courses (G/OEC) Business Dynamics

Level

Semester

Teaching
Hours

Course

Code Credit

Course Name

Duration

Max.
Marks

5.0

v

INTEGRATED
MARKETING 2 30
COMMUNICATION

402406

50

Course Outcomes:
On successful completion of the course, the students will be able to:

1.

2
3.
4

Use different types of advertising,

Apply knowledge of sales promotion tools.

Plan, organize, and prepare basic promotional campaigns.

Demonstrate the use of direct and digital marketing.

Unit.

Contents

Teaching
Hours

Unit |

Introduction to Marketing Communication

1.1 Definition and Scope of Marketing Communication

1.2 Role of Marketing Communication in the Marketing Mix
1.3 Concept of Integrated Marketing Communication (IMC)
1.4 Communication Process and Models (Shannon-Weaver,
AIDA)

1.5 Factors Influencing Communication Effectiveness

Unit Il

Advertising

2.1 Advertising Objectives and Strategies

2.2 Types of Advertising (Print, Broadcast, Digital, Outdoor)
2.3 Creative Strategy and Message Design

2.4 Media Planning and Media Selection

Unit Il

Promotion

3.1 Meaning of Sales Promotion

3.2 Tools and Techniques (Discounts, Contests, Coupons)

3.3 Public Relations (PR) and Publicity

3.4 Measurement and Evaluation of Advertising Effectiveness

Unit IV

Digital Marketing Communication

4.1 Fundamentals of Digital Marketing (Mail, Telemarketing)
4.2 Email and SMS Marketing

4.3 Social Media and Influencer Marketing

4.4 Search Engine Marketing (SEO and SEM)

4.5 Content Marketing and Video Marketing

4.6 Mobile Marketing Trends




Skill Development Activities:
e Make a chart showing how a brand uses Marketing Communication to
support each element of the 4Ps.
e Prepare a simple IMC plan for a college fest or local business using
online / offline tools.
Enact a short role-play showing the Shannon-Weaver / AIDA model.

e Collect various attractive of ads from social media.

e Write a press release for a college event (annual day/seminar).

e Write a short blog or create a video about a trending product or service.
Total 50 Marks Division:

External Theory Exam (University level) : 30 Marks
Internal Assessment (College Level) Marks: 20
Multiple Choice Question Test marks 10 (1 mark each MCQ) and Assignment marks 10

(Note: Continuous Assessment Tests as per NEP scheme)

Reference Books:
e Advertising and Integrated Marketing Communications, Kruti Shah, McGraw
Hill Education
¢ Digital Marketing, Dr. Madan Mohan Varshney, Rudra Publishers & Distributors
e Integrated Advertising, Promotion, and Marketing Communications, Kenneth E.

Clow & Donald Baack, Pearson Education
e Marketing Communications: Discovery, Creation and Conversations, Chris Fill:

Pearson Education




B.Com Il (NEP) Semester - IV

Vertical -C Generic/Open Elective Courses (G/OEC) English

Level | Semester | Course | Course Name | Credits | Teachin | Exam. Max.
Code g Hours | Duration | Marks
5.0 \Y 401407 English 02 30 2 Hours 50

Course Outcomes:

1. The students will study various ways of communication.

2. Students will win with good manners.

3. They will learn perfection of writing and speaking

4. With these skills they will be able to create space for them in the corporate world

5. Students will become able to handle all situations successfully

Unit Contents Teaching Hours.

Unit-1 Expressing Likes and Dislikes 07

Unit-11 Expressing Hopes, Wishes, Regrets and Concern 08

Unit-11l | Expressing Sympathy and Offering Condolences 07

Unit-1V | Expressing Emotions 08
References: Spoken English Part -1, By- Kamlesh Sadanand / Susheela Punitha

(Orient Black Swan Publication)

Model
Questions

Based on the above Four Units, 2 Long Answer Questions will
be asked for 07 Marks. (14)

Based on the above Four Units, 4 Short Answer Questions
will be asked-each for 04 Marks. (16)

Internal

Division of 50 Marks:
External Theory - 30

- 20

College level Exam

Internal Assessment :
Unit Test related to above Two Units 10 Marks.
Multiple Choice Questions 10 Marks.

(Note: Continuous Assessment Tests as per NEP scheme)




B.Com. Il (NEP) Semester-1V
Vertical — C: Generic / Open Elective Course (G/OEC)

Level | Semester | Course Course Name Credits | Teaching Exam Max.
Code Hours | Duration Marks
5.0 v 401408 | 9IRS ORI 2 30 2 Hrs. 50
M (Business Marathi)

Course Outcomes:

1. foemafr fafdy soaamardia Sy 3iavd gidia.
2. fagmafar YT 3 STaamTdE YeUTeT IATST Ble .
3. PIYTIS I Tora FAHf0r 8135 Wb,

4. I SITUaSITd Hewd deld .

5. HR AT g FiHd g5 a.

Unit Contents Teaching Hours
Unitl | {. e fawae 99 - S gunfer! 8T 8

UnitIl | 3. gfad =NYH - U1 gorral RIUIS, 81 had! HIed 7
Unit 11| 3. 9y TRT&10T - O, Goirell A0Tg 8
Unit IV | ¥, QRIS - O1. LIS 7

T ST ARTSY, TUTGH- S, Hadh! A, TS [0S, JolTdl 0TS, TSI FHT=H, o gt
2012

Model oRIT TRE] FCPHIAR SR 02 ST WY U] T TRl TRV 14
Questions WR’HT EEIR \SIIdIQ1 qum dNSI GEEIEN SMYRIT 04 TR U TAD! IR
TEUIS! U UT 16 UM NI faaRd STdid. (@Xd al-al 9y Sidiid gafg

External - 30 | fagmdie T
Internal — 20 | 3feefd FeIHTU (Internal Marks) e 1=l - 20 0T, el TRG! UCHIRN

Y& gehardult SaTd 20 IO 10 TGS TgUIRN U [daRe S,

Total --50

(Note: Continuous Assessment Tests as per NEP scheme)



B.Com. Il (NEP) Semester-1V
Vertical — C: Generic / Open Elective Course (G/OEC)

Level | Semester | Course Course Name | Credits | Teaching Exam Max.
Code Hours Duration | Marks
5.0 v 401408 | HTaTRI® fe<t 2 30 2 Hrs. 50
H (Business Hindi)

Course Outcomes:

1. faemff Tare orwra § ufikfra g

2. fa=meff T 3 STaar & WY B THY GBI |
3. HaTe ¥ I H urax o1 g1 i |

4, I P SISl BT HEd & H ST |
5. A ATEd o FHfor grm|

Unit Contents Teaching Hours
Unitl | 1. STegH=] &l Tl 8

Unit 1 2. YRTAIgDh bl GCHYT 7
UnitIll | 3, Tq1E o 3t Uichal 8
UnitIV [ 4. Ja1g o o1 fa=ivamd 7

TeH : geeyr 3R Farg o, ST, MR YT, 7. fiqd AR, o 7o yereH, fowh

Model IR IRI IBTAT UR AT 02 SR U YD1 7 3fobl BT G|
Questions (7x2=14)
SR IRI SHIITT R 04 TYTR! UY TATT & 1Y Y ST, ST Teh!
4 3| BT BRI (4x4=16)
(@RI a1 Ui &1 3aiid yafg w|a )
External — 30 | fagmdiad IR
Internal — 20 | 3fiqfyes HeHid (Internal Marks) o foTT SaTs URTEMT- 20 3idh! &1 RN
T IR IRI SHIZAT TR SATUTRT TIAE TY & =4 H IPhTg TIET
otal - 50 FﬁTﬂT@ﬂl

(Note: Continuous Assessment Tests as per NEP scheme)




B.Com. Il (NEP) Semester-1V
Vertical — C: Generic / Open Elective Courses (G/OEC)

Level | Semester | Course Course Name Credits | Teaching Exam Max.
Code Hours | Duration | Marks
5.0 v 401408 (Sanskrit) 2 30 2 Hrs. 50
S XD d i HUT Ui
CIRIYUMRIH

Course Outcomes:

1) T d =ifcl e fawges dui gived: yidsfd|

2) T =iifd HUry fagmmHi =ife fawami I yfasafa |
3)T¥pd Hifd HUrY faemMi =ifd faamror afem: yiasafd |

4) faenfi=: Wga Hifa afeerw Tew sy |
Unit Contents Teaching Hours
Unit | Tgrax HUgS DY, od R IR Bl 8
Unit I DRI HIR g HYUT, PHBR HYUI 7
Unit 111 TR NS DT, TEUC Ioh BT 8
Unit IV AT OREYT DT, gueTa IF BT 7
Lral g

1) Gacd - 3G IABH daId®R, ST ThTRH
(https://i1a802902.us.archive.org/35/items/panchatantra_202003/panchatantra.pdf)
2) Uard=Y - AUTGe WY, SRR, TREPHT JRURT YT, TRTOR

3) WW Complete Panchatantra (Marathi) , HTSTdR B. 3. ‘J-Ha, Rl UPIRIH, g&f

Model RN IRG! UeHIaR YR 02 Graras U3 U] ATd TUrel THUT 14 TN
Questions IR ST, IR IR gehiar HTYRI 04 TYART UY TIH! IR Ul THUT
16 U R TR SITe. (SR qlw! WyiAT Sicfd Targ Xrgeie)

External —-30 | f3gmdis TR
Internal - 20 | aiqefq HeHTO (Internal Marks) T T=IoR - 20 07, 9 IRE! Tehih Geifdd
Total -50 | gt ward 20 TUTT 10 SRS TgUHTd U faaRa S,

(Note: Continuous Assessment Tests as per NEP scheme)




B.Com .|l (Semester -1V )(NEP)

Vertical -C:G /OEC ( Urdu-IV)

Level Semester Course Course Credits Teaching Exam Max Marks
Code Name Hours Duration
5.0 v 402408 U | Urdu-1Vv 02 30 2 50
Course outcomes
-Z}’F..J’/L;’»’*L@/VJU}%’:J@;&-]
LESF L osmannb 2
gﬁl&/&xﬁdﬁ/bl&gg;JQ]/W-:’)
JLTL):@{:.;?!J:’Q;L’;;U:U!?:-4
-jni@:c‘;"&wﬁﬂ-s
Unit Contents Teaching
System Hours
Unit —| il 51| 08
Unit =l wafw2 | 07
Unit-III 02 i3 08
Unit- IV FES 224 | 07
References

Sl Pl -l

Model U4 F AT bt S D I 02 e gy de & ot
uestions . J )

Q JCL 1 6JJ‘//L44~.Q/:§_L’/J’aﬂiyﬁ;/lgc;ufagg:._‘g{uylglgmﬁ?

External- 30

Internal - 20

---------------------- (Internal Marks )-20 Marks

Total 50

Z.LL/‘//L!}{:.#Q/:Z—LL/QU’/J}L; 1 Of%zééquJ/LZO{.%/‘gu;/lgé{,ﬂ

(Objective

(St (e 13 £ P31 9)



402408 U





B.Com. Il (NEP) Semester-1V
Vertical — C: Generic / Open Elective Courses (G/OEC) Pali

Level | Semester | Course Course Name Credits | Teaching Exam Max.
Code Hours | Duration Marks
5.0 v 401408 | OEHETRI® UTST 2 30 2 Hrs. 50
P (Business Pali)

8ourse 1. faemafr afay soaumardie eirey savd gidie.
Htcomes 2. et yrer 9 TaarTde e SOl IS 0.

3. FAUNNSG GXINGOTd Hewd BETd I 0.
4. faamaf dig ot wWoR=h mfed s g8 @.
5. HIG ATHIBMEI i R0.
Unit Contents Teaching Hours
Unitl | FEHUTS - IRUMTHH, T4 Rqamuer=, SHuR gl 8
Unitll | SEfATRI, TaaRalul, GHerH o 7
Unit Il | OgMETS I, Y- I, HRUE o 8
Unit IV | Gwafed, Aamrey g, e 9o 7

Yol | HRTIREI UTe, SY. 1dd TH. 31 HeTRY, MRS Sex-2Me YTgd
INIC GUIY Chal, STETR, BTV,

Model e WA IRG! YCHIAR MYRIT 02 LrETIRT UY D! T ISl
Questions THT 14 B ﬁwﬁlﬁﬂﬁ
o IRId IRe! GCHIAR HURIT 04 TR UY TAD! IR TUS] THUT
16 TR fdaRe SiTdid.
X

External —

30 3T eI (Internal Marks) B¢ TEft - 20 70T

termal RId IRe! UcHizl Hafdd ged ardult SaTd 20 UM 10 TGS dgUardt
o | I e St

Total - 50
(Note: Continuous Assessment Tests as per NEP scheme)




B.Com. Il (NEP) Semester-1V
VERTICAL- D: Vocational Skill Courses (Practical) (Business Dynamics)

Level | Semester | Course | Course Name | Credits | Teaching | Exam Max.

Code Hours Duration Marks

5.0 IV | 402409 | Understanding |, 60 2 Hrs. 50
Budget

Course Outcomes: Students will be able to -

1. Understand the concept, objectives and importance of budget and budgeting principles.

2. Learn about the classification of expenses such as fixed expenses variable expenses and
the concept of savings.

3. Aware about the different types of budget and preparing a budget for business.

4. Review the budget and its process.

Unit

Contents

Teaching
Hours

Unit-I

Introduction To Budgeting:
1.1 Definition and importance of budget
1.2 Budgeting process: budget preparation, implementation, and review

1.3 Key budgeting concept: familiarization with key budgeting concepts
1.4.Budgeting principles

14

Unit- 11

Budget Components:

2.1 Income: different sources of income, including salary, investments,
and other revenue streams

2.2 Fixed expenses: familiarization with fixed expenses, including rent,
utilities, and other regular expenses

2.3 Variable expenses: understanding variable expenses, including
entertainment, travel, and other discretionary expenses

2.4 Savings: importance of savings, including emergency funds,
retirement savings, and other long-term savings goals

16

Unit-111

Types Of Budget:

3.1 Zero-based budgeting

3.2 Cash budget (simple numerical)
3.3 Flexible budget (simple numerical)
3.4 Government budget

14

Unit-1V

Budget Review and Revision:

4.1 Introduction to budget review
4.2 Process of budget review

4.3 Budget revision

4.4 Budgeting for irregular expenses

16

Total 50 Marks Division:

External Theory Exam (College level): 30 Marks
Internal Assessment Marks: 20 Multiple Choice Question Test marks 10 (1 mark each
MCQ) and Assignment marks 10

(Note: Continuous Assessment Tests as per NEP scheme)

BOOKS RECOMMENDED:




1. Robert D. Lee Jr., Ronald W. Johnson, Philip G. Joyce: Public Budgeting
Systems, Jones & Bartlett Learning, Year: 2022

2. Fernando Fleury (Coursera Course): Budgeting Essentials and Development,
Coursera (Online),Year: 2025

3. Charles E. Menifield: The Basics of Public Budgeting and Financial
Management, University Press of America, Year: 2020

4. 3. TFEI: §olc. AT T U, faeie=H, Year: 2023
5. T&eeT ®|Ta+ (Eklavya Snatak): fa<fia aerT 3R ate o-T4I,Eklavya
Snatak (Online Blog),2023
6. o, e Y. i YRA T dlidh URINH: SoIc Dl SAYRUT, TSt
ThT191, Year:2021
7. =t fasrr ardter: Sriided: el SO AR, HIST ToTer, Year: 2022
8. . ST QR : araistfveh fa=t &rfor srefeered , U1 WehTRH Year: 2020
9. SIIRTYT TGS =TT srefeshen fRaTTsT. &1 ATg[ae, Year: 2024

Additional Resources

Government Budgeting: UTS course on outcomes-based budgeting 1, Graduate
School USA’s federal budgeting program

Corporate Budgeting: Coursera’s Budgeting Essentials and Development 4,
PRMIA’s budgeting course library

Regional Content: Eklavya Snatak’s Hindi lessons on financial literacy and
Indian public administration notes

Online resources and simulations from Khan Academy Economics

https://www.khanacademy.org/economics-finance-domain/



https://www.khanacademy.org/economics-finance-domain/

B.Com.-11 (NEP) - Semester -1V
Vertical — E (i) Ability Enhancement Course (AEC) (Demonstrative)

Level | Semester | Course | Course Name Credits | Teaching | Exam. Max.
Code Hours Duration | Marks
5.0 v 401410 English 1 30 1HTr. 25
Unit Contents Teaching Hours
Unit 1 Prose: 15
1) Apro JRD --Sudha Murty
2) Kalpana Chawala
3) Education Provides a Solid Foundation --- APJ
Abdul Kalam
Unit 2 Effective Communication SkKills: 15

1) Anchoring, Elocution, Debate
2) Presentations
3) Effective Communication on Social Media

References: Board of Editors (Orient Black Swan Publication)

Model Based On the Above 02 Units, 01 Long Answer Question Will Be Asked For
) 07 Marks (07)

Questions Based On the Above 02 Units, 02 Short Answer Questions Will Be Asked Each
For 04 Marks (08)

External-15 | College level

Internal -10 | Internal assessment -10 marks.
Unit test related to above two units will be conducted

Total-25 Where 10 multiple choice questions will be asked.

(Note: Continuous Assessment Tests as per NEP scheme)




B. Com. II (NEP) Semester-1V
Vertical E: Ability Enhancement Course(AEC) (Demonstrative)

Level Semester | Course Course Credits | Teaching Exam Max.
code Name Hours Duration Marks
5.0 v 401411 M | Marathi 1 30 1Hr. 25

Course Outcomes:

1. faemeafan Jare Sivear) 3w gisd.
2. GaTe HITeTE THTE AR faenif et sagamard s Y.

3. gdig

PINTS IYNT HIHTT d16 Bl § femaf- gvor.

4. ot ST TRy HRUTTE ARG dead.

5. TG BRI HTHHIIH SN IR HRARTE Bad.

Unit Contents Teaching Hours.
Unit I Q.Ib1 ST SATIOT 717 Sh IR 15
R3eAC AP IS
3. 3T IR SeforeT -1
Unit IT ¥ AT IR eforoly - 11 15
W ST AT ; A-ONRIRET A Sl
& JdIcy 0T didieq

References- [SfSTed ITd aTaRdi=T, o, IH dHRard oikaTd, 49 TR ANTYR ST 034,

Model Questions | GId Gla! UCHIAR 01 GIUTART T 07 TOTET 3R,
IR G5! gThiaR 02 TYTRI UH UAh! IR U THUT 08 TOT Scl.
(@ Sl Ui Siad gata wgdta)

External — 15 qgmmﬂ:rw

Internal — 10

Total - 25

3{cTid HeIHTI (Internal Marks) ¥ Aol - 10 70T

RN qle! gHIRN YaTed gedharaun sard 10 oM 10 TS Sguard! oy
(MCQ) foaRa SiTdfiar.

(Note: Continuous Assessment Tests as per NEP scheme)



M


B. Com. II (NEP) Semester-I1V

Vertical E: Ability Enhancement Course (AEC) (Demonstrative)

Level Semester | Course Course Credits | Teaching Exam Max.
code Name Hours. Duration Marks
5.0 v 401411 H Hindi 1 30 1 Hr. 25
HaTe -
4

Course Outcomes:

1. foreneff are wieret & uftfa

2. GaT1E hisTed o1 quTet JAT foemeff Semr-sremm & o s6d)

3. HaTE e  SEnT-eEd | ety gt 2, 7w fommef qwgim

4. FaETE A % RO IANT FGE o & | ferenfefay it arfiesdr seeih
5. HaTE A o HROT AGER SO F dsil F T 2]

Unit Contents Teaching Hours
Unit L | 1. Sewht freer 3 for sifean gt anemat 1 15
ATIHAT- S, Ul i sIrial, Ferard fie
2. FHm Ffewar- e i sfagfe- <. At FAR
3. whifear gemT |reRdr 3R aGdT ITIhETE- <. ST
Unit II 15

4. SifebT & § Hiifear geT et 1 Hea- <. g R

5. fIeTae et it SATavIshdr 3R Hecd- Sf. AdT g s,
sfera &=t

6. IR ¥ FTHIOT ST H HITSAT FomT |t i SATerwrhal
HI HEA - 1. FOT FAR , <. Yt fiE arsma

Hael - vra A fefea fifear arerar- o, dar fg e, Feaar yehem, oot

Model Questions

IR ST gehTear W 01 et W 7 et 1 W (Tt o Eren)
ST T 3ohredl W 02 T T TR o6 T I S, S Y 4 SRt e

(4x2=8)
External — 15 TETfaTeria T
Internal — 10 iafe geate (Internal Marks) & forg st wiverr - 10 37t &t 2rfl
Total - 25 ITIE ST TSN OX AT SIS T2 o T F 3673 wafm

ot ST

(Note: Continuous Assessment Tests as per NEP scheme)
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B.Com.-II (NEP) - Semester -1V

Vertical-E: Ability Enhancement Course ( AEC) (Demonstrative)

Level | Semester | Course | Course | Credit | Teaching | Exam Max.
Code Name Hours | Duration | Marks
5.0 IV 401411 | &pd 1 30 1 hr. 25
S | YYThIRIe
2
Course Outcomes: 1) TR Spd Wl iU drerifan
(ST Eh AT IR B8,
REIELER]) 2) faemaiqT Wxpa ydie e arain g
qTeg UHRIET URTT Blad.
3) faemal oeR, Ay srdlh siew
4 TagmafT dwpd UNdie T9 9 urganaa
g Hgwd 3aTd BI50.
Unit Content Workload | Weightage of
Allotted marks
allotted
Unitl | €8 TO7 1Y ( GIATWHT dTdd UREd) 15 | 7 Marks
AIHHTAR: =T ( HHIUT G HTd TAT)
Unitll | JrEIYS: YRl JeITd: | ( pEuiad) 15 |8 Marks
gfoTgem YT ( HiddhTes Uiad)
' | dgpd TUHTST — ANTQR faemdts U=, AR
Model | RI& GIHa! gehIar STUTRT 1 ST U2 UAD! 7 UMb Rl
Questions 3‘@3
RIS GGl UCHh iR JHTYUTRT 2 TYRI U= YD1 4 TGURS THUT
08 MU R faaRS SIdie.
External-15 'qg]ﬁa]azﬂ:r
Internal -10 . ¢ b )
3{aId GeI|1YH ( Internal Evaluation) — gcd @Tauil 10 T[0T
Towl 25 | GG IRG! UcHIN YaTdd 10 IEIITET =2 10 TUETa!
geh AU [daRS ST,

(Note: Continuous Assessment Tests as per NEP scheme)
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B.Com .ll Semester -IV (NEP)

Vertical - E/ AEC (MIL) (URDU IV)

Level Semester | Course | Course Name | Credits Teaching | Exam Max
Code Hours Duration Marks
5.0 v 401411 U| Urdu- IV 1 30 1 25

Course Outcome

Lt e ST -1
e uﬁurt{ai/t?;,/%rdwfvh/mfﬁﬁw-z
et Sl s oS el S S L b3
Ll LG e U5

-J}fdn;d/u;::&/b’&’/{{./)d:&/bfd/}ﬁiS

Unit System Contents Work load
Allotted
Unit - (D K T U -1
(JWJT.»J/-'I e EK g 22
5 “ 15
el I Desigs=3
Unit —II I D= |
322 15
UJJ{[AM«Z:/ 3
References

ookl FBHI G s

Model Questions

JCWc‘__,)bf_,mg}‘j”wgc;utuéqguz:/?mk
‘//LS ‘L,ﬁ/;uz;‘?uauﬁjlgéq@‘l@i&

External -15(college level)
Internal — 10

Total- 25

(Internal Marks )-10 Marks
ﬁg/oU!riglﬁd)gﬁufgﬁgbczw.bg{‘&/ct104¢ggu;/15£4:!
(Objective)

(Lbd (AN 13 L Eidesiegiid )
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B. Com. II (NEP) Semester-I1V
Vertical E: Ability Enhancement Course (AEC) (Demonstrative)

Level | Semester Course Courses Name | Credits | Teaching | Exam Max.
Code Hours | Duration
Marks
5.0 I\ 401411 Pali 1 30 1 Hr. 25
P (Fae® geiam)
Courses 1 .ureft sfifteerdier g IuST THslT oo,
Outcomes: ® h
2 et Sffueehidier Jea IaxT S & SAT=0T L.
3 et sfueeidict &2 IUQTTER HHIST= FHe10T HTe.
4 et et JamgR TS i qo fowfa o,
5 qumTd g deag, ToRImem, SueRr §HsT w.
Unit Contents Teaching Hours
Unit I % ST, MISHSIIh, AR STTdsh, g STaeh
15
Unit 11 T, STIHTGIT, TURTEHT, TFHIAAT
15
H?_{'J-f 1. FEATf- W1, S, 1@ aHEs, I YHRM, FAE. 2080
2. Bftes dy
Model e aeet e 01 et wer 07 Torn s,
Questions o I arel Heahiak (02 TE! 94 Tedsht TR weurst TR 08 ot st
(T T et Sfaia gt Tedie)
External — 15 HeTd=mad= R
Internal 10 fata gegad (Internal Marks) =ee =m=oft -10 7ot
A e TR e fed e =ravht sard 10 orer 10 sqis sgoatt v fomme
STt
Total - 25

(Note: Continuous Assessment Tests as per NEP scheme)
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B. Com. II (NEP) Semester-1V
Vertical E: Ability Enhancement Course (AEC) (Demonstrative)

Level| Semester| Course Course Credits | Teaching Exam Max.
Code Name Hours | Duration | Marks
5.0 v 401411 Supplementary 1 30 1 Hr. 25
SE English
COURSE OUTCOMES:
1. To instill moral values among the students
2. To make them able to communicate skillfully with ICT
3. To enrich them with fluency and soft skills based in English
4. To make them skillful in drafting and professional skills
Unit Contents Teaching
Hours
Unit I e The Home Coming — Rabindranath Tagore
The Little Black Boy — William Blake 15
Unit IT e ICT and the Use of English, Interviews, Creative
Writing 15
BOOKS PRESCRIBED:

1. Glimpses of Infinity (Excluding Grammar), Publisher: Orient Black Swan. Hyderabad, Telangana
2. Communication Skills in English, Publisher: Orient Black Swan, Hyderabad, Telangana

Model

Based On the Above 02 Units, 01 Long Answer Question Will Be Asked For

Questions | 07 Marks (07)

Based On the Above 02 Units, 02 Short Answer Questions Will Be Asked Each
For 04 Marks (08)

External-15 | College level
Internal -10 | Internal assessment -10 marks.
Total-25 Unit test related to above two units will be conducted

Where 10 multiple choice questions will be asked.

(Note: Continuous Assessment Tests as per NEP scheme)

*Batch Size- 20
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B.Com.- II (NEP) Semester-1V

VERTICAL- F: Field Project/ Community Engagement Project (FP/CEP)
(Practical) (Business Dynamics)
Corresponding to Major

Level | Semester | Course | Course Credits | Teaching | University | Max.
Code Name Hours Exam Marks
Duration

Field
Project/
5.0 v 402412 | community 2 60 - 50
Engagement

Project

Course Outcomes:

1. The field based learning/ project should attempt to provide opportunities for students
to understand the different socio-economic context.

2. It should aim at giving students exposure to development-related issue in rural and
urban settings.

3. Students have opportunity to select real problem from field and understand actual
field situations regarding issue related to socio-economic development.

4. Students able to understand socio-economic problems and develop their solution,
policies or regulations.

Field work based on:
Assessment of this vertical shall be based on various socio-economic activities / practices.

Evaluation of Field Projects:

Module Unit Distribution of credit
2 Basic structure of society, key definitions of problem area, 2
Methodology and Approach, analysis of preliminary data

Evaluation of above activities done by the concern teacher internally at college level.



B. Com.- 1l (NEP) Semstr- V
Vertical- A Major
Subject Title: DIGITAL MARKETING

Course .| Teaching | Exam Max.
Level | Semester Code Course Name | Credit hours | Duration | Marks
DIGITAL
55 Vv 402500 MARKETING 2 30 2 Hrs. 50

Course Objectives
1. This course will provide an understanding to students about the ever-evolving digital
landscape and examines the strategic role of digital marketing processes and tools in

designing the overall Marketing strategy and the Digital Marketing Plan.

2. Students will be able to provide with the essential philosophies and practices of digital
marketing technologies and will familiarize the students about various digital

methodologies, tools and technologies involved in digital marketing.

Course Outcomes (COs)
CO1: Familiarize aspirants with fundamental of digital Marketing
CO2: Implement a process of planning of social media or digital marketing activities
CO3: Use tools and techniques to manage digital and social media marketing
programs

CO4: Design social media programs that directly support business and marketing

goals.
Unit Contents Teaching
Hours
Basics of Digital Marketing —
1.1 Evolution of Digital Marketing- The Digital Consumer &
Communities
Unit-1 | 1.2 Digital Marketing Search Engine Marketing, PPC (Pay-Per- 8
Click)

1.3 Online Advertising & Promotion Mix Landscape, SEO
(Search Engine Optimization)

Production Management -

2.1 Social Media Marketing — Meaning and Objective
Unit-2 | 2.2 Social Media Strategy & Consumer Engagement 7
2.3 Affiliate Marketing & Strategic Partnership
2.4 Email Marketing - Implementation




Teaching

Unit Contents
Hours

Content Strategies -

3.1 Content Strategies — Meaning & Features
Unit-3 | 3.2 Classifications of CRM &CX (Customer Experience) in 8
Digital Marketing

3.3 Digital Marketing and Content Writing Its Implementation

Social Listening -

4.1 Web Analytics — Introduction, Characteristics
Unit-4 | 4.2 Social Media Analytics -Meaning and Concept 7
4.3 Mobile Marketing Model & Its Implication

4.4 Social Listening Tools, Techniques & Business Applications

Total 50 Marks Division:

External Theory Exam (University level): Marks: 30

Total Internal Assessment Marks: 20

Multiple Choice Question Test marks 10 (1 mark each MCQ) and Assignment marks 10

(Note: Continuous Assessment Tests as per nep scheme)
Model Questions:

Long Questions

1. What is Digital Marketing? Explain its Objective in Business.

2. Define the role of Digital Marketing Management Decision.

3. What do you mean by Content Strategies? Explain its Implications.
4. Explain in detail Social Listening

Short Questions

1. Define Mean by Digital Marketing.

2. Define Pros and Cons of Online Advertising & Promotion Mix.

3. Explain the meaning of Social Media Analytics.

4. Explain importance of Mobile Marketing Model.

Reference Books:

1. Gupta Seema Digital Marketing, Tata McGraw hills
2. Ahuja Vandana, Digital Marketing, Oxford University press
3. Dave Chaffey, Digital Marketing Strategy Implementation & Practice Pearson

4. Bhatia Puneet, Fundamental of Digital Marketing, Pearson




B. Com.- 111 (NEP)
Vertical- A Major

Subject Title: SALES PROMOTION

Course .. | Teaching Exam Max.
Level | Semester Code Course Name | Credit hours Duration | Marks
SALES
55 Vv 402501 PROMOTION 2 30 2 Hrs. 50

Course Objectives

The programme is designed to acquaint the learners with the knowledge and skills SALES
PROMOTION. The programme blends the general principles and theories of SALES

PROMOTIONand their practical applications for managing the contemporary media

organization.

1. The purpose of this course is to develop an understanding about concept, methods and

strategies of sales promotion

2. The primary objective of this course to develop sales promotion techniques, establishing

objectives and effective marketing communication.

Course Outcomes (COs)

CO1:Learn sales promotion techniques for consumer, trade, company and sales force

CO2: Develop sales promotion campaign, establishing its objectives, tools and program

CO3: Understand its roles and purpose to serve in overall marketing communication, assessing

effectiveness of tools used in promotion, know modern day tools of promotion

CO4: To provide knowledge about Choice and Purchase Timing Models.

1.4 Designing Sales Budget

1.3 Sales Promotion Planning, Process,

1.2 Consumer Sales Promotion, Sampling, Coupons, Premiums etc.,

Unit Contents laciind
Hours
Basics of Sales Promotion Management —
1.1 Sales Promotion: Nature, Scope, Types,
Unit-1 8




Sales Promotion &Planning -

2.1 Trade Sales Promotion: Planning — Meaning and Objective

Unit-2 | 5 5 Sales Promotion Process, Tools, Techniques& Methods

2.3 Company and Sales Force Promotion Planning Process, Tools &
Techniques

Types of Sales Promotions-

3 3.1 Public Relation, Word of Mouth Influence -Meaning and Features o
Unit-

3.2 Sponsorships, Personal Selling — Meaning and Features

3.3 Classification & Implications of Sales Promotion

Merchandising, Point of Purchase Techniques -

4.1 Merchandising, Point of Purchase and Signage — Introduction,
Unit-4 | Characteristics v

4.2 Evaluation of Sales Promotion Experiment for Improvement

4.3 Choice and Purchase Timing Models.& Its Implication

Total 50 Marks Division:

External Theory Exam (University level): Marks: 30

Total Internal Assessment Marks: 20

Multiple Choice Question Test marks 10 (1 mark each MCQ) and Assignment marks 10

(Note: Continuous Assessment Tests as per nep scheme)

Model Questions:

Long Questions
1. What is Sales Promotion? Explain its Objective in Business.

2. Define the role of Sales Promotion in Management Decision.
3. What do you mean by Sales Promotion &Planning? Explain its Implications.
4. Explain in detail 4 Ps.

Short Questions
1. Define Mean by Choice and Purchase Timing Models.

2. Define Pros and Cons of Merchandising.

3. Explain the meaning of Point of Purchase.

4. Explain importance of Consumer Sales Promotion

Reference Books:

1. Kazmi&Batra 3E. Advertising & Sales Promotion - Excel Books

2. Bir Singh-Sales Promotion Management

3. Lilien, Kotle&Moorthy - Marketing Models - EEE

4. Blattberg, Robert C and Scott A. Neslin, Sales Promotion; Concept. Methods and Strategies,
Englewood Cliffs, New Jersey, Prentice Hall Inc., 1990.

5. Mishra, M.N., Sales Promotion and Advertising Management, Himalaya Publishing House,

6. Chunnawala S A, Advertising & Sales Promotion, Himalaya Publishing House



B. Com. - Il (NEP) Semester-V

Vertical-A (MAJOR)

Subject Title - FINANCIAL INSTITUTIONS IN INDIA

Level | Semester | Course Course Credits | Teaching Exam Max
code Name Hours Duration | Marks
55 \ 402502 | FINANCIAL 2 30 2 Hrs 50
INSTITUTI
ONS IN
INDIA

Course Objectives

1. To provide knowledge of the structure and functioning of financial institutions in India.

2. To understand the role of banking and non-banking financial institutions in economic
development.

3. To examine the regulatory framework governing financial institutions.

4. To familiarize students with recent developments in the Indian financial sector.

Course outcomes:
The learning outcomes of this course are as follows:

* Understand the concept, importance, structure of financial institutions and assess the role in
economic development.

* Explain the functions of commercial bank, analyze the contribution of development banks
to the economy and understand the regulatory role of RBI.

* Differentiate between banking and non-banking financial institutions, understand the role of
insurance and mutual funds and the significance of microfinance in financial inclusion.

* Understand the regulatory environment of financial institutions, evaluate the impact of
technology on financial services and analyze recent developments and challenges in the
indian financial sector.

Unit Contents No. of
periods
Unit-1 Introduction To Financial Institutions In India: 7
1.1 Meaning, Nature And Functions Of Financial Institutions
1.2 Classification And Structure Of Financial Institutions
1.3 Role Of Financial Institutions In Economic Development
1.4 Financial Sector Reforms In India
Unit- I Banking Financial Institutions: 8
2.1 Role Of Banking Financial Institutions In The Development
Of Economy

2.2 Public Sector, Private Sector And Foreign Banks
2.3 Development Financial Institutions: Sidbi And Exim Bank
2.4 Nabard : Objectives And Functions




Unit-111 Non-Banking Financial Institutions: 7
3.1 Meaning And Features Of Nbfcs

3.2 Insurance Institutions In India

3.3 Mutual Funds: Concept And Types

3.4 Microfinance Institutions And Self-Help Groups (Shgs)

Unit-IV | Regulation And Emerging Trends In Financial Institutions: 8
4.1 Regulatory Framework Of Financial Institutions

4.2 Role Of Rbi, Sebi And Irdai

4.3 Digital Banking And Fintech

4.4 Recent Trends And Challenges In Indian Financial Institutions

TOTAL 50 MARKS DIVISION:

External Theory Exam (University Level): Marks: 30

Total Internal Assessment Marks 20: Multiple Choice Question Test Marks 10 (1 Mark
Each MCQ) And Assignment Marks 10

(note: continuous assessment tests as per nep scheme)

BOOKS RECOMMENDED:
English Books

Indian Economy by Ramesh Singh Publisher: McGraw Hill Education Latest Edition:
M. Y. Khan — Indian Financial System.

L. M. Bhole & Jitendra Mahakud — Financial Institutions and Markets.

Bharati V. Pathak — Indian Financial System.

RBI Publications and Annual Reports.

SEBI and IRDAI Reports.Hindi Books

TR 3728TeTaeT (Bhartiya Arthvyavastha) by Ramesh Singh Publisher: McGraw Hill

Education (HindiEdition)
Latest Edition: 12th Edition (2023)
Marathi Books

HRAIT 37YaEAT (Bhartiya Arthvyavastha) by Dr. S.G. Kolhe Publisher: Maharashtra

State Bureau of Textbook Production and Curriculum Research (Balbharati) Latest Edition:
2020 Edition

AR 37TeTgEAT - RAMESH KOLAMBE

HIfgeh 9ouTTelr (Monetary System) by Dr. Vijay Wakode, Mahadeo Rithe, Prashant

Publication Jalgaon,

Additional Resources

NCERT Economics Textbooks (Class 11 and 12) Publisher: NCERT (National Council of
Educational Research and Training) Latest Edition: 2023 Edition

Economic Survey of India Publisher: Government of India (Ministry of Finance) Latest
Edition:

RBI Bulletins and Reports Publisher: Reserve Bank of India Latest Edition: Monthly and
Annual Publications

These books and resources are updated to their latest editions, ensuring students have access
to the most current and relevant information for their studies.

Online resources and simulations from Khan Academy Economics

https://www.khanacademy.org/economics-finance-domain/
Note: Learners are advised to use the latest edition of reading



https://www.khanacademy.org/economics-finance-domain/

B. Com. I11l (Semester-V)
Subject Code: 402503
Subject Title — INTERNATIONAL INSTITUTIONS (MAJOR)

Level | Semester | Course | Course Name Credits | Teaching | Exam | Max
code Hours Durati | Marks
on
55 \ 402503 | International 2 30 2 Hrs 50
Institutions

Course Objectives

1. To Introduce Students To The Role And Significance Of International Institutions In The
Global Economy.

2. To Understand The Structure, Functions, And Activities Of Major International
Organizations.

3. To Examine The Contribution Of International Institutions To Trade, Finance, And
Development.

4. To Develop Awareness Of Contemporary Global Economic Issues And Institutional
Responses.

Course Outcomes:

The Learning Outcomes Of This Course Are As Follows:

* Understand The Concept And Importance Of International Institutions And Need For
International Cooperation.

* Explain The Structure And Functions Of The UN And Understand The Contribution Of
UN Agencies To Global Development.

* Understand The Role Of International Financial Institutions, IMF And World Bank.

* Analyze The Role Of WTO In International Trade, Understand Regional Economic
Cooperation Mechanisms And Contemporary Challenges Faced By International Institutions

Unit Contents No. of
periods
Unit-1 Introduction To International Institutions: 7
1.1 Meaning Classification And Importance Of International
Institutions

1.2 Evolution And Growth Of International Organizations
1.3 Role Of International Institutions In Global Governance
1.4 International Cooperation And Economic Development

Unit- 11 United Nations And Its Specialized Agencies: 8
2.1 United Nations (Un): Objectives, Principles, Structure And
Functions

2.2 United Nations Development Programme (UNDP)

2.3 United Nations Conference On Trade And Development
(UNCTAD)

2.4 International Labour Organization And World Health
Organization

Unit-111 International Financial Institutions: 7
3.1 Role Of IBRD And IMF In An Economic Development Of
Developing Economy

3.2 International Finance Corporation (IFC)

3.3 Asian Development Bank (ADB)

3.4 New Development Bank (NDB/BRICS BANK)

Unit-1\VV | International Trade Institutions And Contemporary Issues: 8
4.1 World Trade Organization (Wto): Objectives, Functions , Wto
Agreements And Trade Facilitation

4.2 Regional Economic Cooperation: Saarc, Asean And European
Union (Overview)

4.3 Sustainable Development Goals (Sdgs)

4.4 Challenges Before International Institutions In The 21st
Century




External- Theory Exam (University Level): Marks: 30

Total Internal Assessment Marks 20: Multiple Choice Question Test Marks 10 (1 Mark
Each Mcq) And Assignment Marks 10

(Note: Continuous Assessment Tests As Per Nep Scheme)

BOOKS RECOMMENDED:
English Books

1. Mishra & Puri — International Economics.

2. Francis Cherunilam — International Business Environment.
3. Sodersten & Reed — International Economics.

4. IMF Annual Reports.

5. World Bank Publications.

6. WTO Reports and Publications.

7. United Nations Development Reports.

8. AT 37T (Bhartiya Arthvyavastha) by Ramesh Singh Publisher: McGraw Hill

Education (HindiEdition)

Latest Edition: 12th Edition (2023)

Marathi Books

T wderaedT (Bhartiya Arthvyavastha) by Dr. S.G. Kolhe Publisher: Maharashtra
State Bureau of Textbook Production and Curriculum Research (Balbharati) Latest Edition:
2020 Edition

AR 37Tegaear - RAMESH KOLAMBE

Hife® Jorrelt (Monetary System) by Dr. Vijay Wakode, Mahadeo Rithe, Prashant
Publication Jalgaon,

Additional Resources

NCERT Economics Textbooks (Class 11 and 12) Publisher: NCERT (National Council of
Educational Research and Training) Latest Edition: 2023 Edition

Economic Survey of India Publisher: Government of India (Ministry of Finance) Latest
Edition:

RBI Bulletins and Reports Publisher: Reserve Bank of India Latest Edition: Monthly and
Annual Publications

These books and resources are updated to their latest editions, ensuring students have access
to the most current and relevant information for their studies.

Online resources and simulations from Khan Academy Economics

https://www.khanacademy.org/economics-finance-domain/
Note: Learners are advised to use the latest edition of readings



https://www.khanacademy.org/economics-finance-domain/

B. Com- 111 (NEP) Semester-V

Vertical- A Major Elective
Subject Title: Supply Chain Management

Course . Teaching | Exam Max
Level Semester code Course Name | Credits Hours | Duration | Marks
ly Chain
5.5 vV | 402504 | SupplyCha 2 30 | 2Hrs | 50
Management

Course Outcomes (COs)

CO1: To understand the basic concepts and importance of a supply chain in modern
business.

CO2: To distinguish between logistics and supply chain management.

CO3: To learn the fundamentals of inventory management, warehousing, and
transportation.

COa3: To explore how e-commerce and new technologies are transforming supply
chains in India.

Teaching
Hours

Unit Contents

Introduction to Supply Chain Management (SCM)

e Concept of SCM: Meaning, objectives, and importance
of Supply Chain Management.

e Logistics vs. Supply Chain: Difference between
traditional logistics and modern SCM, Types of Supply 7
Chains (Lean, Agile, Hybrid)

Unit-1

e Functions of SCM: Planning, Sourcing, Production,
Delivery, Role of Logistics Manager

e Challenges in Modern SCM: Challenges faced by SCM

Logistics, Warehousing, and Transportation

e Transportation: Modes of transport (Road, Rail, Air,
Water) and factors influencing the choice of
transportation.

e Warehousing: Meaning, functions, and types of

Unit-2 warehouses (Public, Private, Bonded). 8

e Basic concepts of inventory Management: VED
Analysis, ABC Analysis and Just-In-Time (JIT)
approach.

e Packaging and Material Handling: Role of packaging
in protecting goods and facilitating easy movement.




Supply Chain Participants and Operations

e Components of Supply Chain: The role of Suppliers,
Manufacturers, Distributors, Retailers, and Customers in
SCM.

e Sourcing and Procurement: Procurement Process,

Unit-3 Vendor Selection Criteria for purchase of materials. 8
e Concept of Third-Party Logistics (3PL): Outsourcing
transportation and  warehousing to  specialized
companies.
e Problems in Transportation
E-commerce and Modern Trends in SCM
e E-commerce Supply Chain: Process of Order
fulfillment, Reverse logistics/Returns by E-Commerce
Companies.
Unit-4 e Use of Technology in SCM: Use of Barcodes, RFID 7

tags, GPS tracking, and automated software for
managing supply chains.

e Green Supply Chain: Basic concept of sustainable and
eco-friendly supply chain practices, Eco-friendly
packaging and Reducing waste in transit

Total 50 Marks Division:

External Theory Exam (University level): Marks: 30
Total Internal Assessment Marks: 20

Multiple Choice Question Test marks 10 (1 mark each MCQ) and Assignment marks 10

(Note: Continuous Assessment Tests as per nep scheme)

Reference Books:

e Supply Chain Management

Chopra, DharamVirKalra, GouravDwivedi Pearson Publications, New Delhi.

by Sunil

e Supply Chain and Logistics: Dr. Jyothi M.N., Nagesha G.N. Tabreez Pasha. Himalaya
Publishing House, Mumbai.

e Supply Chain and Logistics: H.R. Ramnath and H. R. Appannaiah

Publishing House, Mumbai.

e Supply Chain Management, Dr. PrabhakarMahale, KamalakarKapase,

Publications, Jalgaon

Himalaya

Prashant


https://www.amazon.in/Sunil-Chopra/e/B001IGJT48/ref=dp_byline_cont_book_1
https://www.amazon.in/Sunil-Chopra/e/B001IGJT48/ref=dp_byline_cont_book_1
https://www.amazon.in/s/ref=dp_byline_sr_book_2?ie=UTF8&field-author=Dharam+Vir+Kalra&search-alias=stripbooks
https://www.amazon.in/s/ref=dp_byline_sr_book_3?ie=UTF8&field-author=Gourav+Dwivedi&search-alias=stripbooks

B. Com. I11 (Semester-V)
Subject Code: 402505
Subject Title — Neuro Economics (Major Elective)

Level | Semester | Course Course Credits | Teaching Exam Max
code Name Hours Duration | Marks
55 Vv 402505 Neuro 2 30 2 Hrs 50
Economics

COURSE OBJECTIVES

1. To introduce students to the interdisciplinary field of Neuroeconomics.

2. To understand the relationship between the human brain, psychology, and
economic decision-making.

3. To examine consumer behaviour and business decisions using neuroeconomic
concepts.

4. To develop analytical skills for applying neuroeconomic principles in business and
economic policy.

COURSE OUTCOMES:

THE LEARNING OUTCOMES OF THIS COURSE ARE AS FOLLOWS:

* Students will be able to explain the fundamentals of Neuroeconomics and its
interdisciplinary nature.

* Students will be able to analyze how cognitive and emotional factors influence
economic and financial decisions.

* Students will be able to evaluate consumer behaviour and business strategies using
neuroeconomic principles.

* Students will be able to assess the practical applications and emerging trends of
Neuroeconomics in business, finance, and public policy.

UNIT CONTENTS NO. OF
PERIODS

Unit-1 Introduction To Neuroeconomics: 7
1.1 Meaning, Nature, Scope And Importance Of Neuroeconomics
1.2 Relationship Between Economics, Psychology And
Neuroscience

1.3 Brain And Decision-Making: Basic Concepts

1.4 Rationality And Bounded Rationality

Unit- Il | Brain, Behaviour And Economic Decision-Making: 8
2.1 Decision-Making Process And Role Of Emotions In Economic
Decisions

2.2 Risk, Uncertainty And Choice

2.3 Behavioural Biases In Economic Decision-Making

2.4 Time Preference And Intertemporal Choice

Unit-111 | Neuroeconomics In Business And Consumer Behaviour: 7
3.1 Consumer Decision-Making Process

3.2 Neuromarketing: Meaning And Applications

3.3 Brand Preference And Consumer Choice, Pricing Psychology
And Purchasing Behaviour

3.4 Neuroeconomics In Advertising And Digital Marketing

Unit-1V | Applications And Emerging Trends In Neuroeconomics: 8
4.1 Neuroeconomics In Financial Decision-Making,
Neuroeconomics And Public Policy




4.2 Ethical Issues In Neuromarketing And Consumer Research
4.3 Artificial Intelligence, Big Data And Neuroeconomics
4.4 Future Scope And Career Opportunities In Neuroeconomics

External Theory Exam (University Level): Marks: 30

Total Internal Assessment Marks 20: Multiple Choice Question Test Marks 10 (1 Mark Each
Mcq) And Assignment Marks 10

(Note: Continuous Assessment Tests As Per Nep Scheme)

BOOKS RECOMMENDED:
English Books

1. Paul W. Glimcher — Foundations of Neuroeconomics: Decision Making and the Brain.

2. Paul W. Glimcher & Ernst Fehr (Eds.) — Neuroeconomics: Decision Making and the Brain.
3. Daniel Kahneman — Thinking, Fast and Slow.

4. Richard H. Thaler — Misbehaving: The Making of Behavioral Economics.

5. Colin Camerer — Behavioral Game Theory.

Hindi Books

1. ST. T, Tdl. 3TESAT — ST 3TARMTET |

2. 31. 31, TA. fAYUTET - 3mefoten 3refeme |

3. 31. TH. &, TR Ta T, &, G — 319res & ffeend|

4. TFTAT M-I UG FNH/TITSHIES Ireqget WA (7SI THFH Ud TGN
37eTE).

Marathi Books

1. ST, 81T, 7. SIAY — TceAdTe) JA/ME.

2. 31. TH. 2. IMIhaTs — Tefoleh I,

3. 1. . 1. FHelhvll — cTTTATTRIY IAATE.

4. TIUZRIANTAFH T TiAdS! IAATEATI TEeATNET HesT Tifged, HALT @ 3o
S-FaTeRY,

Additional Resources

Online resources and simulations from Khan Academy Economics

https://www.khanacademy.org/economics-finance-domain/
Note: Learners are advised to use the latest edition of readings



https://www.khanacademy.org/economics-finance-domain/

B. Com.- 1l (NEP) Semester- V
Vertical — B —Minor
Subject Title: - E- MARKETING

Course .. | Teaching | Exam Max.
Level | Semester Code Course Name | Credit hours | Duration | Marks
E_
55 Vv 402506 MARKETING 2 30 2 Hrs. 50

Course Objectives
1. This course will provide an understanding to students about the ever-evolving digital
landscape and examines the strategic role of digital marketing processes and tools in designing

the overall Marketing strategy and the Digital Marketing Plan.

2. Students will be able to provide with the essential philosophies and practices of digital
marketing technologies and will familiarize the students about various digital methodologies,

tools and technologies involved in digital marketing.

Course Outcomes (COs)
CO1: Familiarize aspirants with fundamental of digital Marketing
CO2: Implement a process of planning of social media or digital marketing activities
COa3: Use tools and techniques to manage digital and social media marketing programs
CO4: Design social media programs that directly support business and marketing goals.

. Teaching
Unit Contents
Hours
Basics of Digital Marketing —
1.1 Evolution of Digital Marketing- The Digital Consumer &
Unit-1 Communities 8
1.2 Digital Marketing Search Engine Marketing, PpPC (Pay-Per-
Click)

1.3 Online Advertising & Promotion Mix Landscape, SEO
(Search Engine Optimization)

Production Management -

2.1 Social Media Marketing — Meaning and Objective
Unit-2 | 2.2 Social Media Strategy & Consumer Engagement 7
2.3 Affiliate Marketing & Strategic Partnership
2.4 Email Marketing - Implementation

Content Strategies -

3.1 Content Strategies — Meaning & Features
Unit-3 | 3.2 Classifications of CRM &CX (Customer Experience) in 8
Digital Marketing

3.3 Digital Marketing and Content Writing Its Implementation




Social Listening -

4.1 Web Analytics — Introduction, Characteristics
Unit-4 | 4.2 Social Media Analytics -Meaning and Concept 7
4.3 Mobile Marketing Model & Its Implication

4.4 Social Listening Tools, Techniques & Business Applications

Total 50 Marks Division:

External Theory Exam (University level): Marks: 30

Total Internal Assessment Marks: 20

Multiple Choice Question Test marks 10 (1 mark each MCQ) and Assignment marks 10

(Note: Continuous Assessment Tests as per nep scheme)

Model Questions:

Long Questions

1. What is Digital Marketing? Explain its Objective in Business.

2. Define the role of Digital Marketing Management Decision.

3. What do you mean by Content Strategies? Explain its Implications.
4. Explain in detail Social Listening

Short Questions

1. Define Mean by Digital Marketing.

2. Define Pros and Cons of Online Advertising & Promotion Mix.

3. Explain the meaning of Social Media Analytics.

4. Explain importance of Mobile Marketing Model.

Reference Books:

1. Gupta Seema Digital Marketing, Tata McGraw hills
2. Ahuja Vandana, Digital Marketing, Oxford University press
3. Dave Chaffey, Digital Marketing Strategy Implementation & Practice Pearson

4. Bhatia Puneet, Fundamental of Digital Marketing, Pearson



B.Com. Il (Semester-V)
Vertical -B (MINOR)
Subject Title — Financial Institutions in The World

Level | Semester Course Course Name | Credits Teaching Exar_n Max
code Hours Duration | Marks
Financial
55 V 402507 Institutions in 2 30 2 Hrs 50
The World

Course Objectives

1. To Introduce Students To The Role And Significance Of World Institutions In The
Global Economy.

2. To Understand The Structure, Functions, And Activities Of Major World Organizations.
3. To Examine The Contribution Of World Institutions To Trade, Finance, And
Development.

4. To Develop Awareness Of Contemporary Global Economic Issues And Institutional
Responses.

Course Outcomes:

The Learning Outcomes Of This Course Are As Follows:

* Understand The Concept And Importance Of World Institutions And Need For
International Cooperation.

* Explain The Structure And Functions Of The Un And Understand The Contribution Of Un
Agencies To Global Development.

* Understand The Role Of International Financial Institutions, Imf And World Bank.

* Analyze The Role Of Wto In International Trade, Understand Regional Economic
Cooperation Mechanisms And Contemporary Challenges Faced By World Institutions

Unit Contents No. Of
Periods
Unit-1 Introduction To World Institutions: 7
1.1 Meaning Classification And Importance Of International
Institutions

1.2 Evolution And Growth Of International Organizations
1.3 Role Of International Institutions In Global Governance
1.4 International Cooperation And Economic Development
Unit- i | United Nations And Its Specialized Agencies: 8
2.1 United Nations (Un): Objectives, Principles, Structure And
Functions

2.2 United Nations Development Programme (Undp)

2.3 United Nations Conference On Trade And Development
(Unctad)

2.4 International Labour Organization And World Health
Organization

Unit-lii | World Financial Institutions: 7
3.1 Role Of Ibrd And Imf In An Economic Development Of
Developing Economy

3.2 International Finance Corporation (Ifc)

3.3 Asian Development Bank (Adb)

3.4 New Development Bank (Ndb/Brics Bank)

Unit-lv | World Trade Institutions And Contemporary Issues: 8
4.1 World Trade Organization (Wto): Objectives, Functions ,
Wto Agreements And Trade Facilitation

4.2 Regional Economic Cooperation: Saarc, Asean And
European Union (Overview)

4.3 Sustainable Development Goals (Sdgs)

4.4 Challenges Before International Institutions In The 21st
Century




External Theory Exam (University Level): Marks: 30
Total Internal Assessment Marks 20: Multiple Choice Question Test Marks 10 (1
Mark Each Mcq) And Assignment Marks 10

(Note: Continuous Assessment Tests As Per Nep Scheme)

BOOKS RECOMMENDED:
English Books

1. Mishra & Puri — International Economics.

2. Francis Cherunilam — International Business Environment.
3. Sodersten & Reed — International Economics.

4. IMF Annual Reports.

5. World Bank Publications.

6. WTO Reports and Publications.

7. United Nations Development Reports.

8. HRAT 37cTaTAT (Bhartiya Arthvyavastha) by Ramesh Singh Publisher: McGraw
Hill Education (HindiEdition)

Latest Edition: 12th Edition (2023)
Marathi Books

R 379eTaEAT (Bhartiya Arthvyavastha) by Dr. S.G. Kolhe Publisher: Maharashtra

State Bureau of Textbook Production and Curriculum Research (Balbharati) Latest
Edition: 2020 Edition

AR 31eaaEAT - RAMESH KOLAMBE

Hifge JoTelr (Monetary System) by Dr. Vijay Wakode, Mahadeo Rithe, Prashant

Publication Jalgaon,

Additional Resources

NCERT Economics Textbooks (Class 11 and 12) Publisher: NCERT (National Council of
Educational Research and Training) Latest Edition: 2023 Edition

Economic Survey of India Publisher: Government of India (Ministry of Finance) Latest
Edition:

RBI Bulletins and Reports Publisher: Reserve Bank of India Latest Edition: Monthly and
Annual Publications

These books and resources are updated to their latest editions, ensuring students have
access to the most current and relevant information for their studies.

Online resources and simulations from Khan Academy Economics

https://www.khanacademy.org/economics-finance-domain/
Note: Learners are advised to use the latest edition of readings



https://www.khanacademy.org/economics-finance-domain/

B. Com -1l (NEP) Semester- VvV

Vertical-D: Vocational Skill Course
Subject Title: Social Change Management

Level Semester CoLrEs Course Name Credits Ueasing Exa’?" M
code Hours Duration Marks

Social Change

55 v 402508 Management

2 30 2 Hrs 50

Course Outcomes:

1. To introduce students to the foundational theories, characteristics, and drivers of social
change, enabling them to analytically contrast commercial market-driven enterprises with
value-centric social innovations.

2. To train students in grassroots field techniques—specifically Participatory Rural
Appraisal (PRA), stakeholder mapping, and community diagnosis—to scientifically
identify structural localized problems.

3. To guide students through the legalities of the social sector (Trusts, Societies, Section 8
companies) and teach them how to design sustainable, structured social business plans
aligned with the UN Sustainable Development Goals (SDGs).

4. To impart practical quantitative skills for constructing project networks (PERT/CPM,
Gantt Charts) and managing social funds derived from Corporate Social Responsibility
(CSR Mandate - Section 135), crowdfunding, and government grants.

Course Outcomes (COs)

CO1: Explain the fundamental concepts, characteristics, drivers and modern approaches of
social change management.

CO2: Identify community-level social problems and understand project formulation,
planning, participatory rural appraisal (PRA), and preparation of execution models.

CO3: Understand social project scheduling, financing, CSR budgeting, and project cost
evaluation techniques used in managing social development.

CO4: Analyze project execution, monitoring, continuous control, and impact evaluation
processes along with preparation of social impact assessment reports.

CO5: Understand emerging trends in social sector management including corporate-NGO
partnerships, sustainability metrics, and localized SDG implementations.



Unit Contents Teaching
Hours

1.1 Introduction to Social Change Management: Meaning and Definition
of Social Change, Characteristics of Social Change
1.2 Social Innovation vs Commercial Enterprise
1.3 Social Entrepreneurship — Meaning & Importance
1.4 Life Cycle of a Social Intervention Project

1 1.5 Role of Social Change Manager 7
1.6 Types of Social Projects (Rural Development, Environmental
Sustainability, Community Welfare)
1.7 Modern Approaches to Social Change: Traditional Community
Development vs Agile Social Innovation approach, Concept of flexible
local planning
2.1 Project Identification, Planning and Feasibility: Community
Diagnosis, Stakeholder Objectives, Project Formulation, Preparation of
Social Business Plan
2.2 Feasibility Study: Technical, Financial & Operational Needs of NGOs
and Social Sector Ventures

2 2.3 Participatory Project Planning and Resource Mapping 8
2.4 Government Role: Legal Registrations (Trusts, Societies, Section 8)
and Regulatory Support
2.5 Sustainability in Social Projects: Environmental and social impact
considerations, Alignment with Sustainable Development Goals (SDGSs)
3.1 Project Cost and Evaluation Techniques in Social Sector
3.2 Project Financing: Sources (Corporate CSR Mandate - Section 135,
Government Grants, Crowd funding, Institutional Bank Finance)

3 3.3 Project Cost & Evaluation Techniques— Resource Allocation 7
Elements, Social Capital Budgeting: Social Return on Investment (SROI)
& Cost-Benefit Analysis
3.4 Effect of Inflation on Social Project Budgets and Beneficiary Reaches
4.1 Project Execution & Evaluation: Community Project Monitoring and
Control Frameworks
4.2 Project Closure: Project Report Writing, Impact Evaluation and

4 Success Story Documentation 8
4.3 Rehabilitation of Defunct or Sick Social Interventions
4.4 Emerging Trends: Automation, Digital Platforms, and Al tools in
Social Change Project Management

Activities to be perform by the students:

1. Students select two local operating organizations—one purely commercial enterprise
(e.g., a local private dairy or retail chain) and one social enterprise or active NGO (e.g., a

women's self-help group dairy cooperative or waste-picker union).

2. Students interview the managers to map out their core operations, revenue models, and

primary stakeholders.

3. A comparative analytical matrix contrasting their operational life cycles, definitions of

"success," and how excess revenue/profit is utilized.




4. Assign student groups to distinct community issues: Groundwater depletion, Electronic
Waste (E-waste) accumulation, or Lack of rural digital literacy.

Total 50 Marks Division:
External Practical Exam (College level): Marks: 30

Division of Marks for Practical’s

Record Preparation 5 Marks
Practical Performance 15 Marks
Viva-Voce 5 Marks
Marks Description 5 Marks
Practical Total 30 Mark

Total Internal Assessment Marks: 20
Multiple Choice Question Test marks 10 (1 mark each MCQ) and Assignment marks 10

(Note: Continuous Assessment Tests as per NEP scheme)

Reference Books:

1. Bornstein, David, How to Change the World: Social Entrepreneurs and the Power of New ldeas,
Oxford University Press, New York.
2. Dees, J. Gregory, Enterprising NGOs: A Management Guide, John Wiley & Sons, New York.

3. Kumar, Somesh, Methods for Community Participation: A Complete Guide for Practitioners, Practical
Action Publishing, New Delhi.

4. Sarkar, C., Corporate Social Responsibility in India: Impact and Execution, New Century Publications,
New Delhi.



B. Com. Il (NEP) Semester-V
Vertical- D : Skill Enhancement Course (SEC)
Subject Title — Economic Analysis for Business

Level | Semester Course Course Name | Credits Teaching Exar_n Max
code Hours Duration | Marks
Economic
55 \ 402509 Analysis for 2 30 2 Hrs 50
Business

Course Objectives
1. To Introduce Students To The Application Of Economic Principles In Business Decision-
Making.
2. To Develop An Understanding Of Demand, Cost, And Market Analysis For Business.
3. To Examine The Role Of Economic Indicators In Business Planning.
4. To Enable Students To Analyze Contemporary Business Issues From An Economic
Perspective.

Course Outcomes:
The Learning Outcomes of This Course Students Will Be Able To:

Understand The Role of Economic Analysis In Business Decision-Making.

Apply Demand And Cost Analysis Techniques In Business Planning And Decision-

Making.

Evaluate Market Structures And Formulate Pricing Decisions In Different Business
Situations.
Analyze Economic Indicators And Their Impact on Business Performance And

Strategy.

Unit

Contents

No. Of
Periods

Unit-

Introduction To Economic Analysis For Business:

1.1 Meaning, Nature, Scope And Importance Of Economic

Analysis

1.2 Role Of Economic Analysis In Business Decision-Making
1.3 Microeconomics And Macroeconomics In Business

1.4 Economic Environment And Business

7

Unit- 11

Demand And Cost Analysis For Business:

2.1 Demand Forecasting: Meaning And Methods
2.2 Elasticity Of Demand And Business Decisions
2.3 Cost Analysis And Cost Control

2.4 Role Of Business Economics In Cost Analysis

Unit-

Business Forecasting And Economic Planning:

3.1 Meaning And Importance Of Business Forecasting

3.2 Methods Of Business Forecasting — Qualitative And
Quantitative Methods (Trend Analysis)

3.3 Economic Forecasting And Business Planning

3.4 Business Strategies Under Changing Economic Conditions

Unit-1V

Economic Indicators And Business Environment:

4.1 National Income And Business Activity

4.2 Inflation And Business Decisions

4.3 Government Policies And Business Environment

4.4 Emerging Economic Trends And Business Challenges




Total 50 Marks Division:
External Practical Exam (Collage level): Marks: 30

Division of Marks for Practical’s

Record Preparation 5 Marks
Practical Performance 15 Marks
Viva-Voce 5 Marks
Marks Description 5 Marks
Practical Total 30 Mark

Total Internal Assessment Marks: 20
Multiple Choice Question Test marks 10 (1 mark each MCQ) and Assignment marks 10

(Note: Continuous Assessment Tests as per nep scheme)

BOOKS RECOMMENDED:

English Books

1. D.N. Dwivedi — Managerial Economics.

2. S. Sankaran — Business Economics.

3. H.L. Ahuja — Business Economics.

4. P.L. Mehta — Managerial Economics.

5. Dominick Salvatore — Managerial Economics in a Global Economy.

Hindi

1. <1, TE. T, SRS — AT

2. <. 2. wm. et — weydhiereiumE)

3. <. wE. . faamuaedt. . 7t — SreETRmsTeE|

4. €. &, AR, S7 — AEErnTd |

Marathi Books

aredrsrfsaaeaT  (Bhartiya Arthvyavastha) by Dr. S.G. KolhePublisher:
Maharashtra State Bureau of Textbook Production and Curriculum Research
(Balbharati)Latest Edition: 2020 Edition

ARAT3TTgEaT - RAMESH KOLAMBE

1. <. 9. 1. G — AR,

2. 7. TE. S, TS — FIEATIH T,

3. <. T. 7. Ferwll — SRR

4. €. i, <t uidte — SAraEienerdTE,

5. aerrserdlier feramdiaier it werTa saremiien srefvmer foreres dgier,

Online resources and simulations from Khan Academy Economics
https://www.khanacademy.org/economics-finance-domain/

Note: Learners are advised to use the latest edition of readings



https://www.khanacademy.org/economics-finance-domain/

B.Com.- 111 (NEP) Semester-V

VERTICAL- F: Field Project/ Community Engagement Project (FP/CEP)
(Practical) (Business Dynamics)
Corresponding to Major

Level | Semester | Course | Course Credits | Teaching | Exam Max.
Code Name Hours Duration | Marks

Field
Project/
5.5 \Y 402510 | Community 2 90 - 50
Engagement

Project

Course Outcomes:
On completion of the course ‘Field Project/ Community Engagement Project’, students will be
able to:

1. Encourage students to step out of the classroom and engage directly with the socio-
economic realities of their local community.

2. Provide hands-on experience in identifying real-world problems, fostering a sense of social
responsibility and practical problem-solving.

3. Help students apply their academic knowledge to create meaningful solutions, policies, or
regulations for community issues..

Field work based on:
Assessment of this vertical shall be based on various socio-economic activities / practices.

Evaluation of Field Projects:

Module Unit Distribution
of credit
2 Submission of Project Report, Presentation 2
and Viva-Voce

Evaluation of the above activities done by the concern teacher internally at college level .

College Level Evaluation

Marks Practical Performance=30 Marks and Internal Assessment= 20 Marks
Distribution
PPT Presentation 15 Marks
Viva-Voce 10 Marks
Exam Pattern
Attendance 05 Marks
Project Submission Record 20 Marks

Total 50 Marks




B.Com.- 111 (NEP) (Semester-V)
Non Vertical

Compulsory Paper (Business Dynamics)

Program: | B.Com. Il (Business Dynamics) Semester: \%

Course: Foundation of Artificial Intelligence Code:

Teaching Scheme

Level Lecture Hours Credits Internal External Total

5.5 2 2 2 20 30 50

Methods of Internal Assessment (20 MARKS): 15 Marks to Class Tests, /Assignments/ Viva
voce/ Presentation & 5 Marks to Attendance

External Exam College Level (Marks 30) : 30 external marks shall be based on 4 units, 15 marks to
short and 15 marks to long answer type questions.

Course Objectives: To introduce Al concepts in a simple, real-life way with focus on understanding
applications, ethics, and future opportunities.

Course Outcomes: After completion of the course, the students will be able to:

CoO Course Outcomes BT Level
Explain the Basic Concepts, History, and .
CO-1 Types of Al with Real-life Examples. L1 - Knowledge, L2 — Understanding
Describe Al structures and Architectures . o
CO-2 Using simple Real-World Analogies. L2 — Understanding, L3 — Application
Identify and analyze Applications of Al in
CO-3 the Area Of Arts, Commerce, Humanities, L3 — Application, L4 — Analysis
and Daily Life.
Evaluate ethical, Social Issues and Predict
CO-4 Future Opportunities of Al in their Own L4 — Analysis, L5 — Evaluation
Fields.

Course Outcomes:

Explain the basic concepts, history, and types of Al with real-life examples.

Describe Al structures and architectures using simple real-world analogies.

Identify and analyze applications of Al in the area of arts, commerce, humanities, and daily life.

Evaluate ethical, social issues and predict future opportunities of Al in their own fields.

Syllabus
Unit Contents No. of
Periods
Unit | Introduction to Artificial Intelligence (8 Hours) Definition of Al: What is 8

Intelligence? Natural vs. Artificial, Simple definition of Al; History &
Evolution of Al: From early computers to modern Al; Types of Al: Narrow
Al vs. General Al vs. Super Al; Al in Everyday Life: Google Maps, E-
commerce suggestions, Chatbots, Social Media feeds; Key Components:
Data, Algorithms, Computing Power

Unit-11 Al Structures, Architectures & Techniques (7 Hours) Basic Structure of an 7
Al System; Al Architectures (Simplified): Rule Based System, Machine
Learning, Neural Networks; Key Concepts: Knowledge Representation
(using symbols, facts), Search & Problem Solving (maze example, finding




Shortest Route), Natural Language Understanding (Google Translate,
Chatbots)

Unit-111

Applications of Al in Society (7 Hours) Al in Different Fields: Education
(Personalized learning apps, plagiarism checkers), Healthcare (Disease
prediction, medical Chatbots), Commerce (Fraud detection in banking,
stock market predictions, customer support), Daily Life (Smart home
devices, language translation, travel assistants); Al & Decision Making:
Hiring, Loan Approval, Court Decisions; Advantages of Al, Limitations of Al

Unit-1V

Ethical, Social & Future Aspects of Al (8 Hours) Ethical Concerns in Al:
Privacy Issues (CCTV, Online data), Bias & Fairness (Al Preferring Certain
Groups), Job Displacement (Automation Replacing Humans); Responsible
Al: Transparency, Accountability, Human Oversight; Future Trends in Al:
Self-driving Cars, Al in Governance, Creative Industries, Al and You
(Career Perspective): Opportunities in Digital Marketing, Content
Creation, Business Analytics, HR Tech, Creative Industries (Non-
programming Roles)

Reference Books:

Textbook: Melanie Mitchell — Artificial Intelligence: A Guide for Thinking Humans Reference Books:

1. Boden, Margaret A., Artificial Intelligence: A Very Short Introduction
2. Elaine Rich — Artificial Intelligence (3rd Edition)

3. Godbole, Achyut, Artificial Intelligence (H‘Iﬁﬁ“‘&l’qﬂ' 30‘13@30-8(, Book ganga Publication.

4. Kulkarni, Dr. Anand, 3étfperTeTr :—;\o-lafao\w{-lt«ul dlEd(, Sakal Media Pvt. Ltd.

5. Stuart Russell — Human Compatible (2019)
6. Thorpe, Josh, Al for Students: Creative Hacks for Academic Success, Promplty Books




B. Com Il (NEP) Semester-VI
Vertical-A : Major
Subject Title: Organisational Behaviour

Level Semester el Es Course Name Credits Uediing, EX'“"T‘ LGS
code Hours Duration Marks
Organisational
55 Vi 402600 . 2 30 2 Hrs 50
Behaviour

Course Outcomes (COs)

1. Understanding of the basic concepts of organisational behaviour and their
applicability in contemporary organisations.

2. Analyse the various means of managing people at the workplace by assessing
individual behaviour, personality, perception, and values.

3. Interpret the nature of human behaviour by applying communication tools (like TA
and Johari Window) and motivation theories.

4. Evaluate group dynamics, leadership styles, and strategies to build cohesive and
highly functional teams.

Unit Contents Teaching
Hours

Introduction:

1 Organizational Behaviour: Concepts and Determinants; 7
Emergence of organizational behaviour; Contributing disciplines
of OB; OB models.
Individual Behaviour:
Foundations of Individual Behaviour; Personality- Type A and

) B, Big five personality types; Attitude - components, job related 3
attitudes; Learning- concept, theories and reinforcement;
Perception - concept, perceptual process, factors influencing
perception.




Communication and Motivation:

Communication— Understanding Communication;
Communication styles; Transactional Analysis (TA), Johari
Window. Motivation —Theories of motivation Theory X and 8

Theory Y. Contemporary Theories of motivation (Self-
Determination Theory, Goal- setting Theory, Reinforcement
Theory, Self-efficacy Theory).

Group Behaviour and Leadership:

Group Behaviour - concept, types- group norms, group roles,
and group cohesiveness;

Leadership:

Concept and theories; Styles of leadership; Leadership
continuum; Trait, Behavioral and Situational approach;
Contemporary leadership issues.

Total 50 Marks Division:

External Theory Exam (University level): Marks: 30

Total Internal Assessment Marks 20:

Multiple Choice Question Test marks 10 (1 mark each MCQ) and Assignment marks 10

(Note: Continuous Assessment Tests as per NEP scheme)

Exercises:

The learners are required to:

1.
2.

Evaluate Personality Types through a Group Activity.

Perform a Role Play to Demonstrate Transactional Analysis (TA) and the Johari
Window Model.

Study and Compare Various Leadership Styles and Their Applications in Different
Situations.

Demonstrate Effective Communication.

Examine the Characteristics, Advantages, and Limitations of Different Leadership

Styles.

Reference Books —

1. Organisational Behaviour - Stephen P. Robbins, Timothy A. Judge, and Neharika \ohra,

Publisher: Pearson Education

2. Organisational Behaviour: Text, Cases & Games - Author: K. AswathappaPublisher:




Himalaya Publishing House

3. Organizational Behavior: An Evidence-Based Approach- Author: Fred Luthans Publisher:
McGraw Hill

4. Understanding Organizational Behaviour: Authors: UdaiPareek and Sushama Khanna

Publisher: Oxford University Press



B. Com. - Il (NEP) Semester- VI
Vertical- A: Major
Subject Title: Organizational Change

Course Teaching | Exam Max.

Level | Semester Code Course Name | Credit hours | Duration | Marks

Organizational

55 VI 402601 2 30 2 Hrs. 50
Change

Course Objectives

1. Analyze the internal and external forces that necessitate organizational change.

2. Evaluate and apply contemporary change management models (Lewin, Kotter, and
ADKAR) to real-world business scenarios.

3. Formulate strategies to mitigate employee resistance and foster a culture open to
innovation and agility.

4. Design actionable organizational development (OD) interventions to improve team
dynamics and overall performance.

5. Develop comprehensive, ethical change management strategies combining top-down
leadership with bottom-up execution.

Course Outcomes (COs)

CO1:Define the meaning, nature, and scope of organizational change, and differentiate
between various types of change (planned, unplanned, incremental, and transformational)
to evaluate their necessity in a dynamic business environment.

CO2:Utilize foundational change frameworks—including Lewin’s Three-Step Model,
Kotter’s 8-Step Process, and the ADKAR Model—to diagnose, structure, and guide an
organization through a transition.

COa3:Identify the psychological and structural root causes of employee resistance and
design proactive communication and participation strategies to mitigate friction and build
alignment.

CO4:Critically analyze internal and external forces driving change, and determine the
appropriate  leadership style (transformational vs. transactional) and communication strategy
required to champion organizational shifts.

Unit Contents Teaching
Hours
Introduction
1.1. Introduction to Organizational Change: Meaning, nature,
and scope of Organizational Change, Importance in dynamic
business environment and Objectives of change management.
1 1.2. Types of Organizational Change: Planned vs Unplanned g

change, Incremental vs Transformational change, Strategic,
structural, and technological change.

1.3. Models and Theories of Change: Lewin’s Change
Management Model, Kotter’s 8-Step Change Model and
ADKAR Model




Resistance to change and Leadership Change

2.1. Resistance to Change: Causes: fear of unknown, job
insecurity, poor communication, Managing resistance and Role
of participation and communication

2.2. Leadership and Change: Role of leaders in managing
change, Leadership styles (transformational vs transactional)
and Communication strategies

2.3. Forces Driving Change: Internal forces (HR policies,
leadership, performance issues) and External forces (technology,
competition, globalization, legal factors)

Organizational Development

3.1. Organizational Development (OD): Meaning, features, and
3 objectives. 7
3.2. Organizational Development interventions: Sensitivity
training, Team building and Process consultation.

Organizational Culture and Management Strategies

4.1. Organizational Culture and Change: Meaning of culture,
Definition and its impact on change, Creating a change-oriented
culture.

4 4.2 How culture affects changes and building a positive work 7
culture.

4.3. Change Management Strategies: Top-down vs bottom-up
approach, Planned change process, Implementation and
evaluation

Total 50 Marks Division:

External Theory Exam (University level): Marks: 30

Total Internal Assessment Marks 20:

Multiple Choice Question Test marks 10 (1 mark each MCQ) and Assignment marks 10

(Note: Continuous Assessment Tests as per NEP scheme)

Reference Books:
1. Organization Development and Change - T. V. Rao and E. Abraham

2. The Heart of Change -John P. Kotter and Dan S. Cohen

3. Organization Development and Change - Thomas G. Cummings and Christopher G.
Worley

4. Managing Organizational Change -lan Palmer, Richard Dunford, and David Buchanan



B. Com. Il (NEP) Semester-VI
Vertical- A : MAJOR
Subject Title — International Trade

Level | Semester Course Course Name | Credits Teaching Exar_n Max
code Hours Duration | Marks
5.5 VI | 402602 | 'Nternational 2 30 2 Hrs 50
Trade

Course Objectives

1. To introduce students to the concepts and significance of international trade.

2. To understand the theories and policies governing international trade.

3. To examine the role of international organizations in promoting global trade.

4. To analyze contemporary issues and challenges in international trade.

Course Outcomes:

The learning outcomes of this course are as follows:

* Students will be able to understand the concepts, importance, and scope of international trade.

* Students will be able to explain major theories of international trade and their practical
relevance.

* Students will be able to evaluate trade policies and the role of international institutions in global
trade.

* Students will be able to analyze India’s foreign trade performance and contemporary challenges
in international trade.

Unit Contents No. of
periods
Unit-1 Introduction To International Trade: 7

1.1 Meaning, Nature, Scope And Importance Of International Trade
1.2 Internal Trade And International Trade: A Comparison

1.3 Advantages And Disadvantages Of International Trade

1.4 India’s Foreign Trade: An Overview

Unit- 11 Theories Of International Trade: 8
2.1 Mercantilist Theory Of Trade

2.2 Absolute Cost Advantage Theory — Adam Smith

2.3 Comparative Cost Advantage Theory — David Ricardo

2.4 * Heckscher-Ohlin Theory (Overview) And Relevance Of Trade
Theories In Modern Trade

Unit-1ll | Trade Policy And International Institutions: 7
3.1 Free Trade And Protection

3.2 Tariffs And Non-Tariff Barriers

3.3 Export Promotion Measures

3.4 Role Of Imf, World Bank And Wto In International Trade
Unit-1V | India’s Foreign Trade And Contemporary Issues: 8
4.1 Composition And Direction Of India’s Foreign Trade

4.2 Balance Of Trade And Balance Of Payments

4.3 Regional Trade Agreements: Saarc, Asean And Brics
(Overview)

4.4 Emerging Issues In International Trade: Digital Trade,
Globalization And Sustainability

Total 50 Marks Division:
External Theory Exam (University level): Marks: 30
Total Internal Assessment Marks : 20

Multiple Choice Question Test marks 10 (1 mark each MCQ) and Assignment marks 10
(Note: Continuous Assessment Tests as per NEP scheme)

BOOKS RECOMMENDED:

English Books
1. Dominick Salvatore — International Economics.
2. Francis Cherunilam — International Business Environment.



3. Bo Sodersten & Geoffrey Reed — International Economics.
4. Paul Krugman & Maurice Obstfeld — International Economics: Theory and Policy.
5. D.M. Mithani — International Economics.

Hindi Books
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5. Herrg T foamdis dee Yy SAiasda SR fowas ey, vyt srefeqaear (Bhartiya
Arthvyavastha) by Dr. S.G. Kolhe Publisher: Maharashtra State Bureau of Textbook Production and
Curriculum Research (Balbharati) Latest Edition: 2020 Edition

i srferaeer — RAMESH KOLAMBE

Online resources and simulations from Khan Academy Economics
https://www.khanacademy.org/economics-finance-domain/

Note: Learners are advised to use the latest edition of readings



https://www.khanacademy.org/economics-finance-domain/

B. Com. I11 (NEP)Semester-VI
Vertical- A MAJOR
Subject Title —Agricultural Economics

Level | Semester Course Course Credits Teaching Exam Max
code Name Hours Duration | Marks
55 VI | 400603 | Agricultural |, 30 2 Hrs 50
Economics

Course Objectives

1. To familiarize students with the basic concepts and scope of Agricultural Economics.

2. To understand the role of agriculture in the Indian economy.

3. To study agricultural marketing, finance, and rural development.

4. To analyze current issues and challenges in the agricultural sector.

Course Outcomes:

The learning outcomes of this course are as follows:

* Students will be able to understand the importance and role of agriculture in the Indian
economy.

* Students will be able to explain the structure and significance of agricultural finance and rural
credit institutions.

* Students will be able to evaluate agricultural marketing systems and government price policies.

* Students will be able to analyze contemporary issues and challenges facing Indian agriculture
and suggest suitable measures.

Unit | Contents No. of
periods
Unit-1 Introduction To Agricultural Economics: 7
1.1 Meaning, Nature, ScopeAndimportance Of Agricultural
Economics

1.2 Characteristics Of Indian Agriculture

1.3 Agricultural Productivity And Factors Affecting Productivity
1.4 Agricultural Policy In India: An Overview

Unit- Il | Agricultural Finance And Rural Credit: 8
2.1 Meaning And Importance Of Agricultural Finance

2.2 Sources Of Agricultural Credit

2.3 Institutional Sources: Commercial Banks, Cooperative
Banks, Regional Rural Banks, Nabard

2.4Problems Of Agricultural Credit In India

Unit-111 | Agricultural Marketing And Price Policy: 7
3.1 Meaning And Importance Of Agricultural Marketing

3.2 Agricultural Marketing Channels

3.3 Regulated Markets AndApmc

3.4 Minimum Support Price (Msp), E-Nam (National
Agricultural Market)

Unit-1VV | Agricultural Development And Contemporary Issues: 8
4.1 Green Revolution: Achievements And Limitations

4.2 Sustainable Agriculture

4.3 Crop Insurance SchemesAndAgricultural Reforms In India
4.4 Challenges Before Indian Agriculture In The 21st Century

Total 50 Marks Division:
External Theory Exam (University level): Marks: 30
Total Internal Assessment Marks : s20



Multiple Choice Question Test marks 10 (1 mark each MCQ) and Assignment marks 10

(Note: Continuous Assessment Tests as per NEP scheme)

BOOKS RECOMMENDED:

English Books

1. Sadhu, A.N. & Singh, Amarjit — Agricultural Economics.

2. Datt, Ruddar&Sundharam, K.P.M. — Indian Economy.

3. Bilgrami, S.A.R. — Introduction to Agricultural Economics.

4. Lekhi, R.K. & Singh, Joginder — Agricultural Economics.

5. Government of India, Economic Survey (Agriculture Chapters).

Hindi Books
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TR iIeTdeawel (Bhartiya Arthvyavastha) by Dr. S.G. KolhePublisher: Maharashtra State
Bureau of Textbook Production and Curriculum Research (Balbharati)Latest Edition: 2020
Edition

rdrsrderarer — RAMESH KOLAMBE

Online resources and simulations from Khan Academy Economics
https://www.khanacademy.org/economics-finance-domain/

Note: Learners are advised to use the latest edition of readings



https://www.khanacademy.org/economics-finance-domain/

B. Com. - I11 (NEP) Semester- VI

Vertical-A: Major Elective
Subject Title: Retail Management

Course . Teaching Exam Max
Level Semester code Course Name | Credits Hours Duration | Marks
Retail
55 VI 402604 2 30 2 Hrs 50
Management

Course Outcomes (COs)
CO1: To understand the basic concepts, functions, and evolution of retailing.

CO2: To understand various retail formats and the importance of store location and
layout.

CO3: To know the fundamentals of retail merchandising, pricing, and customer
service.

CO4: To explore emerging technological trends and their impact on both organized
and unorganized retail sectors.

Teaching

Unit Contents
Hours

Introduction to Retailing

e Concept of Retailing: Meaning, nature, scope, and
economic significance of retailing.

] e Retailer: Meaning and functions of retailer.

Unit-1 7

e The Indian Retail Scenario: Evolution of retail in India.

e Organized vs. Unorganized Retail: Key differences,
challenges faced by traditional shopkeepers and local
unorganized markets.

Retail Formats and Store Operations

e Types Retail Formats: Convenience  stores,
Supermarkets, Hypermarkets, Department stores and
Non-store retailing (Direct selling, Vending machines).

e Store Location: Importance of location, factors

Unit-2 influencing the choice of a retail location.

e Store Design & Layout: Objectives and importance of
store design, types of store layouts.

e Visual Merchandising: Window displays, interior
displays, and atmospherics like lighting, music, scent.




Retail Merchandising and Pricing

e Merchandising Concept: Meaning and steps in
merchandise planning.

e The Buying Process: Sourcing merchandise, vendor
selection, and negotiation.

Unit-3 e Retail Pricing Strategies: Factors affecting retail 8
pricing. Common strategies: Everyday Low Pricing
(EDLP), High-Low pricing, Markup, Markdown, and
Psychological pricing.

e Customer Service: Importance of customer retention,
handling grievances, and basic Customer Relationship
Management (CRM) in retail.

Technology and Future Trends in Retail

e Retail Operations Technology: Point of Sale (POS)
systems, Barcoding, RFID, and automated inventory
management.

e Artificial Intelligence in Organized Retail: Impact of
Artificial Intelligence (Al) and data analytics in

Unit-4 predicting consumer behavior and managing stock.

e E-tailing & Omni channel Retailing: Integration of
physical stores with digital commerce.

e Artificial Intelligence in Unorganized Retail:
Challenges and opportunities of technology and Al for
unorganized retail sector and small shopkeepers.

Skill Enhancement Practical Activities:

As per the objectives of NEP following the skill-enhancement, practical and field activities can
be taken done from students according to local conditions:

e Unit 1 Activity: Conduct a short field survey or interview with a local unorganized
shopkeeper to document their daily operational challenges.

e Unit 2 Activity: Visit to a local or nearest supermarket or department store to understand
store layout and designing with visual merchandising strategy.

e Unit 3 Activity: Select any of the products like mobile phones, electronic appliances,
FMCG products, online flight, railway or bus tickets and compare its pricing strategy across
three different types of retail outlets (e.g., a local Kirana, a supermarket, booking agents and
an online platform).

e Unit 4 Activity: Analyze a case study of a traditional retailer who successfully adopted
digital technologies to improve their business.

Total 50 Marks Division:
External Theory Exam (University level): Marks: 30
Total Internal Assessment Marks: 20

Multiple Choice Question Test marks 10 (1 mark each MCQ) and Assignment marks 10
(Note: Continuous Assessment Tests as per NEP scheme)



Reference Books:

. Retailing Management by Michael Levy, Barton A. Weitz, and Dhruv Grewal, McGraw
Hill, New Delhi.
. Retail Management by Swapna Pradhan, McGraw Hill, New Delhi.

. Retail Management, by Barry Berman, Joel R Evans, Patrali Chatterjee , Ritu Srivastava,
Pearson Publications, New Delhi

. THepIcalshIcqaee o fgiaaforfar, €i. g, 9t. fm, i, 5. &, IR, JniaiiscisyH, e

. eI lIehIsqaeeTaT -2 ST, SRIATHIRIITSd, I dT AR, ST

. Retail Management by Dr P PChhajed, Prof GayatriKhadke-Patil Prashant Publications,
Jalgaon.



https://prashantpublications.com/collections/all/dr-p-p-chhajed
https://prashantpublications.com/collections/all/prof-gayatri-khadke-patil

B. Com. I11 (Semester-V1)

Vertical- A : Major Elective
Subject Title — Industrial Economics

Level | Semester | Course Course Credits | Teaching Exam Max
code Name Hours Duration | Marks
55 VI 402605 Industrial 2 30 2 Hrs 50
Economics

Course Objectives

1. To Introduce Students To The Concepts And Scope Of Industrial Economics.

2. To Understand The Structure, Growth, And Performance Of Industries In India.
3. To Study Industrial Policies, Finance, And Industrial Development.
4. To Analyze The Challenges And Emerging Trends In The Industrial Sector.

Course Outcomes:
The Learning Outcomes Of This Course Are As Follows:

* Students Will Be Able To Explain The Concept, Scope, And Importance Of Industrial
Economics In Economic Development.

* Students Will Be Able To Analyze Industrial Location Decisions And Sources Of
Industrial Finance.

* Students Will Be Able To Evaluate Industrial Policies And Their Impact On Industrial

Development In India.

* Students Will Be Able To Assess Contemporary Industrial Issues And Suggest Measures
For Sustainable Industrial Development.

Unit

Contents

No. Of
Periods

Unit-1

Introduction To Industrial Economics:
1.1 Meaning, Nature And Scope Of Industrial Economics

1.2 Role And Importance Of Industries In Economic
Development

1.3 Classification Of Industries

1.4 Industrialization In India: Growth And Development, Factors
Influencing Industrial Growth

7

Unit- 11

Industrial Location And Industrial Finance:

2.1 Theories Of Industrial Location (Weber's Theory —
Overview)

2.2 Factors Affecting Industrial Location

2.3 Sources Of Industrial Finance And Role Of Financial
Institutions In Industrial Development

2.4 Msmes And Their Contribution To The Indian Economy

Unit-111

Industrial Policy And Industrial Development:

3.1 Industrial Policy Resolutions: 1948, 1956 And 1991
(Overview)

3.2 Liberalization, Privatization And Globalization (Lpg) And




Their Impact On Industry

3.3 Industrial Corridors And Make In India Programme, Ease Of
Doing Business

3.4 Industrial Development In Maharashtra (Overview)

Unit-1V | Contemporary Issues In Industrial Economics: 8

4.1 Environmental Issues And Sustainable Industrial
Development

4.2 Industry 4.0 And Digital Transformation
4.3 Industrial Relations And Labour Welfare

4.4 Challenges And Future Prospects Of Indian Industries

Total 50 Marks Division:

External Theory Exam (University level): Marks: 30

Total Internal Assessment Marks : 20

Multiple Choice Question Test marks 10 (1 mark each MCQ) and Assignment marks 10
(Note: Continuous Assessment Tests as per NEP scheme)

BOOKS RECOMMENDED:
English Books

1. R.R. Barthwal — Industrial Economics: An Introductory Textbook.
2. Cherunilam, Francis — Industrial Economics: Indian Perspective.
3. P.K. Dhar - Indian Economy and Industrial Development.

4. Datt, Ruddar & Sundharam, K.P.M. — Indian Economy.

5. Government of India — Economic Survey (Industry Chapters).

Hindi Books

1. <t. <. w. ferrt — eiteifies erdvmen
2. St I, TA. ATEST — SArenfien srefvr|
3. 1. TH. &. oo ua ot . T — R srefeaaredt ua st faemm)
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Marathi Books

1. St . 1. IHE — Sitenfien srefvrra.

2. ST, TH, . MIAhRdATE — WA AT rdfeaasar.

3. 1. . . FerHvit — s faem sATioT srefemrer.

4. 2. &Y. =Y. urdrer — eienfire arefvre.

5. wereerdter fafae foemdistt wertfim sirenfiren stefvmer fowaes wesiwien.

Additional Resources
Online resources and simulations from Khan Academy Economics

https://www.khanacademy.org/economics-finance-domain/
Note: Learners are advised to use the latest edition of readings



https://www.khanacademy.org/economics-finance-domain/

B. Com 11l (NEP) Semester- VI
Vertical — B - Minor
Subject Title: Organisational Development

Level | Semester ol Course Name | Credits featis Exam e
code Hours Duration Marks

Organisational

5.5 VI 402606 Development

2 30 2 Hrs 50

Course Outcomes (COs)

1. Understanding of the basic concepts of organisational behaviour and their applicability
in contemporary organisations.

2. Analyse the various means of managing people at the workplace by assessing
individual behaviour, personality, perception, and values.

3. Interpret the nature of human behaviour by applying communication tools (like TA
and Johari Window) and motivation theories.

4. Evaluate group dynamics, leadership styles, and strategies to build cohesive and
highly functional teams.

Teaching

Unit Contents
Hours

Introduction:

Organizational Behaviour: Concepts and Determinants;
Emergence of organizational behaviour; Contributing
disciplines of OB; OB models.

Unit-1

Individual Behaviour:

Foundations of Individual Behaviour; Personality- Type A and
B, Big five personality types; Attitude - components, job
related attitudes; Learning- concept, theories and
reinforcement; Perception - concept, perceptual process,
factors influencing perception.

Unit-2

Communication and Motivation:

Communication— Understanding Communication;
Communication styles; Transactional Analysis (TA), Johari
Unit-3 | Window. Motivation —Theories of motivation Theory X and 8
Theory Y. Contemporary Theories of motivation (Self-
Determination Theory, Goal- setting Theory, Reinforcement
Theory, Self-efficacy Theory).

Group Behaviour and Leadership:

Group Behaviour - concept, types- group norms, group roles,
and group cohesiveness;

Unit-4 Leadership: !

Concept and theories; Styles of leadership; Leadership
continuum; Trait, Behavioral and Situational approach;
Contemporary leadership issues.




Total 50 Marks Division:
External Theory Exam (University level): Marks: 30
Total Internal Assessment Marks: 20

Multiple Choice Question Test marks 10 (1 mark each MCQ) and Assignment marks 10
(Note: Continuous Assessment Tests as per NEP scheme)

Exercises:

The learners are required to:

1.Evaluate Personality Types through a Group Activity.

2.Perform a Role Play to Demonstrate Transactional Analysis (TA) and the Johari
Window Model.

3.Study and Compare Various Leadership Styles and Their Applications in Different
Situations.

4.Demonstrate Effective Communication.

5.Examine the Characteristics, Advantages, and Limitations of Different Leadership

Styles.

Reference Books —

1. Organisational Behaviour - Stephen P. Robbins, Timothy A. Judge, and Neharika Vohra,
Publisher: Pearson Education

2. Organisational Behaviour: Text, Cases & Games - Author: K. AswathappaPublisher:
Himalaya Publishing House

3. Organizational Behavior: An Evidence-Based Approach- Author: Fred Luthans
Publisher:

McGraw Hill

4. Understanding Organizational Behaviour: Authors: UdaiPareek and Sushama Khanna

Publisher: Oxford University Press



B. Com. Il (Semester-VI)
Vertical- B Minor
Subject Title — Emerging Trends in Agriculture

Level | Semester | Course | Course Name | Credits | Teaching | Exam Max
code Hours Duration | Marks
5.5 VI 402607 | Emerging 2 30 2 Hrs 50
Trends in
Agriculture
Business

Course Objectives
1. To familiarize students with the basic concepts and scope of Agricultural Economics.
2. To understand the role of agriculture in the Indian economy.

3. To study agricultural marketing, finance, and rural development.
4. To analyze current issues and challenges in the agricultural sector.
Course Outcomes:

The learning outcomes of this course are as follows:

* Students will be able to understand the importance and role of agriculture in the Indian

economy.

* Students will be able to explain the structure and significance of agricultural finance and
rural credit institutions.

* Students will be able to evaluate agricultural marketing systems and government price

policies.

* Students will be able to analyze contemporary issues and challenges facing Indian
agriculture and suggest suitable measures.

Unit

Contents

No. of
periods

Unit-I

Introduction To Agricultural Economics:

1.1 Meaning, Nature, Scope And Importance Of Agricultural
Economics

1.2 Characteristics Of Indian Agriculture
1.3 Agricultural  Productivity And
Productivity

1.4 Agricultural Policy In India: An Overview

Factors  Affecting

7

Unit- 11

Agricultural Finance And Rural Credit:

2.1 Meaning And Importance Of Agricultural Finance

2.2 Sources Of Agricultural Credit

2.3 Institutional Sources: Commercial Banks, Cooperative
Banks, Regional Rural Banks, Nabard

2.4 Problems Of Agricultural Credit In India

Unit-111

Agricultural Marketing And Price Policy:

3.1 Meaning And Importance Of Agricultural Marketing
3.2 Agricultural Marketing Channels

3.3 Regulated Markets And Apmc

3.4 Minimum Support Price (Msp),
Agricultural Market)

E-Nam (National

Unit-1V

Agricultural Development And Contemporary Issues:

4.1 Green Revolution: Achievements And Limitations

4.2 Sustainable Agriculture

4.3 Crop Insurance Schemes And Agricultural Reforms In India
4.4 Challenges Before Indian Agriculture In The 21st Century

External Theory Exam (University Level): Marks: 30
Total Internal Assessment Marks 20: Multiple Choice Question Test Marks 10
(1 Mark Each Mcq) And Assignment Marks 10

(Note: Continuous Assessment Tests As Per Nep Scheme)




BOOKS RECOMMENDED:

English Books

1. Sadhu, A.N. & Singh, Amarjit — Agricultural Economics.

2. Datt, Ruddar & Sundharam, K.P.M. — Indian Economy.

3. Bilgrami, S.A.R. — Introduction to Agricultural Economics.

4. Lekhi, R.K. & Singh, Joginder — Agricultural Economics.

5. Government of India, Economic Survey (Agriculture Chapters).

Hindi Books

1. <. wE. €. iad — Hy 7|

2. 7. T, T, SATGST — AR HN srefezaree|

3. 7. €. ww, Tt — &Y st

4. . AR, Y. T — WRAT FN T Jro7 stefeaeen

Marathi Books

1. €. 1. T, <X — FHHT e,

2. <. Td, . MIhaTe — AT FHt sTefease,
3. S T, . FHershult — et o AT forehr.

4. <, TG it — AR It © FHET ST 39T,

5. werrsg U5 et 3 wrefior foerm forwerk dafer,
TR 3refezreren (Bhartiya Arthvyavastha) by Dr. S.G. Kolhe Publisher: Maharashtra

State Bureau of Textbook Production and Curriculum Research (Balbharati) Latest
Edition: 2020 Edition

IR SASTEAT - RAMESH KOLAMBE

Online resources and simulations from Khan Academy Economics
https://www.khanacademy.org/economics-finance-domain/

Note: Learners are advised to use the latest edition of readings



https://www.khanacademy.org/economics-finance-domain/

B. Com.-111 (NEP) Semester-VI

VERTICAL-D : Vocational Skill Course
Subject Title: Rural & Cottage Industry

Level | Semester Course Course Name Credits VCEEIIG Exam_ ALEE
code Hours Duration | Marks
55 VI | 400608 | Rural & Cottage |, 30 2Hrs | 50
Industry

Course Outcomes (COs)

CO1: Explain the fundamental concepts, characteristics, categorization, and operational frameworks

of rural and cottage industries.

CO2: Identify rural enterprise opportunities and understand business project formulation, cluster

planning, local resource feasibility, and business plan preparation.

CO3: Understand project scheduling, raw material sourcing, financial tracking, and cost evaluation

techniques specific to traditional and artisanal sectors.

CO4: Analyze business execution, production tracking, supply chain monitoring, and quality control

processes alongside marketing report preparation.

CO5: Understand emerging trends in rural entrepreneurship including digital e-commerce adoption,

cluster automation, Khadi & Village Industries (KVIC) programs, and global artisan branding.

Unit

Contents

Teaching
Hours

Unit-1

1.1 Introduction to Rural & Cottage Industry: Meaning and Definition
of Rural Enterprise, Characteristics of Cottage Industries

1.2 Traditional Artisan Units vs Modern Small-Scale Enterprises

1.3 Rural Entrepreneurship — Meaning & Socio-Economic Importance
1.4 Operational Life Cycle of a Traditional Manufacturing Unit

1.5 Role of the Rural Enterprise Manager / Cooperative Leader

1.6 Types of Cottage Industries (Handlooms, Handicrafts, Agro-based
Processing, Pottery, and Khadi sectors)

1.7 Modern Approaches to Rural Industry: Traditional vs Cluster-
Based Development Approach (SFURTI), Concept of flexible batch
production

Unit-2

2.1 Project ldentification, Planning and Feasibility: Local Resource
Identification, Enterprise Objectives, Project Formulation, Preparation
of Business Plan for Rural Ventures

2.2 Feasibility Study: Technical (Raw Material Supply), Financial
(Micro-credit) & Operational Feasibility in Rural Topographies

2.3 Production and Resource Planning: Seasonality Management and
Inventory Structuring

2.4 Government Role: Role of KVIC (Khadi and Village Industries
Commission), DIC (District Industries Centre), NABARD, and
PMEGP Scheme assistance

2.5 Sustainability in Rural Industries: Zero-waste manufacturing,
utilization of bio-degradable raw materials, and socio-economic
preservation of indigenous skills




3.1 Project Cost and Evaluation Techniques for Traditional Sectors

3.2 Production Scheduling: Gantt Chart and Timeline Trackers for
artisanal assembly and weavers' cycle times

3.3 Project Financing: Sources (Mudra Loans, SHG-Bank Linkages,

Unit.3 Cooperative Credit Societies, Government Subsidies) .
nit-
3.4 Project Cost & Evaluation Techniques— Production Cost Elements,

Working Capital Management: Cash Flow cycle, Break-Even &
Payback Period for Micro-enterprises

3.5 Effect of Inflation and Raw Material Price Fluctuations on Rural
Crafts

4.1 Project Execution & Evaluation: Product Quality Monitoring,
Standardization (AGMARK, BIS, Handloom Mark) and Supply Chain
Control

4.2  Project Closure:  Business  Performance  Reporting,

Exhibition/Mela Sales Analysis, and Financial Statement Closure

Unit-4 4.3 Rehabilitation of Sick Rural Units and Revival of Dying !

Traditional Crafts

4.4 Emerging Trends: E-Commerce integration (ONDC, Government
e-Marketplace - GeM), Digital Payments, and Al/Automation in Rural
Supply Chain Logistic Tracking

Total 50 Marks Division:
External Practical Exam (College level): Marks: 30

Division of Marks for Practical’s

Record Preparation 5 Marks
Practical Performance 15 Marks
Viva-Voce 5 Marks
Marks Description 5 Marks
Practical Total 30 Mark

Total Internal Assessment Marks: 20

Multiple Choice Question Test marks 10 (1 mark each MCQ) and Assignment marks 10

(Note: Continuous Assessment Tests as per NEP scheme)
Activities to be perform by the students:

1. Students visit a local cottage industry (e.g., a pottery unit, a handloom weaver, an agro-
processing unit, or a bamboo craftsman).

2. Map the Operational Life Cycle of the unit. Document how they procure raw materials, their
production hours, and how they sell. Contrast this traditional setup against a modern small-scale
enterprise in a comparative chart.

3. Divide the class into groups. Assign each group a specific traditional craft (e.g., terracotta,
block printing, coir making).

4. A blueprint detailing what shared machinery the artisans need and how a "flexible batch
production” system can help them fulfill a sudden bulk order



Reference Books:

1. Desai, Vasant, Rural Development in India: Policies and Interventions, Himalaya Publishing House,
Mumbai.

2. Khadi and Village Industries Commission (KVIC), Annual Reports and Operational Guidelines for
Rural Clusters, Government of India, New Delhi.

3. Bhowmik, S. K., Rural Entrepreneurship and Cottage Industries in India, Oxford University Press,
New Delhi.

4. Sarkar, A. K., Management of Cottage and Small Scale Industries, Discovery Publishing House, New
Delhi.



